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BENZOPHENONE 


The plant behind Gtvaudan-Delawanna Products 


ENZOPHENONE manufactured by GIVAUDAN-DELAWANNA is 

of special interest to the soapmaker. Its merit has not been 
thoroughly appreciated. As much as 10 per cent. may be added to any 
type of bouquet odor, thereby increasing its sweetness and stability. 
GIVAUDAN-DELAWANNA benzophenone will impart to the finished 
soap a sweet and rose-like character which greatly helps in overcoming 
soap stock odors. Let us send you a sample for testing in one of 


your soaps. 


GIVAUDAN-DELAWANNA. 


101 FIFTH AVENUE. NEW YORK. N. Y. 








Unadulterated Paradichlorbenzene 


Of DOW MANUFACTURE 


FOR 


DEODORIZING CRYSTALS 
DEODORIZING BLOCKS 
MOTH PREVENTIVES 


Evaporates completely in the form of a heavier 
than air gas and Leaves No Residue. 


Three grades of crystals, fine, medium and 
coarse, make it possible for manufacturers 
of deodorants, moth and insect preventives 
to establish a reliable source of supply for 
the grade of material best suited to their 
products. Stocks are carried at Midland, 
New York and Saint Louis. Shipments are 
made in galvanized drums of 25, 50, 100 and 
200 Ibs. capacity, also cases containing 4 10-Ib., 
8 5-lb., or 24 1-lb. tins. 

The usual Dow Service is a part of every 
order for this product. Let us quote immedi- 
ately on your requirements. 


THE DOW seonaeasennan COMPANY 
MIDLAND ° . MICHIGAN 
Branch Sales Offices: 

90 West Street, New York City 
Second and Madison Streets, Saint Louis 
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Free Soap in the Schools 

N NEW YORK CITY, there 
raging recently quite a controversy 
supplying soap and towels for use by the pupils 
in the public schools. .\ strong effort is being 
made few groups, including several 
women’s organizations, to have the Board of 
Education supply each school with free soap 
and towels, The object 1S quite apparent. They 
desire, among other things which are learned at 
school, that the children, more particularly the 
children of the slums and mostly of foreign 
the rudiments of cleanliness 


been 
over 


has 


by “a 


parentage, secure 
as well, 

\ visit to any public school in New York 
City 18 one of the strongest arguments in favor 
of the introduction of soap and washing and 
bathing facilities for the pupils. The doctrine 
of cleanliness is to a great extent a myth as 
far many the children the poorer 
neighborhoods are concerned. ‘Their parents 
do not know the meaning of cleanliness and 
they are unlikely to learn anything about it at 
home. The school seems to be the most logical 
place to teach them as all ef them at some time 
or other spend a period of their lives at school. 


as of of 


The surprising thing in the controversy be- 
tween some of the school authorities and the 
women’s organizations is the controversy itself, 
That many of our large cities do not make the 
shghtest effort to help their school children to 
keep clean, and teach them how to be clean, 
and to supply them with the facilities for keep- 
ing clean, is in reality the startling thing. That 
any school authority should oppose the at- 
tempt to introduce soap and towels in the school 
buildings is difficult to understand. Of course, 
there are difficulties and inconveniences  in- 
volved. OF course, soap and towels will be 
stolen and the privilege will be abused by some. 
This happens also where other school supplies 
are concerned, It is one of the problems of 
public education. 

There is no more excuse for not teaching 
school children cleanliness than there is for 
omitting instruction in reading and_ spelling. 
The practical way to do it, is to equip every 
school with washing facilities and plenty of 





soap. This matter is receiving the attention of 
the Cleanliness Justitute and it is not likely that 
a few vears hence may see the custom adopted 
universally by the school boards throughout 
the large cities of the United States. 
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low Do You Make It? 

KOUESTS are received by us regularly 

asking for formulas and methods of man- 
ufacture for various soaps and specialties of an 
allied nature. Only recently, a firm marketing 
a specialty toilet soap wrote us that they were 
not satisfied with the quality of the product 
which was being made for them by a soapmaker. 
Giving a brief description of their product, they 
requested that we tell them how to make it so 
that they could go ahead with the manufacture 
themselves. Just as though it were a request 
from one housewife to another for the recipe 
of a favorite pudding to be stirred together in 
a bowl. 

This attitude on the part of numerous small 
manufacturers is not unusual, particularly 
where their current operations are not too 
highly technical. If the formula—a hundred 
pounds of this, fifty of that, and so on—is 
available, the belief is quite common that all 
that is necessary is to mix and sell. That a 
great deal of money has been wasted in this 
way by firms who have refused to consult an 
expert is quite apparent. Rather than spend 
the money for expert advice and proper equip- 
ment, they trv to get by, as they see it, at a 
minimum cost in order to “try out” their own 
scheme. Before they produce a_ successful 
product, if they ever do, the initial cost 1s prob- 
ably several times greater than had they at- 
tacked the thing correctly in the beginning. 

There are just two replies which common 
sense dictates to requests for superficial tech- 
nical information where a firm desires to make 
and market a new product or to change their 
arrangements on an old one. Either retain a man 
who is a recognized expert in the materials, 
equipment and processes involved, to lay 
out the plans of manufacture, or buy the 
finished product from some firm which special- 
izes in its manufacture. To depend upon ama- 





Insecticide and Disinfectant Section Begins on Page 73 
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teur formulas and experimentation to perfect 
a product of which one is wholly ignorant, is 
akin to going elephant hunting with a pop-gun. 
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Advertising Versus Memory 
6¢PT WAS the age of advertising which beat 

the old firm. They scorned to adopt new 
methods. Meanwhile, fresh rivals sprang up 
and began to spend money shrewdly in adver- 
tising. The old house soon realized that 
the public memory is not as long as they 
supposed.” 

Thus was written the obituary of one of the 
oldest and richest firms in England, a firm dat 
ing back to 1770, and one which had made 
millions of pounds profit for several successive 
generations in the families of its owners, The 
firm was known the world over and was famous 
for its shoe blacking. And, now comes the 
latest report from London that one of its 
vouthiul rivals, a mere upstart in the business, 
has purchased the entire assets and good-will 
of the company for $100,000. 

Sam Weller used the polish of Day & Martin 
to clean the boots of the Pickwick Club mem- 
bers, for the blacking was famous in the day 
of Dickens. Even in America, it was recog- 
nized as the standard product and its sales ran 
into many thousands of dollars here. But, it 
did not take the British public long to forget 
it. Its 155 or more years of history and the 
millions of profits it had made. meant little. 
Somebody else came along and advertised their 
wares and Day & Martin’s shoe blacking passed 
into the background. 

In the old days, 1f one had a good product, 
it could command its market. Advertising was 
in its infancy and word of mouth its chief 
medium. Today, advertising is as essential to 
selling as the quality of the product itself. No 
product or organization can hold a place for 
long in competition without some form of ad- 
vertising. ‘Many have tried and the death rate 
has been almost one hundred per cent. Like 
Day & Martin, they scorned to adopt new 
methods and the age of advertising beat them. 
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Where Does It Lead? 

Back in 1915 at the Grand Central Palace, 
New York, the first American chemical expo- 
sition was held. The Eleventh Exposition of 
Chemical Industries was just recently staged at 
the same place. For those who have attended 
the chemical shows from year to vear since the 
first one, the progress which chemistry and 
chemical engincering have made during the past 
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decade is quite apparent, aid at the same time, 
startling. Products and machines, ideas of the 
research man ten years ago, are now shown as 
things of commerce which have already made 
millions of dollars for those who developed 
them. The impossibility of the laboratory not 


so many years ago, is to-day a commercial 
accomplishment. 
Some have said that the war made the 


American chemical industry. ‘his may be true, 
but only to a limited extent. The war forced 
initial progress and gave chemical America the 
incentive to develop, but, as a matter of fact, 
the greatest strides in new developments have 
heen made since the war and during the past 
five years. That the germ of the present chem- 
ical industry was born during the war is quite 
true, but without breath-taking progress of the 
past few years, it most certainly must have 
perished in the cutting competition of the post- 
war period, 

The manner in which .\merica has come to 
the fore, not only as a chemical producing na- 
tion, but as a nation of technicians and as a 
developer of new things chemically, has been 
remarkable. Hardly has one thing become 
settled in the market, when along comes some 
new development which upsets the markets for 
three or four products. But, when and where 
is this progress going to end? And, to what 
does it lead? = Synthetic this and synthetic that 
are heard of almost daily. The marketing of 
new synthetic products during the past two or 
three years, notably wood alcohol and ammonia, 
has been accompanied by drastic price warfare. 
Something has been heard of synthetic glycerin 
and likewise of glycerin from the waste muck 
of the alcohol stills, but thus far, this has 
sounded like an echo from Wall Street. Of 
synthetic fats and oils, that is glycerides, from 
crude petroleum by cracking and subsequent 
synthesis, we have heard likewise. No doubt, 
progress has gone fast and far, but there are 
vet a few chemical problems to solve. All the 
products of nature will not be replaced by those 
of synthetic chemistry ina decade. The march 
of progress, however, is inexorable, and truly, 
chemistry and research epitomize progress. 
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Specifications for soda ash as laid down by 
Federal Specifications Board Specification No. 
429 do not meet the requirements of the U. S. 
Army Ordinance Department and Chemical 
Werfare Service and they have proposed cer- 
tain changes having to do mostly with the total 
sulfur content which when calculated as sodium 
sulfide shall not exceed one per cent. Details 
may be secured from the Pureau of Standards. 
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The Manufacture of Abrasive Soaps 


Oe 


Pumice and Silica Soaps, Their Raw Materials, 
Formulas, and Methods for Making Vartous Types 


By 


MONG abrasives which have been used 
in the soap industry there are two of 
paramount importance. ‘These are si- 
lex and pumice. .\ number of other 

abrasives have found employment to a greater 
or lesser extent, but compared with the two 

mentioned, they are all of minor importance. 





Among the chief requisites of a satisfactory 
abrasive for use in soap are that the particles 
must be sharp or cutting, a condition met with 
in preparations consisting of particles which are 
either needle shaped or scaly. When the parti- 
ces are of such a form, they are possessed of 
adequate cutting power, while in the case of 
preparations consisting of round particles this 
property is lacking. In order to make a com 
parison, there is the same ditference as there 
is in the case of sand of the kind known as 
“sharp” and sand which does not come under 
this designation. .\s a further illustration, we 
can cite silex and starch in so far as concerns 
their use as “fillers” in the wood-finishing in- 
dustry. Silex, which consists of needle shaped 
particles, is for this reason infinitely superior 
to starch which consists of round particles, the 
needle-shaped particles of the silex making for 
afixation of the same in the pores of the wood. 

Another requisite which is very essential in 
the case of abrasives for use in soap and in the 
case Of abrasives as a whole is that the particles 
which compose the abrasive be uniform in size. 
This is essential in order to prevent the pro- 
duction of seratches on the surtace of the ma- 
terial on which the abrasive or the soap contain 
ing it be used. Furthermore, uniformity of 
size in the particles tend to prevent separation 
in the mixing or production of the various soaps 
in which the abrasive be employed. 


Composition ef Siltca 
ILLIEX consists of powdered quartz, a min- 
eral which is composed of a silicon dioxide 
ofa high degree of purity. It is made in the 
following manner: the quartz, in lumps of 
greater or less size, is heated to whiteness in a 
calcining kiln and plunged into cold water in 
order to render it more friable. It is then dis- 
integrated by being run through crushers after 
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which the reduced material is ground to an im 
palpable powder under heavy edge runners, this 
in turn is graded by floating and settling. After 
drving, a further grading is effected by pass 
ing through very fine silk bolting cloth. 

Silex constitutes an impalpable powder con- 
sisting of sharp needle-pointed particles. The 
powder must be dry, free from lumps, and the 
particles must be of a uniform size. Silex is 
much harder than pumice and less subject to 
disintegration. Chemically is a very inert and 
resistant substance. Of the acids hydrofluoric 
acid is the only one which will dissolve it. It 
is attacked to some extent by the caustic alka- 
lies in concentrated solution and can be brought 
into solution by ignition with the alkali car- 
bonates or sulfides forming what is known as 
soluble ‘glass or water glass. 


Composition of Pumice 

MICK obtained from pumice 

stone rock, a volcanic product formed by 
eruption of molten rock occurring under the 
It results from the solidation of a foam 
or scum formed by the escape of steam or 
on the surface of the molten lava. 
Mineralogically speaking, it is a form of ortho 
clase or feldspar. Accordingly it is closely re- 
lated to obsidian, which is found in association 
with pumice stone in) most localities. It 
is found on dry land, the principal sources 
of commercial importance are the Lipari 
Islands where it is extensively mined, the 
material being largely exported from there 
to the United States in the form of lumps. 
Pumice which has been ground here is in every 
wa\ superior to that ground abroad, this being 
due to the modern grinding equipment em- 
ploved here which produces a material consist- 
ing of particles with sharp cutting edges. 


stone ts 


sea. 


gases 


The lumps of crude pumice rock are care- 
fully selected, special emphasis being given to 
the elimination in this sorting process of what 
is known as “ash” which accompanies the 
natural pumice and which is an undesirable ac- 
companiment as it vields when the product is 
ground to a powder the particles of which are 
destitute of cutting edges. After the grading, 








20 SOAP 


the crude material is put through a crushing 
machine and then through cutters. -\ system 
of screening further effects the separation of 
the differing grades of fineness. The grades 
known as F and FF are the ones chiefly used in 
the production of abrasive soaps. 

While the Lipari Islands furnish practically 
all the pumice coming to the United States, 
there are among other localities where pumice 
is found, Iceland, \uvergne, and ‘Teneriffe. 
In the United States, pumice, or rather a ma- 
terial very similar and capable of being utilized 
for many of the purposes for which pumice is 
employed, occurs at Mount Shasta and the Salt- 
on Sea in California, and was actually made use 
of to some extent during the World War. This 
product, however, is inferior to the imported 
product, and consists almost wholly of a fine 
volcanic ash or dust, composed of minute frag- 
ments of a pumice stone, like glassv lava and 
when ground furnishes a product very much 
resembling pumice powder. 

Chemically speaking, pumice is a potassium 
aluminum silicate in which the potassium may 
be replaced by sodium to a greater or lesser 
extent, usually there is a small amount of 
iron present. The following is an analysis 
of pumice stone. 


SiO, 72.00 
ALO; 17.00 
K.O, Na,O 9.00 
FeO, 2.00 


100.00 

Pumice stone powder is usually put up in 
barrels holding from 250 to 350 Ibs. according 
to the fineness of the powder, the finer the 
powder, the larger the amount in the barrel. 


Various Other Abrasives 
MONG abrasives used in soaps, other than 
silex and pumice, mention can be made of 
sand, saw dust, and cellulose. Some patents 
have been granted for formulae where some of 
these are involved to which we will briefly refer. 

Wades Patent* uses 1 part of finely divided 
soap and 6 parts of saw dust. 

Kreutzinger and Juenger’s Patent? consists as 
follows: for a soap in powdered form, saw 
dust 200 to 400 parts, powdered soap 200 parts, 
soda ash 150 parts, pumice stone 150 or 350 
parts, potato meal 50 parts, chalk 50 parts. 

Derschow and Grasses patentt is described as 
follows: saw dust or finely divided wood is al- 
lowed to absorb from 60 to 100° of its weight 
of petroleum or a similar hydrocarbon solvent. 


*E.P. 18,523—1914 
TE.P. 6,691—1913 
tE.P. 18,723—1912 
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Then it is mixed by kneading with 100 parts of 
soda soap. 

An .\merican patent has been issued to E. D, 
Chaplin, in which a form of cellulose is used in 
combination with rosint. Cellulose is used in 
the form of short fibres, i. e. the short lint ob- 
tained in the delinting of cotton seed. This 
is mixed with rosin, allowed to harden, and 
then the product is reduced to granules by 
mechanical means and the resulting material 
nuxed with a soap containing a little free al- 
kali, best a potash soap. The free alkali com- 
hines with the rosin and liberates the fibres 
which exert an abrasive action. 

Firth® makes soap blocks composed of 36 Ibs, 
ground pumice, silica, alumina, ete., with 5 Ibs, 
of soap and & Ibs. of water with the addition 
of carbolic acid or some other disinfectant. 

Ruth® incorporates powdered pumice, sand, 
or siliceous chalk with a dilute solution of sodi- 
um silicate, glycerin, and a gelatinous material, 
such as isinglass, gum tragacanth, or starch at 
a suitable temperature. Small quantities of 
potash or soda soaps assist in the production of 
a jelly like soap. 

Modern Abrasive Soaps 
ODIEKN abrasive soaps and soap powders 
contain on the average, dry soap 2.5% 
to 10¢¢, abrasive matter 59% to 90%. 

Cold Process Pumice Soaps—Here are one 
or two of formulae for cold process pumice 
soaps: Formula No. 1, Coconut or palm oil, 
20 Ibs., powdered pumice, 121 Ibs., caustic soda 
solution 360 Be. i41 Ibs., sodium silicate 38 Be. 
4 Ibs. They are both worked as follows: the 
coconut or palm oil is heated to 37 to 38C. 
(98.6 to 102.2F.), and the powdered pumice 
added so that the temperature of the fat 1s 
lowered to 30C. (86F.), the mixing of the two 
heing etfected by stirring the mass thoroughly. 
The bulk of the caustic soda solution is then 
added, stirring well, and the sodium silicate 1s 
then mixed with the remainder of the caustic 
soda solution and similarly crutched in. If a 
good quality of soap is to be made perfume 
with '2 oz. of oil of lavender, 34 0z. oil or rose- 
mary, and !'4 oz. each of oil of caraway and 
oil of peppermint, mixing the ethereal oils 
directly with the fats. Coloring can be done 
with ultramarine to give the soap a bluish tint. 
Cover the soap in the frame and allow to stand 
with the lid weighted. When cool cut into 
rectangular tablets, allow to dry for a few days 
and wrap the cakes. 

While most pumice soaps are made with 
coconut oil or palm oil, it is, however, possible 
to use cotton seed oil, tallow, or other fats in 

AULS.P. 1,362,393—1920 


"K.P. 9,744—1908 
*B.P. 1,988—1912 








(CTO! 


combi 
formu 
cotton 
38 Be. 
2, Il 
cassia, 
oil clo 
caustic 
112 

OZS.. US 
caustic 
1 


534 OZ 
(() CC 
45 Ibs 
435 Ibs 
+ 0zs.; 
a Be 
powder 
black, 
OZ; ol 
col 
the he: 
tion is 
cerin h 


Ors, 


F' aN 
re 
white ; 
water 
sistene) 
duced — 
4 ozs. 
are adc 
Reco 
from p 
manuta 
solution 
soda so 
and the 
Pum 
formul: 
paste : 
vegetal ) 
per cen 
amount 
hot, sut 
pints, t 
added 
the whe 
to repla 
alcohol 
addition 
materia 


T! Ihe! 
coc 
orated 





lers 


cf 
270 


one 
nice 
oil, 
oda 
Be. 
the 
SC, 
nice 
it 1S 
two 
hly. 
hen 
e is 
istic 
Ifa 
ume 
ose- 
and 
oils 
lone 
tint. 
rand 
into 
lays 


with 
sible 
s in 





OcToBER, 1927 


combination with the same. Some additional 
(a) Coconut oil, 90 Ibs. : 
cotton seed oil, 22!2 Ibs.; caustic soda solution, 
38 Be.. 34 Ibs. : caustic potash solution, 30 Be., 
21, Ibs.: powdered pumice, 5614 Ibs.; ol of 
cassia, 0 Oz. ; Oil rosemary, 4 ozs.: safrol, 2 ozs.;: 
oil cloves, oz. (b) oil coconut, 112!2 Ibs.; 
caustic soda, 40 Beé., 45 Ibs.: powdered pumice, 
112!) Ibs.: oil lavender, 10 ozs.; oil cumin, 3 
ozs. (c) oil coconut, 90 Ibs.; tallow, 22% Ibs. ; 
caustic soda, 40 Be., 45 Ibs.; powdered pumice, 
1, Ibs.: oil cassia, 1!2 oz.; oil bergamot, 
oil lavender, 34 oz.; oil cloves, 34 oz. 
caustic soda, 40 Be., 
powdered pumice. 
oil cinnamon, 


formulae are these: 


raut 


34 OZS. 
(d) coconut oil, 90 Ibs. ; 
45 Ibs.: water, 1534 Ibs.; 
45 Ibs.; oil bergamot, 4+ ozs. ; 


dozs.: (e) oil coconut, 112% Ibs. ; caustic soda, 
37° Beé., S8'2 Ibs.: glycerin, 214 Ibs.; pumice 
powder, 45 Ibs.; water, 412 Ibs.; Frankfort 


black, 3 ozs.; ultramarine, 1 0z.; terpineol, 442 
oz.: oil cloves, + ozs.; oil cassia, 2 ozs. The 
colors, essential oils and pumice are added to 
the heated coconut oil, after which saponifica- 
tion is brought about by celd stirring, the gly- 
cerin having been added to the caustic solution. 


By the Redissolving Method 

ORMULA for making a pumice soap by the 

redissolving method—3354 Ibs. of a good 
white soda soap are dissolved in sufficient hot 
water to form a solution of the proper con- 
sistency and 13! 2 Ibs. of pumice powder intro- 
duced and well incorporated by stirring, then 
4 ozs. of oil bergamot and 1 oz. of oil thyme 
are added. 

Recovery and working up of waste cuttings 
irom pumice soap ;—Waste cuttings from the 
manufacture of pumice soap can be utilized by 
solution in hot water and working in caustic 
soda solution, some caustic potash solution, and 
and then adding tallow and pumice powder. 

Pumice Soap Paste—The following is a 
formula for the production of a pumice soap 
paste: from three to four ozs. of a neutral 
vegetable soap are dissolved in 10 ozs. of 96 
per cent aleohol on a water bath, then a further 
amount of alcohol of the same strength is added 
hot, sufficient to make the whole measure 21% 
pints, then 10!2 ozs. of pumice powder are 
added with stirring which is continued until 
the whole is cold. In the formula, it is feasible 
to replace some of the alcohol with iso-propy! 
alcohol and also to perfume the products by an 
addition of essential oils or other perfuming 
material. 

Metal Polishing Soaps 
HIESIE generally consist of cold. stirred 
coconut oil soaps with which the incorp- 
orated calcium carbonate in the form of pre- 
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cipitated chalk, tripoli, kieselguhr, or ferric ox- 
ide. For silver polishing soaps, milled soaps 
and soft soaps often form the basis. The metal 
polishing soaps are chietly used for cleansing 
silver and plated ware. The following is a 
formula for a soap of this type: coconut oil 
45 Ibs. caustic soda, 38° Be., 221% Ibs.: finest 
precipitated chalk, 22! > Ibs.; powdered talcum, 
4! Ibs. The precipitated chalk and the powd- 
ered talcum are intimately mixed with a part 
of the coconut oil until a uniform mixture 
has been obtained, then the remainder of the 
oil is incorporated after which the saponifica- 
tion is carried out by cold stirring. 

lake Silver Polishing Soap—The follow- 
ing is a formula for a flake silver polishing 
white soda soap, 56'4 Ibs.; fine pre- 
cipitated chalk, 3014 Ibs.; glycerin, 5% Ibs.; 
oil Javender, + ozs.: oil geranium, 4 ozs. 
The soap used must contain sufficient water, 
as the precipitated chalk absorbs a_ large 
amount; 1f it is too dry, sufficient water must 
he added. The soap is fed through the flaking 
machine once, then it is mixed with the pre- 
cipitated chalk, the glycerin and the essential 
oils and the whole put through the flaking 
machine again, being fed slowly. This pre- 
caution Is necessary as the mass becomes quite 
hard as the result of the incorporation of the 
precipitated chalk, it may be necessary to add 
a small further amount of glycerin. Essential 
here is adequate lubrication of the machinery. 


soap: 
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Only 1,690 long tons of whale oil were ex- 
ported from Newtoundland in the fiscal year 
of 1926, the oil being produced by two com- 
pames and send mostly to the Netherlands. A 
sharp reduction in whale oil production in 
Newfoundland during recent years has been 
due to a migration of the whales to other 
waters. 
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Drug Co., St. Louis, founded 
is celebrating its 75th anniver- 
sary by issuing a 250 page book describing the 
history of the firm and also containing much 
information for the drug trade. 


Mever Bros. 
Sept. 12, 1852, 


+Or —— 


Present production of glycerin in Germany 
is estimated between 6,000 and 7,000 tons 
which is about two-thirds of pre-war pro- 
duction. 


+o 


National Wholesale Druggists’ Association 
held its annual convention at the Hotel 
Ambassador, Atlantic City, Sept. 26 to 29 in- 
clusive. 
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Antoine Chiris Company 


147-153 Waverly Place, New York City 


Telephones: Cable Address: 
Spring 1187-1188 “Chiris” New York 
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Soap Cakes and Containers as T’rade-Marks 


- 


Means of Protecting Soap Shapes and Packages 
Which the U. S. Patent Office Refuses to Register 


By WaLpon 





F IT be a sign of healthy ambition to 
long for the supposedly impossible, or 
next to impossible, then may the soap 
industry qualify in wholesome unrest. 
Soap manufacturers may not confess the as 
piration in public, but correspondence passing 
over the desks of Federal officials at Washing 
ton indicates that the average soap marketer 
has a secret covetousness. He would fain mak« 
his soap unit a trade-mark for itself. 











There is nothing unnatural in this desire to 
realize the vreatest degree of “recognition 
value” in the soap cake or the soap package. 
Something of the same urge is present in a 
number of other industries. Only, it is, if 
possible, provided with the maximum incentive 
in the soap field, because soap is a product 
which lends itself particularly well to what 
might be termed self-contained identification. 
Incidentally, the fact that soap is an article of 
universal consumption and thus is purchased by 
children, servants, foreigners and _ illiterates 
makes it doubly desirable that brand specifica- 
tion by the ultimate consumer be not dependent 
solely upon abilitv to read and pronounce a 
trade name. 

This latter-day desire to make soap cakes 
and soap containers or wrappings serve as clues 
to origin or ownership does not presuppose 
abandonment or even subordination of the reg- 
ular, conventional soap brands. Some of the 
soap makers. who are keenest for the new 
means of capitalizing good will in trade, have 
not only individual brand names for their re- 
spective soap specialties but also a house-mark 
or family-mark that covers the full line of re 
lated products. What they would like to do, 
on top of this regulation and_ time-honored 
marking, is to reinforce the intangible assets 
by making a trade-mark of the shape or form 
of the soap or of the soap package in its en 
tirety. This plan might seem, at first glance. 
to be entirely practicable, since it is a well es- 
tablished fact that a soap producer mav use two 
or more different trade-marks on one soap pro- 
duct at the same time. 


Where the scheme to requisition soap stature 


~~ 


FAWCETT 


and the exterior “dress” of soap for trade-mark 
service has encountered obstacles. 1s at the 
U.S. Patent Office, the Governmental clearing 
house for trade-marks. If a soap maker chooses 
the get-up his his 
“trade-mark.” wholly on his own authority. no 
one can interfere And perhaps the pubhe and 
his competitors will voluntarily accept the ap 
praisal he has put upon his brand. But. if he 
desires to pave the way for protection against 
imitation or infringement by registration at the 
Trade-Mark Division of the U. S. Patent 
Office, he must be prepared to face stern offi- 
cial prejudice. 


to advertise of soap as 


Soup Cannot Be Trade-Marked 


\LDILY. the officials will not register a 
cake of soap as a trade-mark. This 1s 
not a form of discrimination directed solely 


against soap. On the contrary, it is part of a 
general policy which refuses trade-mark status 
for the form of an article or for any structural 
feature. .\n article of commerce cannot be a 
trade-mark for itself. No outline, pattern, nor 
detail of appearance that is produced incident 
to the construction of an article may be drafted 
to serve as a trade-mark for that article. It 
is the same logic which denies trade-mark hon- 
ors to the shape or design of a bottle. 

The situation with regard to the trade-mark 
acceptance of a soap container or package is al 
most as discouraging. To begin with, the cen- 
sors at the Patent Office will not accept the 
picture of a cake of soap or a package of soap 
as a trade-mark. The rub is that they consider 
such pictures “descriptive” and descriptiveness 
is strictly taboo in any device registered under 
our basic national trade-mark law. ‘That means 
that a soap package cannot trade-mark its con- 
tents by visualizing the commodity. No more 
can the shape, or color of the package be made 
the subject of monopoly via a trade-mark cer- 
tificate. So strict are the officials that on one 
occasion they denied trade-mark credentials to 
a manufacturer who hit upon the idea of en 
circling his product with a purple band. carry- 
ing his trade-name Thev said that was not 
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an eligible trade-mark but primarily a means 
of affixing a label. 

Well, what is to be done about it? Tor, the 
soap manufacturer who has visioned its possi- 
bilities in advertising, in store and show win- 
dow display, etc. will be loath to abandon the 
plot to turn his soap unit to trade-mark account. 
First, let us consider the alternatives. A de- 
sign patent is perhaps the most adequate means 
of protection for the soap candidate that can 
meet requirements. It is practicable to obtain, 
at the U. S. Patent Office, a patent covering 
the design of a soap container or the form of a 
soap cake provided that the design is so un- 
like anything heretofore known in the soap- 
makers’ art as to exemplify “invention.” Here 
is the rub, It is not sufficient that the design 
be new or artistic or ornamental. It must have 
in it that touch of genius which really sets it 
apart from everything that has gone before. 
At the same time, this is by no means an in- 
surmountable requirement. Scores of patents 
have been issued for soap designs. And mere- 
ly the placarding of the soap with the warning 
sign “Patented” has usually been sufficient to 
frighten away pirates and copyists. 


Copyright the Label 
S ANOTHER consolation for denial of 
full-fledged trade-mark status, there is the 
circumstance that it is possible to protect as an 
entity all the inscriptions on a soap carton or 
soap wrapper. The obvious way to do this, is 
by copyrighting the entire lay-out as a label. 
For this species of copyright, by the by, one 
applies at the U. S. Patent Office and not at 
the office of the Register of Copyrights at the 
Library of Congress. A “label” not only may 
be, but must be, descriptive of the goods on 
which it is used. So no inconvenience is to 
be anticipated if the composite subject matter 
gives all manner of particulars as to the soap or 
its use. 

As solace for the soap marketers who, for 
one reason or another, are not wholly satisfied 
with a label copyright and still desire trade- 
mark shelter for the soap container, there has 
lately been revealed a loophole that may serve 
admirably where the copy does not run to de- 
scription of the goods. Or where the brander 
is content to “disclaim” or waive protection on 
the descriptive portions. Uncle Sam. still 
stands pat on his refusal to accept a container 
or carton as a trade-mark. Likewise, there is 
no relaxation of the attitude which declines to 
accept as a trade-mark, subject matter that real- 
ly belongs in the label class. But by indirec- 


tion, the head of the U. S. Patent Office in- 
timated, when deciding a recent test case, that 


if description were lacking and there were no 
other trade-marks the carton inscriptions as a 
whole might have a chance to qualify as a 
trade-mark. 

In the case lately disposed of, the Commis- 
sioner of Patents ruled that the term “trade- 
mark" cannot apply to a carton which is de- 
signed to contain goods covered by a registered 
trade-mark, with an assemblage of matter on 
the carton, including the trade-mark, a repre- 
sentation of the goods, suggestions for the use 
of the goods, laudatory statements and various 
other items of information including the name 
and address of the manufacturer. He said 
such a lay-out could not come into the register 
even under the limited protection afforded by 
the supplementary Trade-Mark Act of 1920 
which offers no objection to a descriptive ele- 
ment in trade-marks. His view was that this 
broadside of “directions for use.” ete. made the 
copy on the carton essentially a “label” and not 
a trade-mark. 


Carton Not a Trade Mark 


A! THIE same time, the overlord of the 
] 


’atent Office did take occasion to say that 
under favorable circumstances matter that is 
proper subject matter for protection as a label 
may also be proper for registration as a trade- 
mark. What defeated the applicant in this par- 
ticular test case was that he tried to register 
with his carton imprint so much more than his 
entire mark. And it settled his fate that he had 
prominently displayed in this lay-out a brand 
name which the public was besought to use as 
a “buy-word.”” With another and fundamental 
trade-mark thus featured, the official said that 
the Patent Office could not well believe that the 
carton was the trade-mark, as the owner sought 
to make out. The administration at the Patent 
Office feels in duty bound to be very strict in 
its scrutiny of border-line candidates for regis- 
tration because Congress, in its later legislation 
for the protection of industrial property, has 
shown a disposition to differentiate sharply be- 
tween trade-marks and labels, packages, wrap- 
pers or receptacles. 


Common Law as Protection 

W HIT. the soap manufacturer who desires 

to entrench his cake or his container as 
the practical mark by which the public will 
know his goods, is probably justified in going to 
almost any lengths to obtain Uncle Sam's docu- 
mentary proofs of possession, his one best 
chance lies in another direction, Regardless of 
whether or not he has trade-mark credentials or 
a copyright certificate or a design patent, the 
common law against unfair competition will ai- 
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ford him protection for whatever in the guise 
or get-up of his product gives character to his 
soap. To be sure, this last recourse may not 
be employed in advance, so to speak, to warn 
off trespassers. Redress under the common 
law waits upon actual transgression by a com- 
mercial counterfeiter. Nevertheless, it is de- 
pendably effective in halting duplicators. -\nd, 
as it comes to be known that a pioneer soap 
producer stands ready to invoke this law 
against all who invade his precinets, there will 
be a general disposition to leave to him the 
‘dress’ for his goods that is his by right of 
discovery. 

The common law against unfair trading en- 
ables the soap marketer to make lis particular 
species of cake or his distinctive container a 
trade-mark in fact if not in name. Indeed, the 
law of trade-marks is but a part of the broader 
law of unfair competition. It recognizes the 
right to protection in the use of a certain ap- 
pearance or form for an article where such 
form or appearance has become distinctive of 
a certain make or particular manufacture. ‘The 
identical reproduction of the pattern and style 
of an article, or its appearance or get-up, going 
beyond what is necessary to produce an article 
fitted to perform the same functions, will be 
penalized by the courts as unfair competition. 


A soap manufacturer who desires to take this 
route to isolation for his product has only to 
devise for his soap peculiarities of form or of 
exterior dress not, in themselves, necessary to 
commercial success. Thereafter, if any rival 
mimics the unique “front” to the extent like- 
lv to cause confusion, a summons for unfair 
competition may be served. This method of 
falling back on the common law amounts to 
reaching the trade-mark goal by a detour. It 
may take a little longer and cost a little more 
than the direct route but it serves the purpose 
of the manufacturer. No one manufacturer 
can, of course, establish a monopoly in a 
soap form or container old in the art or com- 
mon to the trade; no more than one concern 
could fence off a trade term such as “castile.” 
But no later comer may deliberately duplicate 
the size, color or design of a soap cake of 
the make-up of the package with intent to 
deceive consumers, encourage substitution, or 
deprive the original manufacturer of the sales 
he would otherwise make on the strength of his 
trade-marked package. 

An apparatus for milling soap as it is taken 
hot from the kettle in a rarified atmosphere for 
the production of cake soap and soap flakes is 
covered by U.S. Patent 1,633,089. 


SOAP 2 
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The Soap Market in Egypt 

The constant increase in the use of house- 
hold soaps in Egypt has made necessary an in- 
creased domestic production as well as imports 
of foreign products, savs James F. Hodgson, 
\merican Commercial .\ttache, Cairo, Egypt, in 
a report to the Department of Commerce. The 
principal countries supplying soap to Egypt are 
Palestine, England, France, and Greece, with 
less Important quantities also coming from Flol- 
land and Tunis. 


The Palestinian soap best known there is 
called “Nabolsi.” This soap, unwrapped and in 
bars weighing about & ounces, is sold to the 
Icevptian retailer in jute sacks containing quan- 
tities varying from 100 to 150 pounds. The 
Nabolsi brand is particularly popular with the 
lative population owing to its low price, while 
an Inelish brand, the second best seller, is 
popular with the large uropean population. 
It comes in wrapped bars weighing 8 ounces 
and packed in one-gross cases. 


The English soap is the only household 
variety which is widely advertised, newspapers 
and small signs and placards in the shops being 
the method generally followed. It is believed 
that an American brand could be most readily 
introduced here through consistent advertising 
both in the \rabic and foreign language news- 
papers and by following the advertising 
methods in common use in the United States. 

\merican manufacturers of household soaps 
who are interested in developing their export 
trade could find no more interesting and luera- 
tive field in which to operate than Egypt. The 
total importation of household soaps into 
eevpt during 1926 were 20,507,119 pounds, 
valued at $1,808,155. Soap importers are in 
general paying cash against documents .\lex- 
andria for their purchases. Some of the larger 
and more reputable houses receive credit up to 
thirty days. but these terms are the exception. 
The Egyptian import duty on household soap 
is 8! per cent ad valorem. 


+o+ 


\merican Rathway -\ssociation and the 
\merican Railway [xpress have issued an 
educational folder to shippers describing the 
importance of proper sealing of fibre and 
corrugated cases, and giving points in the cor- 
rect sealing including the choice of adhesives. 
It is entitled ‘Fibre Cases—Good Sealing for 
Safe Delivery.” Copies can be secured from 
the American Railway Association, 431 So. 
Dearborn St., Chicago. 
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The Press Reacts To Cleanliness Institute 


What Leading Daily Newspapers Think of the Work 
of the Soap Industry in Its Campaign for Cleanliness 


He REACTIONS and comments by character. It stands for self-respect and for a 
leading newspapers upon the founding decent regard for the rights and sensibilities of 
of the Cleanliness Institute and its cam- others. It has an important bearing on the in- 
paign recently instituted to spread the doctrine — tegrity of the home and the family life. 
of cleanliness, present an interesting study to | “Beauty commonly produces love, but cleanh- 


those within the soap industry. The new in- ness preserves it.” It is readily seen, therefore, 

stitute has received unusually wide publicity in that soap can be made by one of the preserva- 

the daily press during its short career. The tives and = safeguards of our basic — social 

following are extracted from a few editorial — institutions. 

comments in leading newspapers ; Omaha Bee—X brand new organization has 
Now York Times—.\ self-supporting philan- taken the field. It is the Cleanliness Institute. 

thropy full of promise of much good is Cleanli- and its mission is a drive against dirt. Backed 


ness Institute. Soap makers have joined hands — by the leading soap makers, it has the distinct 
and funds to set up apparatus for research, object of encouraging the use of soap. “Soap, 
education and betterment work. All the soiled Soup and Salvation!” was one of the slogans 
and spotted children, back yards, restaurants Of General Booth. He first cleansed the dere- 
and streets of the country are to be sought out, — lict’s body, then he filled his stomach, and final- 


imbued with the desire for soap and scrubbing — ly went after his soul. The program cannot be 
brushes, and turned loose with appearance and — greatly improved upon. It properly sets cleanli- 
self-respect improved several degrees. ness first. lor to keep his own self-respect, a 


ie eae : : man must be clean. 
Detrot Free Press—Vhe Cleanliness Insti- 


tute recently made its public bow in New York, 
where it is now prepared to attack the prob- 
lems of cleanliness from every angle, from that 


Seattle Times—Vhe medical adviser of 
Cleanliness Institute claims that the average 
span of human life has been prolonged by lat- 
of public health to private character. As tray- ter-day appreciation of cleanliness. He is 
dlers go about the world, they realize how Tight in that the science of sanitation and 
iully Americans are the apostles of personal aseptic surgery are founded on principles of 
deanliness. “Hot and cold running water” Cleanliness. Since there is room for improve 
is largely an American ideal, the Briton and = ment in everything, the Institute may he wel- 
his tub notwithstanding. But as the Cleanli-  comed into the great and growing family of 
ness Institute will work even in America, so -\Merican societies. 
there is much to be done by the sanitary engi- San Francisco Bulletin—Soap has been a 
neers and soap salesmen throughout the world. potent factor in civilization, no doubt. It has 
\s it is with godliness, so with cleanliness, worked many wonders, including the supplant- 
there are many millions without the desire to | ing of obsolete and corrosive disinfectants such 
repent and be laved. We must continue to as bichloride of mercury. During the war this 
“sell” the world on Cleanliness. was often unavailable, and soap and water, used 

Arthur Brisbane in Chicago Herald E.xam-  %s @ substitute, proved so much more efficacious 
in camp hospitals that the tissue-destroying, 
poisonous old remedy was forever discarded. 
Soap has been available for a long time, but the 
will to employ it, and the pride in its effects are 
comparatively recent. 


neo —The secret of health is cleanliness inside 
and out. Clean lungs, clean blood, clean think- 
ing prolong life and fight disease. 

Minneapolis Tribune—Vhe Cleanliness Insti- 
tute and its financial sponsors will have ren- 
dered a great fine service indeed if their efforts 
result in a more consistent and pervasive use 
of soap. water and other chasers of untidiness. 


Brooklyn, N. ¥., Times—The movement 
should do much good. It was the late Henry 
Ward Beecher who said that if cleanliness were 
next to Godliness, soap must be a means of 
saving grace. The Cleanliness Institute has a 
job and will do it, we have no doubt. 


Cleanliness of hody is a close second to cleanli- 
Ness of mind, and it is true that the two go 
together much more often than not ; and cleanli- 
ness of mind is one of the hallmarks of moral Boston Post—TVhe Association of .\merican 
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Soap and Glycerine Producers are the sponsors 
of the new Cleanliness Institute which is being 
recruited among public health workers, nurses, 
school teachers, social workers and others, who 
sternly or beguilingly (depending on their tech- 
nique) tell “Little Willie” to wash his hands 
before eating, and remind his Dad and Ma that 
an example of personal and home cleanliness 
would not only encourage Willie and his broth- 
ers and sisters but would also advance com- 
munity welfare. 


It. Stockton, Texas, Pioneer—.\ new phase 
of the Americanization crusade is being de- 
veloped which may well be termed “Cleanlini- 
zation.”” This development, according to the 
government health authorities, is based on the 
principle that every unclean person is a poten- 
tial center of infection and a menace to the 
nation. “Weare living ina Bath .\ge,” writes 
Roscoe C. Edlund of the Cleanliness Institute, 
“but we still have a long way to go before we 
exhaust the possibilities of modern knowledge 
on the importance of cleanliness. There are 
still millions of people in the United States who 
are almost oblivious to the dangers resulting 
from lack of proper hygiene measures.” 
Cleanliness is something that cannot be univers- 
ally enforced by statute. It is a development 
of education and a desire for better living. 
Mr. Edlund has already been promised the most 
cordial cooperation of legislators and govern- 
ment officials in his plans to develop through- 
out the country a consciousness of the need for 
higher standards of cleanliness. But this cam- 
paign is not solely for the lower strata of the 
population. There are few persons in this 
country who cannot benefit from enforcing a 
higher cleanliness in home and business life. 


Rotse Statesman—Now comes the disturbing 
news that the Great Silent Men of the White 
House of tomorrow have a new foe to combat. 
namely, the Cleanliness Institute. Yes, Willie, 
it’s here, and we can’t do a thing about it to 
help you. The Institute is a “public service 
organization dedicated to higher standards of 
cleanliness in personal and community life,” 
and its agents will get vou if you don't look out. 


+O. 


Kats and fatty acids may be separated by 
using a soap insoluble in the glycerides for ab- 
sorbing the fatty acids so that they may then 
he removed from the glycerides by the use of a 
salt solution of lower specific gravity than the 
soap. Used for removing acids from olive oil, 
palm oil, or for the production of pure fatty 
acids from lard. British Patent No, 257,170. 
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Glycerin Price Right for Explosives 
That glycerin prices are now at the point 

where they should be attractive to explosives 

manufacturers, is pointed out in the market 

bulletin of Parsons & Petit, issued Sept. 30, 

which says: ‘Deliveries over the balance of the 

year can be had at 19'4c, and it is claimed that 
sellers can be found at a fraction below that 
price. Many buyers seem to feel that the pres- 
ent quotation, which represents a decline of ap- 
proximately 8c per Ib. since March, is a reason- 
able one, but they hesitate to operate because 
they fear that the market has not yet reached 
hottom. The trade generally felt that the price 
was not out of the way when it was several 
cents per Ib. higher, but the continuance of the 
decline, has resulted in almost a complete loss 
of confidence in the stability of the market and 
a feeling that it may work lower vet. Crude 
glycerin has just been sold at a price which 
will make the dynamite manufactured from 
it, cost the refiner, who intends to market his 
goods, 1834¢ per Ib. Foreign Dynamite is 
quoted at the equivalent of 18’%c per Ib., duty 
paid, laid down here, net cash. Our French 
correspondents write us that the manufacturers 
of fatty acids in Europe are having difficulty 
in disposing of their production and are talk- 
ing of shutting down their works, in which case, 
the output of glycerin, will be affected. There 
is one factor in the situation which claims at- 
tention at the present time and which presents 
some hope for an improvement, from a seller's 
standpoint and that is, that the price of ethylene 
glycol is now several cents per Ib. above that 
of glycerin and explosives manufacturers, are 
quite likely to look more favorably upon the 
former article and curtail their consumption of 
the latter. Of course, there is a chance of the 

Glycol makers, also reducing their price, in spite 

of the assertion made earlier in the season, that 

they intended to stabilize it at the figure then 
prevailing, which was 25¢ in carload_ lots. 

Otherwise the outlook is not propitious, for the 

reason, that production seems to have over- 

balanced consumption, in spite of the anti- 
freeze demand. 

Crude—Based on the last sale of lye, saponi- 
fication is not worth over i4¥ge per Ib., basis 
of 88% loose, delivered, but for a particularly 
good grade, as high as 14!4¢ might be obtained. 
Soaplye has been sold at 1234¢, basis of 80% 
loose, delivered. 

Chemically Pure—Retiners have reduced 
their general quotation to 23'%e in bulk. 
Rumors of price cutting are rife, but they apply 
more particularly, to the imported article, of 
which there is only a limited quantity available.” 
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Eleventh Chemical Exposition Held in New York 


Process Machinery and Materials Shown at Grand Central 
Palace — Containers and Packaging Equipment Exhibited 


HE ELEVENTH EXpositioN OF CHEMICAI 

INpUSTRIES was held in’ New York 

at the Grand Central Palace during 
the week of Sept. 26 to Oct. 1. Some 350 
exhibits of Chemical process machinery and 
raw materials were shown. .\ prominent 
place was taken in the exposition this year by 
those who displayed various types of containers 
and packaging equipment. Wooden barrels and 
steel drums and barrels, various metal pack- 
aves such as lock-top pails, cans, tubes. and 
other packages of interest to specialty soap 
manufacturers were exhibited. Bottle and 
tube filling and capping machines, wrapping 
machines, case sealing equipment, and a num- 
ber of similar types of machinery were shown. 
Portable mixers, tanks and agitating equipment, 
kettles and stationary mixing equipment, and 
various other process machinery were also on 
display at the exhibits of leading manufacturers. 

(on Wednesday evening, Sept. 28, during the 
Exposition, the Fifth .\nnual Chemical Indus- 
tries Dinner was held at the Hotel Roosevelt. 
New York, with several prominent men of the 
industry as speakers. Fifteen chemical asso- 
cations and societies combined in staging the 
dinner at which all branches of the chemical 
process industries were represented, .\bout 
300 attended. 

Those exhibits at the Exposition of partic 
ular interest to manufacturers of soaps, liquid 
suaps, polishes, and associated products were 
as follows: 

F. J. Stokes Machine Co.—Showed their tablet 
forming machines, tube and jar tilling equipment, 
an air drying closet and a number of products 
made and packaged on their machines. Exhibit in 
Lawrence H. Bailey, Charles F. Cole 
Stokes and R. M. Truitt. 


charge of 
man, F, J. 

Industrial Chemical Co.—Showed a model of ¢ 
plant for using Nuchar, also samples of Nuchat 
and precipitated chalk and charts illustrating their 
Exhibit in charge ot J. Wrench, Joseph 


L 


lises, a 
Wafer, B. N. Glick, Robert Buckie and J. Hassler 
Pfaudler Co.— Showed their glass lined stee! 
equipment including stills and reaction kettles, 
storage tanks and a laboratory still. Exhibit in 


charge of R. B. Kilmer, P. S. Barnes, P. A. Laird, 
S, A. Smith, W. E. Gray, O. W. Green, R. B. 
Hand, W. W. Goodwin and J. J. Hickey. 


Glascote Co.—Showed a mixing and storage 
pot, evaporating dish and revolving glass lined 
coils, Exhibit in charge of R. \W. Huntley, 


M. W. Butler and George Ruhf. 
Karl Kiefer Machine Co.—Showed a bottle and 
jar rinser and. sterilizer, automatic rotary vacuum 


Te) 


filling machine with corking conveyor, the Cinat) 


filler and one duo and one mono piston filling 
machine. Exhibit in charge of E. E. Finch, 
A. J. Sterling, Matt Finn, Joseph Eckhoff, J. 


DePicaza and P. Jorgenson. 
Sowers Manufacturing Co.—Showed = several 
sizes of mixers, trom 30 to 200 gallons capacity 


and small vacuum pan. Exhibit in charge of C. M. 
De Forest. D. D. Sowers, Frank Huggins and 
G. W. Ruht. 


Ernest Scott & Co.—Showed photographs ot 
various installations of Scott equipment and sam 
ples of various materials made in solvent extrac 
tion plants built by the company. Exhibit in 
charge ot H. Austin, R. W. MacGregor, C. B. 
Hutchison and C. E. Bradley. 

Mathieson Alkali Works—Showed jar samples 
of their caustic soda, soda ash, coumarin, vanillin 
and other chemicals as well as cylinders for chlor 
ine and ammonia. Exhibit in charge of J. R. 
Schmertz and Robert J. Quinn. 

American Machine & Foundry Co.—Showed 
their automatic sacking scale and Cooper net 
weigher seale for filling bags up to 200 Ibs. with 


dry materials. Also showed continuous stream 
pumps. Exhibit in charge of J. D. MeCarthy. 
W. E. Cooper, W. MeWKelvie, C. FE. Anderson, 
H. F. Baker. 

Siemon & Elting, Inc.—Showed line of pigment 
and lake colors, some tor soap coloring. Also 


laundry blue in bulk and tablets. Exhibit in charge 
of William F. Siemon, Jr. and Clifford L. Heaslip. 

Standard Sealing Equipment Corp.—Showed 
their fibre and corrugated case sealing machine in 
actual operation. Exhibit in charge of Malcolm 
MeFaull, A. FE. Rideout, and C. W. Pierce. 

Philadelphia Quartz Co.—Showed samples of 
all grades of silicate of soda for adhesive and pro 
cess purposes, both solutions and dry. Showed 
tree of uses of silicate of which soap industry and 
adhesive branches were most important. Exhibit 
in charge of W. H. Buxton, Jr.. James G. Vail, 
Dr. William Stericker, John D. Carter, J. P. Elk 
inton, KEK. A. Russell, H. M. Fricke, J. R. Jones, 
R. C. Brown, J. C. Russell, C. H. Jeglum, and 
Miss Frances M. Suarez. 

Edward Ermold Co.—Showed new Frmold 
labeller applying all-around label with automatic 
discharge to conveyor. Also duplex labeller for 
front and back labels and simplex for one side only. 
exhibit in charge of W. E. Blauvelt, John Wie 
land, Fred Schoelkopf, Harry Diadone, and Miss 
Helen Armstrong. 

Arthur Colton Co.—Showed automatic paste fill- 


ing, closing and clipping machine for collapsible 
tubes. Their No. 14 in operation. Exhibit) in 
charge ot F. NX. Roellinger, A. W. Japh, and R. 1. 


Colton. 
Zaremba Co. 
ious evaporator 


Showed photographs of their var- 


installations including some for 


(Continued on Page 32) 
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Much time and money can be saved by thorough 
knowledge of traffic conditions. All Solvay 
customers receive the benefit of a well-trained 
efficient and experienced Traffic Department. 


76% Caustic Soda 
Solid—Flake—Liquid 


Light 58% Soda Ash 
“Fluf” (extra light Soda Ash) 
Modified Sodas 
Paradichlorobenzene 
Benzaldehyde 
Caustic Potash Liquor 45% 
Calcium Chloride 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by 
The Solvay Process Company 
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40 Rector Street New York lJ 

Sex) 

Boston Syracuse Chicago Indianapolis Cleveland lJ) 

Cincinnati Pittsburgh Detroit Philadelphia re 
Atlanta Kansas City St. Louis 
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Snowflake Crystals 


Trade Mark Reg. U. S. Pat. Off. 
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Canada’s Soap Production Increased in 1926 


ls Reported by the 


DOMINION 
Mining, 


Hk 39 plants in Canada engaged primarily 

in the manufacture of soaps were distribu- 
ted by provinces as follows: Ontario, 21; 
Ouebec, 9; British Columbia, 3; Manitoba and 
\Iberta, 2 each; and New Brunswick and Sas- 
katchewan, 1 each. Production from these 
plants were valued at $14,327,693 as compared 
with an output value of $13,568,252 in 1925. 
Among the main products were million 
pounds of household soap, worth mullion 
dollars ; 42 million pounds of laundry soap, with 
a total selling value of 4.1 million dollars and 
nearly 17 million pounds of toilet soap, worth 
2.5 million dollars. Textile soaps, soap pow- 
der, crude glycerin, refined glycerin, toilet 
preparations, and cleaning preparations of 
various kinds were the other main products. 
There is also a production of soaps in other 
industries amounting in value to about a quarter 
of a million dollars annually. 


51 
3.6 


Washing Compounds were made by 23 estab- 
lishments, 10 operating in) Ontario, 100 in 


Quebec, 2 in Manitoba, and 1 in British Col- 


BUREAU OF STATISTICS 
Metallurgical and Chemical Branch 


$519,325, which was an increase of nearly 4 
per cent over the output value for 1925. Ja- 
velle water and ammonia powder were the 
main products. Output of washing compounds 
in other industries amounts to about $200,000 
in value annually. 

MPORTS of soap into Canada, during the 

calendar vear 1926, were valued at $1,199,- 
893. This total included 1,343,834 pounds of 
castile soap, worth $109,270, most of which 
came from France; 9,611,191 pounds of com- 
mon laundry soap, valued at $679,703, mostly 
from the United States: 145,117 pounds of 
liquid soap, $14,328: 532.017 pounds of soap 
powder and powdered soap valued at $38,952; 
toilet soaps, not included elsewhere, were worth 
$272,038. and harness soap, whale oil soap, 
pumice, silver and mineral soaps made up the 
remainder of the imports in this class. exports 
of soaps in the same vear were valued at S783.- 
261; about 4+ million pounds of toilet soap 
worth $741,544 and 452.474 pounds of other 
soaps Valued at $41.747 having been shipped to 


umbia. ‘These plants made commodities worth — foreign countries. 
Summary of Statistics on Soaps in Canada, 1922-1926. 
No. ot Salaries Selling Val. Add. 
No. of Capital Employ and Cost of Value of by 

Year Plants Emploved ees W ages Materials Products Mig. 
1922 32 13,881,099 1,447 1,752,416 7,534,475 13,132,290 5,597,815 
1923 33 13,774,170 1,591 1,965,915 8,455,229 14,939,786 6,484,557 
1924 33 14,497,596 1,404 1,848,329 7,824,844 13,187,267 5,362,423 
1925 36 14,127,348 1,446 1,926,277 8,774,532 13,568,252 4,793,720 
1926 39 14,181,242 1,382 1,817,787 9,368,082 14,327,693 4,959,611 


Canadian Soap Production, 1925 and 1926. 


Unit of 
Products Measure Quantity 


SOAPS— 


Hard Soaps 


Household soaps Ib. 46,920,388 
Laundry soaps and soap chips Ib. 39,300,100 
Toilet soaps Ib. 15,786,178 
Polishing and scouring soap Ib. 845,547 
Soap powder Ib. 11,601,432 
Foot soap Ib. 130,210 
All other hard soaps Ib. 3,346,248 


Liquid soaps Ib. 260,805 
Soft soaps Ib 1,347,243 
Cleaning preparations: 


Ammonia powder Ib. 1,831,230 
Lye Ib. 037.202 
Washing compounds Ib. 1,542,082 
Other cleaning prenarations 
Glycerin, crude, sold as such Ih. 3,288,092 
Glycerin, refined Ib. 3,461,772 
Toilet preparations 


Perfumes 
All other products* 
TOTAL 


Selling Selling 
Value Value 
$ Quantity S 

3,538,591 50,610,468 3,031,745 
3,917,206 42,390,197 4,127,784 
2,527,159 16,850,170 2.489.727 
57.214 852,231 57,051 
919,848 11,379,020 418,846 
10,470 16,027 1.602 
283,715 2,753,742 235,397 
23.012 244.825 29,290 
76,347 1.356.502 84,283 
83.106 1,484,384 101,001 
86,783 542,787 68,862 
34,284 1,302,083 35,595 
475,148 966,748 
385,939 2,569,938 403.708 
687,711 3.304.882 851.731 
299,421 537,206 
94,451 104.476 


182,581 
14.327.693 


67,267 
13,568,252 





SOAP 
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Unit of 
Products 
WASHING COMPOUNDS— 
Ammonia powder 
Javelle water -- 
Soaps, all kinds lb. — 
Washing compounds 
All other products 
TOTAL 
TOILET PREPARATIONS— 
Toilet preparations, including hair tonic, 
tooth paste, ete. 
Toilet soaps 
Liquid soaps 
Perfumes 
All other products 
TOTAL - 
GRAND TOTAL — 


Ib. 254,45: 


*Includes laundry blue, sweeping compounds, retine 


Measure Quantity 





PRODUCTION, CONSUMPTION, AND STOCKS OF FATS AND OILS 


Selling Selling 
Value Value 
RS Quantity $ 

71,857 53,508 
216,002 _ 237,733 
— 204,873 16,393 
58,457 — 54,944 
153,810 156,687 
500,126 519,325 
2,770,791 _- 3,313,005 
165,500 2,838,335 436,719 
1,130 — 4,693 
278,895 - 379,044 
97,752 - 91,449 
3,320,128 4,225,510 
17,388,506 19,072,528 


| tallow and other products. 





Chemical Exposition 
(From Page 29) 


glycerin. Exhibit in charge of B.S. Hughes, S. J. 
Hughes, W. H. Eggert and H. E. Jacoby. 

Fessenden Companies—Showed various sizes of 
douglas fir barrels. Exhibit in charge of B. S. 
Fessenden, S. W. Harries and T. FE. Flarity. 

Carpenter Container Co.—Showed their general 
line of fibre drums for dry and paste products 
along with a new hamper drum, decorated and 
suitable for use as a clothes hamper after its origi- 
nal contents had been removed. Exhibit in charge 
of Eugene S. Pleasonton and Henry Cramer. 

Wilkes-Barre Can Co.—Showed steel shipping 
drums, decorated cans and pails. Exhibit in charge 
of James M. Coughlin, C. A. Arnts and C. W. 
Leidig. 

T. Shriver & Co.—Showed one large filter press, 
two laboratory presses and four diaphragm pumps, 
the large press having been equipped with rubber 
plates and frames and a new hydraulic closing de 
vice. Exhibit in charge of R. KF. Perry, J. H 
Clark, C. Muser and F. M. Turner. 

Pneumatic Scale Corp.—Showed a semi-auto 
matic Samco Junior filling machine connected with 
a single head automatic screw capping machine 
both in operation. Exhibit in charge of R. N. 
Doble, K. D. Doble, G. F. Brown, A. T. Buskens, 
H. A. Shaw, A. W. Lindholm, and S. T. Peterson. 

A. Gross & Co.—Showed samples of their stear 
ic acid, red oil and candles. Exhibit in charge of 
James A. Burns, Julius Zubrod, Walter Hagedorn, 
Walter Schuldmeier, C. W. Wolferts and John F. 
Kelly. 

Emery Candle Co.—Showed their stearic acid, 
red oil and candles along with samples of both bag 
and barrel containers. Exhibit in charge of Fred 
F. Jordan, Harry Armitage. J. A. Springer and 
J. B. Bolton 

Wheeling Corrugating Co. 


Showed steel pails, 


barrels and drums, with a drum manufacturing 
machine in action. Exhibit in charge of N. A. 
Gibbons and C. H. Rollason. 


Mixing Equipment Co.—Showed their portable 
mixers and stirrers clamped on sides of tanks in 
actual operation. Exhibit in charge of F. 1. Crad 
dock and J. J. O'Shea. 

Merck & Co.—Showed a complete line of sam- 
ples of their chemicals, many of them for labora 


tory purposes of ©. P. grade. Exhibit under di- 
rection of C. S. Robertson. 

Dispersion Process Co.—Showed three styles 
and sizes of the Premier Colloid Mill for emulsifi- 
cations, and mixing ot dentifrices, 
creams, disinfectants, ete. Exhibit in charge of 
B. T. Bush, Edward A. Bush, B. M. Nester, S. K. 
Nester, C. H. MacLean. 

Aluminum Company of America—-Showed alum- 
inum for numerous purposes including aluminum 
tubes for soaps, tooth pastes, polishes, ete.. screw 
bottle caps, seals, and aluminum foil tor wrapping 
cake soaps, ete. Also aluminum coils, sheets, pipes, 
ete. Exhibit in charge of D. H. Tilson and P. S. 
O'Brien, 

New England Tank & Tower Co.—Showed both 
metal and wooden tanks and agitating equipment 
Exhibit in charge of A. EK. Hall, G. FE. Hall, W. O. 
Chase, and Conrad Pennuceci. 

Douthitt Engineering Co.—Showed model of 
spray drying equipment and process of their manu 
facture for foodstuffs, powdered soaps, ete.  Ex- 
hibit in charge of W. E. Guest, E. D. Stewart. 
R. A. Howard. 

Bailey Meter Co.—Showed gravity recorders, 
fluid meters, and automatic density recorders and 
regulators. lxhibit in charge of H. C. Wheaton, 
Hf. ©. Tanner, H. Beaman, \W. LL. Paulison. 

Proctor & Schwarz—Showed two dryers, one oi 
the truck-tray type and the other a cabinet tray 
dryer, also photographs of numerous installations. 

Economic Machinery Co.—Showed two labeling 
machines along with a number of nationally ad- 
vertised products labeled by their equipment.  Ex- 
hibit in charge of Leonard W. Howell, Arvid P. 
Kkvall, William G. Malm, Clarence ©. Butler, 
Ht. C. Morgan and A. V. Wilkens. 

Darco Sales Corp.—Showed samples of various 
products clarified with Darco in their main exhibit 
on the ground floor. A second booth, on the third 
floor, served mainly as a resting and meeting place 
for clients of the company. Exhibit in charge of 
A. A. Jackson, E. W. Herr and L. M. Gill. 

Buffalo Foundry & Machine Co.—Showed two 
dryers, glycerin evaporator, vacuum pan dryer and 
other equipment. Exhibit in charge of L. J. Wisch- 
earth and C. W. Pearson, 


extractions, 


(Continued on Page 72) 
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54,944 
56,087 
19,325 
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ICTOBER, 1927 
Pine Tree Soap and Billy B. Van 
Billy B. Van, famous comedian by night and 
wap salesman by day, advertises that Pine Tree 
Soap made by The Pine Tree Products Co., 
Newport. N. H.. will 
dean anything but your 


conscience. This inter- 
esting business is now 
being materially ex- 
panded. ‘The firm has 


heen recognized and re- 
capitalized, a new fac- 
tory has been occupied 
md plans for an ex- 
tended national adver- 
ising campaign have 
heen made. Officers of 
the company, recently 
elected, include Billy B. 
Van, president, John .\. 











aa i 


Regan, vice president. Billy B. Van 

lesse M. Barton, chairman of the board and 
lacob M. Shulins, treasurer. Billy Van and 
his Pine Tree Soap have been made the sub- 


iects of numberless human interest and news 
stories in magazines and newspapers. notably a 
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recent issue of The -limericun Magazine, 
tracing the development of Pine Tree Soap 
from an idea suggested almost twenty-five 


years ago up to the present going business. 

In 1902, Billy B. Van was playing an engage- 
ment in Boston when illness forced him to re 
tire from the stage temporarily. He took to 
the New England pine country to win back his 
health and while there, was so impressed with 
the bracing qualities of the pine air that he 
wanted to incorporate it in) something that 
would make it available in every home. Soap 
naturally suggested itself, hut it was many years 
hefore the idea of a pine odor soap was devel 
oped and the soap was ready for market. .\ 
few years ago, the first steps were taken and 
the pine tree product was placed on the market, 
chiefly through department stores. The present 
reorganization looks toward making Pine Tree 
Soap a nationally accepted product. Billy b. 
Van's real name off the stage is William Web- 
ster Van de Grit. 

+e 

Edible oil industry of the United States will 

hold a trade practice conference in conjunction 


with J. Nugent of the Federal Trade Com- 
mission in the near future with a view of brine- 
ing about the elimination of certain unfair 
trade practices. Seventy per cent of the in- 
dustry is reported to have expressed desire 


to take part in such a gathering. 


date for the meeting has been set. 


BAP 


No. definite 


“ 
we) 


Col. Colgate Fortune to Institutions 


By the will of Col. Austen Colgate, vice- 
president of Colgate & Co., and former New 


Jersey State Senator and Republican political 
power, who died Sept. 5, educational, charitable, 


and welfare institutions will recerve the bulk 
of the soap man’s fortune, according to the 
Colgate family. The total value of the estate 


was not given, but the bequests te mstitutions 
amounted to S650.000, 

The will provides for the following bequests : 
Welfare Federation of the Oranges, $250,000: 
Peddie Institute, Hightstown, $125,000; class 
of 1886, Yale, $25,000; Jersey City Y. M,C. A 
and ¥. We. CwA,, $125,000 each; “sundry gifts 
to members of the immediate family and other 
relatives”; Camp Nittatinny and other lands in 
Sussex County, buildings and contents to the 
Y¥. M.-@. Ae Orange. The residue is to be 
equally divided between Colgate University. 
Hanulton, N. Y.. which had conferred on him 
the honorary degree of Doctor of Laws: Yale 
University, from which he was graduated, and 
Peddie Institute, Hightstown. 

Col. Colgate’s stock in Colgate 
divided between Russell Colgate, his brother. 
and Bayard Colgate. a nephew. His stock 
the Seven Oaks Co. goes to Sidney M. Colgate. 
his brother, and president of Colgate & Co. 


ot 


& Co... 1s 


Julv Crude Glycerin Imports Large 

More crude glycerin was imported into the 
United States in July than in any other month 
far this vear, a 1,220,112 pounds. 
valued at SIS83.742 havine been received. 
fined glycerin imports were 


sO total ol 
» 
Re 


again lower, how 


ever, and sharply so, only 314,038 pounds. 
valued at $110,017, having been imported. 
This makes July the smallest refined goods 
month m the year. France and Germany 


shipped most of the crude, 510,869 and 318,637 
pounds respectively. Germany and the Nether 
lands accounted for practically all of the re 
fined material, 238.725 and 220,039 pounds. 
Statistics for the past five vears follow: 


Pounds Pounds 

Retined Crude 
entire vear 1923 585.792 14.548.660 
Kntire vear 1024 1.500.644 14,427,054 
Kiutire vear 1925 2,059,565 19,248,695 
entire vear 1926 10,733,246 27,243,299 
January, 1927 920,877 1,079,129 


February 339,839 1,943,815 


March 531,993 1,449,795 
\pril 405,536 SZES53 
Mav 1.197 304 999 288 
June 861,522 984,408 
July 1.220.112 514,038 
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Can you supply 
Private Label Soaps 


liquid soaps, disinfectants, 
insecticides, polishes, etc. 


+ HHICTROSTD He + 


HERE is a real market 

among the readers of 
SOAP for all kinds of bulk 
and private label soaps, 
liquid soaps, disinfectants, 
deodorants, cleaning prep- 
arations, polishes, fly 


sprays, insecticides, etc. 


ANY companies are 

not in a position to 
manufacture each and every 
product which goes to make 
up their complete line. 
Products not manufactured 
are, quite naturally, bought 
in the trade. Then, there 
are other manufacturers 
looking to expand their 


lines without increasing 
their manufacturing facili- 
ties. Are you in a position 
to handle this kind of bust- 


ness in your specialties? 


F YOU do or can manu- 
facture any of these 
products in a large way and 
desire to dispose of a por- 
tion of your output to be 
sold to other manufacturers 
and distributors, to be mar- 
keted under private brand 
or for repacking, it will pay 
you to apprise the trade 
of this fact through the ad- 
vertising pages of SOAP. 


++ HHI OSIINE + 


Write to the Advertising Department of SOAP. 
136 Liberty St., New York. for further information. 
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Quinn Heads Chemical Salesmen 

Robert J. Quinn, assistant director of sales 
for the Mathieson .\lkali Works, New York, 
was elected president of the Salesmen’s Asso- 
ciation of the American 
Chemical Industry for 
1927-28 at its annual 
election held last month. 
Mr. Quinn who has 
been connected — with 
Mathieson for a num- 
her of vears, is well 
known in the soap in- 
dustry. Vice-presidents 
chosen included H. B. 
Prior Co.: William 
Mueller of the Com- 
mercial Solvents Corp. ; 
Fred A. Koch of the 
dow Chemical Co. A. L. 
Benkert was elected 
secretary-treasurer. Members of the Board of 
Governors chosen were V. [*. Williams of the 
Monsanto Chemical Works and I. P. MacNair. 


+e 














Robert J. Quinn 


The manufacture of perfumery and cos- 
metics showed an appreciable gain between the 
taking of the 1923 and 1925 censuses. Prod- 
ucts were valued at $129,510,453, in 1925, as 
compared with slightly over $100,000,000 in the 
previous census year. Raw materials cost 
$46,932,699, in 1925, as against with $37,635,- 
988 in 1923. The number of firms reporting 
increased from 405 to 594, 





A® INTERESTING story told just 

a week or so ago by Governor 
Moore of New Jersey gives a rather 
interesting sidelight on the character of 
the late Col. Austen Colgate. In ap- 
pealing for funds to establish a new 
home for the aged, the Governor told 
how some vears ago when he had just 
heen elected a Commissioner of Jersey 
Citv. he called on Col. Colgate and told 
him that a playground for children was 
sorely needed in Jersey City. “How 
much will it cost 7” asked Col. Colgate. 
The Commissioner named the price. 
“Build two of them.” The Colonel 
directed his secretary to make out the 
check. “We will name them = after 
you,” said the grateful Commissioner. 
“If vou do, I won't give you the 
money,” was the heated protest of Col. 
Colgate. ‘We pay for our advertising 
in legitimate channels.” 
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Plea for Soap in Public Schools 

The General Federation of Women’s Clubs, 
through Mrs. Otto H. Kahn, chairman of pub- 
lic instruction of the Federation, is making a 
strong fight for the introduction of free soap 
and towels in the public schools, particularly of 
New York City, according to newspaper 
reports. The plea for the free supply of soap 
as a means of teaching cleanliness and prevent- 
ing the spread of children’s diseases, has 
brought out a great deal of interest and divided 
opinion in educational circles and has gained 
much newspaper publicity. The Federation 
was reported to have made a strong attempt to 
have provision made in the 1927-28 New York 
Board of Education budget for soap and towel 
supplies, but without success. They are now 
aiming to have this appropriation included in 
the next city budget. 

+o 

Hexalin Soap Takes Coal-tar Duty 

A product containing by analysis 62 per cent 
of anhydrous soap, 17 per cent of water, 19 
per cent of hexalin and 2 per cent of tetralin 
has been held by the United States Customs 
Court, first division, to be dutiable at 7 cents 
per pound and 40 per cent ad valorem on the 
value according to paragraph 27 of the tariff 
act of 1922. The product, on entry was de- 
scribed as a solution of soap coal-tar products. 
It was classified as dutiable under paragraph 
27. Gallagher & Ascher, Chicago, in protest 
claimed it to be dutiable as soap at 15 per cent 
ad valorem under paragraph 82. In overruling 
the protest, the court said that the evidence 
clearly showed that the merchandise is a soap, 
hut found from the weight of opposing testi- 
mony as to whether it was a medicinal soap. 
that it was not. 

Toilet soap, perfume and toilet preparation 
trade marks, registered during the first half of 
this year, are contained in the third trade mark 
supplement issued by the American Manufac- 
turers of Toilet Articles. The new booklet also 
contains a number of unregistered marks locat- 
ed since the last shipment was printed. Copies 
of the third supplement, as well as copies of 
the original book, together with the first two 
supplements, may be had at small cost on ap- 
plication to the association, 305 Broadway, 
New York, 

Castile soap regulations, as laid down re- 
cently in a Spanish royal decree, have been 
amended to provide for not more than a 25 
per cent water content nor over 2 per cent of 
chlorides. 
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Caustic Soda 
Bicarbonate of Soda 
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Michigan Alkali Company 


General Sales Department 


MRR EXKXZEEKXKXZZEKXKXZXZ XZ EXER 


21 East 40th St. - - New York City 


Chicago Office: 332 South Michigan Ave. 
Works: Wyandotte, Mich. 











NA 

Mae 

Mee’ — a 
SONS © 8 TRL YLDDDD©™"9”)Y” 











(QCTOB 


Toile 
Toil 
July. ¢ 
laundr 
tered 
values 
direct 
pounds 
svaps | 
pounds 
cally ¢ 
pounds 
country 
ported 


Total 
Cuba 
British 
Philip, 


Total. 
Canad 
Haiti 

Mexice 


Total 
United 
Canad 
British 
Prac 
may ) 
shipmie 
largest 
pounds 
Canad: 
droppe 
the lar 
with 6 
only Sk 
dom | 
along 
counts 


\ ite 
\ss¢ C1 
ducers. 
ufactur 
tion is 
the us 
is blan 
appear 
where 
Knigh 
glyceri 
The oO 
Was e@ 
and sc 





pi 






IH 


> 


>>> 


IN 








>>> 


>>>» > 


» 












>> 


SSS >>> ]]"“"9™»™»™) 






Ldd 


«’KKKK 





KKK 







KK 


SS 


KX 







(CH 





OcTOBER, 1927 
Toilet Soap Exports Up, Others Down 

Toilet: scap exports showed an increase in 
July. over the previous month, but both the 
iaundry and miscellaneous soap groups regis- 
tered sharp losses. The gain in toilet) soap 
values did not nearly offset the loss in the other 
directions. Toilet soap exports reached 676,615 
pounds, an increase of 72,000 pounds. Laundry 
svaps dropped 1,530,000 pounds to 4,260,602 
pounds. Exports of other soaps were practi- 
cally cut in half, amounting to only 785,274 
pounds in July. Group totals, together with the 
countries to which most of the soap was ex- 
ported follow : 

TOILET SOAP 


Pounds 


Total Iexport 076,015 $225,077 
Cuba 147 S06 28,9206 
British India 92.042 33,319 
Philippines 78,899 13,135 


LAUNDRY SOAP 
Pounds 


Total I. xports 4,260,602 $316,122 


Canada 722,814 54.490 
Haiti 600,258 40.161 
Mexico 560,989 43.196 


OTHER SOAP 
Pounds 
Total exports 785,274. $77,719 


United Kingdom l72Z:lo>. 10:32) 
Canada 110,546 10,214 
British South \frica 58.363 6,707 


Practically the entire loss in laundry soap 
may be attributed to the sharp falling off of 
shipment to the Philippines. They were the 
largest buyers in June, taking over 1,400,000 
pounds, slipping in July to only 252.836 pounds. 
Canada bought shipments having 
dropped more than 350,000 pounds. Cuba was 
the large miscellaneous soap customer in June, 
with 628,903 pounds, but cut her purchases to 
only 35,164 pounds in July. The United Ning 
dom bought 200,000) pounds less and_ this, 
along with the drop in exports to Cuba, ac- 
counts for the fifty per cent cut. 


also less 


on 

\fter a series of conferences between the 
\ssociation of .\merican Soap & Glycerin Pro- 
ducers, the Miner Laboratories, and the man- 
wiacturers of Nash automobiles, the .\ssocia- 
tion is now recommending without qualification 
the use of radiator glycerin in Nash cars and 
is blanking out the name of this car where it 
appears in glycerin literature as an exception 
where this anti-freeze is not to be used. Willys- 
Knight cars are now the only ones in which 
glycerin anti-freeze solutions cannot be used. 
The only Nash models with which trouble 
Was encountered were those prior to 1926 
and solely in the Special Model. 
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Rosin Committee for Net Weight 

The Joint Rosin Marketing Committee, 
composed of a representative each from the 
soap, paint and varnish, and paper industries 
held a special meeting in New York on Oct. 
ft oR. O. Walker, chairman, represented the 
paint group, Hl. W. Stokes represented the 
paper interests, and W. H. Holt of Colgate 
& Co. acted for the manufacturers. 
The Committee discussed the sale of rosins 
by net weight at specified price per pound 


soap 


and agreed to go before a meeting of the 
Pine Institute late this month at Atlantic 


City and lay the case of the rosin consumer 
before the producers. It is understood that 
the sale of rosins by net weight will be 
recommended strongly by the Committee. 
The paint, varnish, paper and soap industries 
use over eighty per cent of all the rosin con 
sumed in the United States. 


+o 


Stearic Mrs. Assn. Adopts Standards 
The National .\ssociation of Stearic .\cid 
Manufacturers recently adopted — standard 
specifications for stearic acid and red oil, 
which were announced by Secretary- Treasurer 
I’. I. Jordan Sept. 27, as follows: 
SINGLE-PRESSED STEARIC AciD 
Melting Point—120° to 127° F. (52.2° to 52.75°C.) 
lodine Value—Not over 12 
Construction—Needle point crystalline 


\cip 
‘ 


653.3" to SS97Es) 


Dousie-PRESSED STEARIC 
Melting Point 128 to 129 F. 
lodine Value—Not over 8 
Construction—Needle point crystalline 


TripLe-Pressep Srearic Acip 
Melting Point—130° to 131° F. (54.4° to 55° C.) 
lodine Value—Not over 6 
Construction—Needle point crystalline 


Distirtep Rep Ou. 


REGULAR MEDIUM HEAVY 
Titre , i 15°—20 3 —s4 
Unsap. 5% or under 53% or under 5% or under 
Moisture & Insoluble 
0.5% 0.5% 0.5% 
lodine Value 90° or 
under S4 or under 70 or under 
Dourre Distitrep Rep Or 
Titre 10°—13 
Moisture & Insoluble 0.5% 
lodine Value 90 or under 
Color Not over 3 N. P. A. 
SAroNniFIED Rep On 
REGULAR MEDIUM HEAVY 
Titre 18°—20 14°—16 30°—32° 
Unsap. 3% or under 3% or under 3% or under 


Moisture & Insoluble 


0.5 or under 0.5 or under 0.5 or under 


F. F. A. 84 or over S4+ or over 84 or ov er 
lodine Value 80 or 
under S4 or under 70 or under 
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SAPOFIXIN 


+O 


We invite you to try our Sapofixins 
in your Soaps as reinforcers. 


Sapofixin Eau de Cologne 
Sapofixin Hyacinth 
Sapofixin Lavender 
Sapofixin Lilac 

Sapofixin Lily of the Valley 
Sapofixin Orange 

Sapofixin Pine 

Sapofixin Rose 

Sapofixin Violet 


CRANSD 


nein © CO. 
NEW YORK 


TELEPHONE BEEKMAN 1535 


52-54 CLIFF STREET 
Sole Distributors for HEINE & Co., A. G., Leipzig 


in the United States and Canada 
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The October meeting of the Board of Govy- 
ernors of the .\ssociation of American Soap 
and Glycerine Producers will be held at .\tlantic 
City on Oct. 19. At that time, the annual 
meeting of the .\merican Grocery Specialty 
Manufacturers .\ssociation will be held at the 
\mbassador at .\tlantic City. The Soap Sec- 
tion of this latter organization will hold its 
usual meetings in conjunction with the annual 
convention, 

con 

At the annual convention of the .\merican 
Public Health Association to be held in Cin- 
cinnati, Oct. 17 to 21 at the Hotel Gibson, 
there will be an exhibit by the Cleanliness In- 
stitute in charge of Dr. W. W. Peter and Miss 
Julia Tappan of the Institute. 


+Or 


H. S. Kibler. who joined the staff of the Los 
\ngeles Soap Co. when they opened the Omaha 
territory, was recently made manager of the 
Omaha office, succeeding Mark Finks who was 
transferred to San Francisco. 

‘shes 


Gold Dust Corp. has declared an initial 
quarterly dividend of 75 cents, payable Nov. 
1 to stockholders of record Oct. 17. This 
places the stock on $3 annual basis. Net 
profit of Gold Dust Corp. and subsidiaries 
for year ended Aug. 31, are estimated at 
$1,872,650 after charges and taxes, compar- 
ing with $867,374 last year. 


+Or 


Aurelio Gonzalez of Monterrey, Mexico, 
is now operating the soap and compound 
plant formerly owned by Cia. Explotadora 
de Aceites, S. A. at that place, manufactur- 
ing white cold-process soaps, yellow boiled 
soaps, and vegetable shortening compound. 

Syracuse Victory Soap Corp., N. Y., an- 
nounce that Lester F. Petteys formerly with 
the Vanco Co., is now connected with them in 
their jobbing soap departinent. The interest- 
ing experiences of one of the Syracuse com- 
pany’s salesmen, Harry Munson Hahn, were 
told in an article in the September issue of How 
to Sell. 


Joseph Gutradt Co., San Francisco, manu- 
facturers of a complete line of soaps, acquired 
the business of Newell & Bro., also of San 
Francisco, on Sept. 28. The name of the com- 
bined houses has been changed to Newell Gut- 
radt Co. Newell & Co. were manufacturers 
of scouring, laundry and toilet soaps. The 
business is being carried on at the old Gutradt 
address, 350 Fremont St. 


emery Candie Co., Cincinnati, stearic acid 
and red oil manufacturers, have established a 
fellowship at the Mellon Institute of Industrial 
Research, located at the University of Pitts- 
burgh, under the direction of Dr. Robert N. 
Wenzel, Palo Alto, Cal. Dr. Wenzel, who was 
a professor of chemistry at Leland Stanford 
University, will conduct research in tallows and 
greases, looking toward the betterment of dis- 
tillation and saponification processes as adopted 
to the stearic acid and red oil industries. Re- 
search work at the Emery factory, condweted 
by the Dr. Ernest Twitchell Laboratory, is 
also being materially expanded. 

F. J. Miles, Colgate & Co., is expected back 
from a six weeks trip to the French perfuming 
material centers about the middle of this month. 

—_aonetgie 

Ultra Chemical Works, Paterson, N. J., are 
now manufacturing and marketing a new dry 
cleaning soap, “Ultra Soap.” The new prod- 
uct is being advertised to the cleaning trade at 
ten dollars per five gallon can, 40 pounds, or 
eighty dollars per fifty gallon drum, 400 
pounds. 

Kdgar H. Kelley Co., toilet soap manufac- 
turers, formerly locatd at Centre Croton, Conn., 
have moved to Laurel street, Hollywood Park, 
Itast Haven, Conn. Larger quarters have been 
taken and the firm expects to expand its busi- 
ness considerably in the new locality. 


+O, 


Uzit Soap Co., Somerville, Mass., was re- 
cently incorporated by I. G. Rubin, Chelsea, 
Mass., T. N. Thorburn and Beatrice G. Hatton, 
Somerville, for $25,000. 
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reache 


E : manu 
| = tions, 
z Bouquet and Flower Odors a] [ome 
= for = ~ 
= = w the 
=| LIQUID and CAKE TOILET SOAPS #3: 

= AMONG the specialties for soapmakers, which we 2 — 
= carry in stock, are a wide variety of bouquet and = ete 
= flower perfumes, especially prepared for use in soap = Charle 


a pound. They are highly concentrated and there- 


r 
' 


fore economical to use. If you merely want to mask 


DEL ADAOME 





= objectionable odors in bulk soaps you will be in- = Wil 
= terested in our special odors, made for this purpose = has I 
2 and priced at from 60c to $2.40 a pound. = heen e 
= Samples Submitted on Request = ~ 
= The f 
aia = Mystic 

Bertrand Freres’ = , 
“ral 
F « e § P = Freres 
ixatives for odp er Fumes =| | natura 
= ona ti 
ATURE produces the best fixatives obtainable and France 
: : reache¢ 

the house of Bertrand Freres is outstanding among New 


the organizations rendering these fixatives suitable country 
for use in your soap perfumes. Soluble resins of 


benzoin, cystol, iris, labdanum, oak moss, olibanum, Hari 


MM MA 




















peru, styrax and tolu are unsurpassed as agents for = rem 

holding the original odor of your perfume to the last. = a4 _ 

= Mr. } 

eer = with a 
= \meric¢ 

Sole Representative of = 

B dF S.A BB ccis 

ertran reres, ° . = manage 

GRASSE FRANCE = haga 

= the Lo 
= fornia | 

P.R. DREYER 2 

26 CLIFF STREET NEW YORK = Fran 
= Sole Selling Agent for = = anne 
= = ( or 
= VANILLIN FABRIK NORD AFRICAN _H. RAAB & CO. PAOLO VILARDI = — 
= Hamburg, Germany COMMERCIAL Roerrond, Holland Revgio Calabria, Italy = tates 
= Aromatic Chemicals Alger. Africa Artificial Musks Messina Essences = seven | 
= Oil Geranium = George 
= = port Co 
PT STURT WLALELULELEeALOL OCU AeCH OOOH UO UO UO Oo Ms ih , ‘ , 
establis 
atory at 


Say you saw it in SOAP! 








a“ 








OcTroBER, 1927 

Rad Cleaner Products Co., Hollis E. 3. 
manufacturers of soaps and cleaning prepara- 
tions, has been taken over from the former 
owner, W. P. Alexander, by L. .\. Marshall 
and F. B. Nugent. Business will be continued 
along the same lines and under the same name 
by the new proprietors. 


+O, 


Soaps. cleansing preparations and_ related 
products will be made by the Cleanerine Co.. 
Nashville, Tenn... recently incorporated — by 
Charles H. Warwick. C. W. Hale and other 
local men, for $2,000. The tirm may be 
reached at 111 N. Second .\ve., Nashville. 


+O, 


William Butler Chemical Co., Wesley, RK... 
has been incorporated, the following having 
heen elected as officers of the firm: William 
Butler, president and general manager, George 
Davison, treasurer, Everett Kingsley, secretary. 
The firm recently moved to Wesley from 
Mystic, Conn. 


+e@e 


Francois  Goby-Vombarel, of — Tombarel 
Freres, Grasse. France, manufacturers of 
natural ower products, is in the United States 
ona two months’ visit. He plans to return to 
France early next month. Mr. Goby may be 
reached at the Orbis Products Trading Co., 
New York, who represent his firm in_ this 
country. 


ee 

Harry ]. Mantia, Leghorn Trading Co., New 
York, olive oil foots factors, sailed for Europe 
late last month, to be gone about three months. 
Mr. Mantia will visit the firm's offices abroad 
with a view to extending the operations of the 
\merican house. 


+Or 


LL. W. Gregory who was at one time a branch 
manager on the West Coast for .\rmour & Co., 
is now connected with the sales department of 
the Los Angeles Soap Co., covering a Cali- 
fornia territory. 


+er 


Francois .\mic, a director of Roure Bertrand 
Fils and Justin Dupont, French manufacturers 
of perfuming materials, arrived in the United 
States Sept. 14. He will be here for six or 
seven weeks, making his headquarters with 
George Silver, head of the George Silver Im- 
port Co.. New York, the .\merican representa- 
tives of both French houses. Mr. .\mic will 
establish an experimental and research labor- 
atory at the Silver headquarters while here. 
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Cowles Detergent Co., Cleveland, manu- 
facturers of cleaners, have added a new de- 
tergent to their line, Clenesco D., especially 
suitable for use on heavily soiled and greasy 
materials, The new product is a concen- 
trated preparation, free from moisture. 

seni cisass 

The Port Ivory Procter & Gamble em 
plovees have elected Patrick Fitzgerald, a 
gate watchman, as the employee director on 
the board of directors of the firm. Mr. Fitz- 
gerald has been with P & G for over forty 
years. 


‘nie 
r. HH. Lovenberg, formerly of the St. 
louis district sales territory for the Mathie- 
son Alkali Works, has been assigned to the 
New Iingland district sales office at Provi 
dence, R. I, to replace C. J. Clegg, resigned. 
+s 
Mechanics’ soaps and polishes will be 
made by the newly organized Major Henry 
Products Co., Hartford, Conn. Major M. 
Henry, Willham <A. Butler and David R. 
\Voodhouse incorporated the firm for 
$25,000. 
ote 
Sunshine Soda Co.. New York, laundry 
supply house, announces the appoimtment of 
William = F. Grandeman, formerly 
manager, as general manager, succeeding 
Broderick, who recently re 


sales 


Kdward G. 
signed. 
ae 
Mulhens & WKropff have been denied an in- 
junction against Ferd. Mulhens, Ine., in connec- 
tion with the use of the 4711 trade mark pur- 
chased by them from the Government. Ferd. 
Mulhens, Inc., are representatives of the form- 
er German owners of the trade mark and are 
marketing goods made by the original formula. 
This was not bought by Mulhens & Kropf. 
hte 
Aiju) Produets Co., 3819 Belvidere .\ve., 
Detroit, are introducing a new cleaning prep- 
aration suitable for use on floors, woodwork 
and bathroom fixtures. ‘The firm also man- 
ufactures a clothes bleaching compound for 
use in the home. 
ee 
Dodge & Olcott Co., New York essential oil 
house, has issued a catalog and price list for 
September-October. The booklet differs from 
previous issues in that the items are all classi- 
fied and that notes, scattered through the book 
vive more details, especially in the case of new 
products. 
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The odor of clover may be successtully im- 
parted to soap through the use of either of 
these two perfume compound formulas, ac- 
cording to an article in a recent issue of Les 
Parfums de France. The first consists of 40 
parts of amyl salicylate, 20 of oil ylang ylang, 
10 each of geraniol and linalvl acetate, 5 each 
of synthetic neroli and amber resin, 2 of civet 
and 8 of benzoin. Number two contains 50 
parts of amyl salicylate, 10 each of geraniol 
and bergamot, 5 each of coumarin and eugenol 
and 3 each of synthetic neroli, musk xylene and 
and anisic aldehyde. 

An enzymic fat splitting process useful in 
vegetable oils described: Four to ten per 
cent of enzyme bought ready made is required. 
Low operating temperatures permit vield of 
85 to 92 per cent light colored fatty acids after 
48 hours. Middle layer of emulsion con- 
tains albuminous impurities which are worked 
directly to soap. New method of purifying 
resultant glycerin deseribed brings it out equal 
to saponification glycerin.—Seifensieder Zeit- 
ung, d4, 449, 1927. 


+e- 


Transparent soap with a protective film is 
made by adding to hot transparent soap a 
quantity of non-erystallizable fluids such as per- 
fuming materials or disinfectants and denatured 
alcohol and a small quantity of cellulose acetate 
or other film forming cellulose material. —Mix- 
ture is heated to 80 deg. C and allowed to cool 
to 72 deg., moulded into tablets and allowed to 
cool slowly. —U. S. Patent 1,626,708. 

+oo 

Kats and oils may be preserved, that 1s au- 
toxidation may be prevented, by the use of 
so-called catalyst poisons such as sulphur and 
pyrogallic acid.—British Patent No. 254.303. 

sicinbcidlaiitac saci 

A\ laundry detergent is made by mixing a de- 
hydrated and flaked soap with trisodium phos- 
phate and sodium perborate or other suitable 
solid oxygen carrying salt—lU. S. Patent 
1,628,015. 


—_——__~o+—_—__—_—- 


An ettective mixture for use by dry clean- 
crsfor spotting is made as follows: one pint 
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methyl alcohol, one pint acetone, one pound 
ether, one pound chloroform, one pound car- 
bon tetrachloride. Mix the volatile liquids 
and add, little at a time with shaking or 
stirring, one half pound white soap which 
has been dissolved in one pint of soft water. 
‘Then add one teaspoonful of common salt 
and stir to dissolve. Reported useful for 
general spotting work removing grease and 
oil stains, ink stains, and harmless to any 
fabric except rayon—From Successful Dry 
Cleaning. 


++ 


An abrasive compound for cleaning painted 
surfaces, tile, enamel, etc. is made as follows: 
sodium bicarbonate, 7.5 parts; sodium silicate, 
37 parts; finely divided abrasive material such 
as pumice, 7.5 parts; soap, 14.5 parts; water, 
27 parts; glycerin, 6.3 parts——U. S. Patent 
No. 1,635,244. 


+o 


Light colored wax-like substances suitable 
for use in shoe or leather or floor polishes are 
obtained by blowing air or other oxygen con- 
taining gas through a heated mixture of China 
wood oil and lignite wax or other similar mix- 
tures of vegetable or animal fats and oils, waxes 
or resins in the presence of a contact material 
such as clay, glass, earthenware, or aluminum 
rings, balls or turnings. 


+or 


Coconut oil soaps made in the laboratory with 
insufficient caustic soda by both the cold and 
hoiled methods, were extracted to obtain the 
unsaponified material. The cold soaps yielded 
it with difficulty ; the boiled soaps readily. The 
extracted oils contained free acids besides 
neutral oil. Both soaps showed much the same 
composition and kept well over a period of 
months without rancidity. The free acids 
which form during extraction consist of cap- 
roic, caprylic, and capric acids while the neutral 
oil of the cold made soap consists of the di-gly- 
ceride of oleic and laurie acids. The neutral 
oil of the boiled soap was a mixture of the 
mono and di-glycerides of these two acids.— 
Seifensteder Zeitung, 54, 298 and 316, 1927. 
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Palm Oil Palm Kernel Oil | 
Plantation Average Analysis = 
Lagos and Softs f.f.a. - 3.60 ml 
Semis and Niger 2.5 red - 30 yellow ih 
ce 
Deliveries in all positions 
leo! 
in (), \ 
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e0.,.< 
to Ie. 
ty paste 
SsOap 
to La 
THE NIGER COMPANY, INC. a 
82 BEAVER STREET NEW YORK at 42 
Agents for ‘ee 
| British Oil & Cake Mills, Hull, England \het 
{ soap 
Jol 
quant 
svap ‘ 
Calif, 
° Tr 
Linalyl Acetate Print 
folloy 
Phos 
Our product possesses Soaps would do hoes: 
that very desirable wellto ask us for Soda 
Bergamot-Lavender a sample so they may 
Tone. be convinced that the Ger 
Soap makers who use quality is all that can be f veal 
itasa perfume in their desired. ll 
P. R. DREYER a“ 
26 CLIFF STREET - - - = NEW YORK Sw 
Sole U. S. Agents for sciles 
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VANILLIN- FABRIK 4 
HAMBURG-BILLBROOK R. 
TELEGR-ADR-:VANILLINFABRIK ¢ TEL.7 SAMMELNUMMER D8 3432 : e a 
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CONTRACTS AWARDED 








Procter & Gamble Distributing Co. awarded 
contract for 3.800 Ibs. chip soap at &8.21e Tb. 
jor U.S. Marine Corps, Washington, D.C. 


+e 


Following contracts for soaps awarded by 
QO. M. Dept. of Fort Sam Houston, Tex. : 
Quantity toilet soap at 384e cake to PL HL. 


Leggett & Co.; Shaving soap at 23c¢ to Collins 
Co., San Antonio, Vex. ; 


toilet soap at 4.5¢ cake 
to Ee. W. WNirkland, San Antonio, Tex. ; tooth 
paste at 14.25¢ to FE. W. Kirkland; shaving 
svap at 23¢ to Collins Co.; tooth paste at 14.25¢ 
to Lambert Pharmacal Co. ; toilet soap at 4¢ to 
I Hi. Leggett & Co.: toilet soap at 19¢ to Tri- 
State Grocery Co., Ie} Paso, Tex.; toilet soap 
at +$.22¢ to FL oH. Leggett & Co. : toilet Soap at 
l4.8c¢ to Colgate & Co.; tooth paste at 13.33¢ 
to James S. Wirk & Co.; toilet soap at 17¢ to 
\bert Stemfeld & Co., \riz.; toilet 
soap at TS.3¢ to same firm. 


‘Tueson, 


+e, 


John Rothschild & Co. awarded contract 
quantity shaving soap at 3.3¢ cake and. toilet 
soap at 11.24¢ for O. M. Dept. of Fort Mason, 
Calif. 

Trisodium phosphate, 10,000 Ibs. for U.S. 
Printing Office, bid all at 4.38¢ Ib. by the 
following firms: Bowker Chemical Co. ; Federal 
Phosphorus Co.; Grasselli Chem. Co., and 
Roessler & Hasslacher Chemical Co. Buckeye 
Soda Produets Co. bid 4.5¢ Th. 


+e, 


George I. Marsh Co., Lynn, Mass. awarded 
contract for 10,000 cakes laundry soap at $4.49 
for Engineering Dept... Philadelphia. Penn 
Chemical awarded 960 cans Ive at 90¢ for same 
place. 


+e. 


Swift & Co. awarded contract 600 cakes 
toilet soap at 74¢ doz. for O. M. Dept. of Fort 
Munroe. Fery & Son awarded 376 cakes toilet 
soap at 6.9¢ cake for same place. 

R. C. Williams & Co. awarded contract for 
a quantity Palmolive soap at 6.9l¢ cake for 
QO. M. Dept... West Point. 


IH. Leggett & Co. awarded contract for 
500 peks. Lux at 9.3le ea. for O. M. Dept., 
Fort H. G. Wright. Austin, Nichols & Co. 
288 cartons Gold Dust at 23c¢ ea. for same place. 
S.N. Ellis Co.. New London, Conn, 300 cakes 
Lifebuoy soap at 5.5¢ ea. Humphrey, Cornell 
& Co... New London, Conn., 864 cakes Palm- 
olive soap at 6.75¢ cake. 

(i. Whitheld Richards, Philadelphia. awarded 
contract for 2,000 Ibs. fulling soap at 6.25¢ Ib. 
for the rankford .\rsenal 

Sunshine Soda Co, awarded contract for 
40,000 pounds neutral soda at 1.95¢ Ib. for the 
U.S. Marine Corps, Washington, D. C. 

\merican Crayon Co. awarded contract for 
100 qt. cans furniture polish at 28.5¢ can for 
U.S. Marine Corps, Washington, D.C. 

Bids for 27,000 Ibs. soap chips for San 
francisco Medical Corps ranging from &.37c 
to 10c¢ Ib. rejected. 


+e. 


Arrange 1927-1925 Bowling Schedule 

Ten teams will take part in the 1927-28 
bowling tournament of the \WWholesale Drug 
Trade Bowling Association of New York. 
Matches will be rolled on the alleys of Col- 
gate & Co. at Jersey City as in the past few 
years. A newcomer in the league this year 
is the Specialty Dept. of the Standard Oil 
Co. The following companies will be rep- 
resented by teams: Church & Dwight; Col- 
gate & Co.; Grasselli Chemical Co. (2); A. 
Klipstein & Co.; Lanman & Kemp; Roessler 
& Hasslacher Chemical Co.; E. R. Squibb & 
Sons (2): Standard Oil Co. Lanman & 
Kemp were winners last year and Colgate 
for several years prior to that. 

‘shape 

\ scientific expedition reported financed by 
the Soviet Government of Russia recently 
went far into remote sections of Mongolia and 
introduced soap there for the first time as part 
of their attempt to stamp out an epidemic of 
plague among the natives. 
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Do you use American Ground 


ITALIAN PUMICE STONE — 


in your The 
. the S« 
Hand Soaps, Scouring Soaps and Powders the U 


\ 


with ° 





If you do you will be interested in seeing samples of our goods. amen 
We guarantee a clean product, free from any black specks, must 

evenly bolted and 99% pumice. All grades from 3-F to No. 2 \s pr 
available. lars n 


If you don’t, ask us for a sample of our pumice stone—make 
some soap with it! Compare it with your own product and 
note the difference in feel and washing effect. It is easier on Bus 
the hands and still cleans more readily. 



































sectic 

Jacks 

since 
NATIONAL PUMICE STONE CO.,, INC. Cu 
mark: 
242 Water Street New York ves 
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THIN CHIPS! grown 
This new Proctor Dryer produces Soap eg 
Chips of transparent thinness—exactly the kind de Ce 

now in popular demand for package laundry gasse 
soap—also the chip that can be produced most von | 
efficiently in making cake toilet’ soap. Germ 
New throughout—new chilling rolls—new Marc! 

dryer, this machine not only produces the on 
most satisfactory soap chip, but it excels in Rac 
high capacity, saving of floor space, reduced Wrap] 
steam consumption, low cost of operation. & Ce 
Write. Claim 
PROCTOR & SCHWARTZ, Inc. _Del 
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The following trademarks were published in 
the September issue of the Official Gasette of 
the United States Patent Office in compliance 
with Section 6 of the Act of Sept. 20, 1905 as 
amended March 2, 1907. Notice of opposition 
must be filed within thirty days of opposition. 
\s provided by Section 14, a fee of ten dol- 
lars Must accompany each notice of opposition. 


Trade-Marks Filed 


Exo—This in black letters describing in- 
secticides. Filed by Exo Chemical Co., 
Jacksonville, Fla., July 27,1927. Claims use 
since June 19206, 

Curvfit— his in black jetters in quotation 


marks describing shaving creams in the 
nature of soap creams. Filed by Curviit 


Sales Corp., New York, N. Y., May 24, 1927. 
Claims use since Mar. 16, 1927. 

Indor—This in black letters outlined de- 
scribing insecticides. Filed by General Lab- 
oratories, Madison Wis., July 5, 1927. Claims 
use since May 3, 1927. 

Wilco—Vhis in black letters on a faney 
back-ground between the words “Sanitary” 
and “Promotion Products.” Filed by Geo. 
L. Williams Co., Cleveland, Ohio, July 8, 


1927, deseribing disinfectants, insecticides, 
spray fluids, ete. Claims use since July 10, 
1925. 


Pebco—Vhis on a black background de- 
scribing polishes acting as dirt and grease 
removers and cleaning materials. Filed by 
Petersen Products Co., Brooklyn, N. Y.. 
Jan. 4, 1920. Claims use since Dec. 18, 1925. 

Lavender Water—This on a fancy back- 
ground deseribing soaps, including toilet 
soaps and shaving sticks. Filed by Die Eau 
de Cologne & Parfumerie-Fabrik “Glocken- 
gasse No. 4711" gegenuber der Pferdepost 
von Ferd. Mulhens, Cologne-on-the-Rhine, 
Germany, Dec. 29, 1926. Claims use since 
March 1920. 

Raquel— This on the picture of the open 
Wrapper describing soap. Filed by Barclay 


« Co., New York, N. Y., May 7, 1927. 
Claims use since Apr. 27, 1927. 
Delettrez—This in black letters under- 


lined describing laundry soaps, toilet soaps, 
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shaving cream soaps, shaving soaps, shred- 
ded soaps, soap jelly, soap powders, 
flakes, metal polishes, silver polishes ete. 
Filed by Delettrez of France, Inc., New 
York, N. Y., May 12, 1927. Claims use 
since May 3, 1927. 

Watex—This in black letters describing 
soap in cake, flake, powder and liquid form, 
soap chips, washing fluid. Filed by Wm. 
Waltke & Co., St. Louis, Mo., May 9, 1927. 
Claims use since April 25, 1927. 

Benso—This in black letters describing 
soap preparations. Filed by H. Vh. Bohme 
\. G., Chemnitz, Germany, June 11, 1927. 
Claims use since May 25, 1914. 

Amert—This in black letters underlined 
describing vegetable-oil soap. Filed by the 
Great American Tea Co., New York, N. Y., 
July 21, 1927. Claims use since January, 
1926. 

Lobea—This is written in the form of a 
cross inside a box describing powdered hand 
soap. Filed by Lobea Products Co., Jack- 
son, Mich., July 22, 1927. Claims use since 
June 15, 1927. 

Hando—This in black letters describing 
powdered hand cleansers. Filed by Pep 
Manufacturing Co., New York, N. Y., July 
25,1927. Claims use since April 16, 1927. 

Baby Ruth—This in black letters describ 
Filed by the Curtiss Candy Co., 
Chicago, I]., July Lh: 1927. Claims use 
since May 1, 1927. 

Wizardol— This in black letters describ 
ing insecticide. Filed by Wizardol Mfg. 
Co., Newark, N. J., July 16, 1927. Claims 
use since May 31, 1927. 

Inn’s Secto-Vape—This in black letters 
underlined describing insecticide. Filed by 
the Secto Vape Co., New York, N. Y¥.. July 
23, 1927. Claims use since June 15, 1927. 

Monsavon— This in black letters desecrib- 
ing toilet soap. Filed by [a Societe Des 
Savons Francais, Paris, France, July 20, 
1926. Claims use since Dec. 20, 1925. 

Mistral—This in black letters describing 
including toilet and shaving 

Filed by Die Eau de Cologne & Par- 
“Glockengasse No. 4711" 


sé ap 


ing soap. 


SOaps soaps 
sticks. 


fumerie-Fabrik 
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THE GLIDDEN FOOD PRODUCTS CoO. | | ":;; 


2670 Elston Ave. 82 Wall Street soaps, 
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PEANUT OIL FATTY ACIDS PALM KERNEL OIL ie 
CORN OIL FATTY ACIDS PURIT Decolorizing Carbon soaps, 


CHINA CLAY (For bleaching Vegetable Oils, Fats & Waxes ) sticks. 
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Fully Guaranteed and bi 
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vegenuber der Ptferdepost von Ferd. Mul- 
hens, Cologne - on - the - Rhine, Germany, 
Dec. 29, 1926, Claims use since June 1920. 

Gabi— his in describing 


black letters 


soaps, including toilet soaps and shaving 
sticks. Filed by Die Eau de Cologne & 


Parfumerie-Fabrik “Glockengasse No, 4711” 
gegenuber der Pferdepost von Ferd. Mul- 
hens, Cologne-on-the-Rhine, Germany, Dee. 
29, 1920, Claims use since July 1924. 
Jaspis—This in black letters describing 
including toilet soaps and shaving 
sticks. Filed by Die Eau de Cologne & 
Parfumerie-Fabrik “Glockengasse No. 47117 
vgegenuber der Pierdepost von Ferd. Mul- 
hens, Cologne-on-the-Rhine, Germany, Dee. 
29, 1926. 


SsOdps, 


Claims use since February 1924. 

Nenita—This in black letters describing 
including toilet soaps and = shaving 
sticks. Filed by Die kau de Cologne & 
Parfumerie Fabrik “Gloekengasse No, 4711" 
gegenuber der Pterdepost von lerd. Mul- 
hens, Cologne-on-the-Rhine, Germany, Dec. 
29,1926. Claims use since October 1913. 


soaps, 


Revue—This in black letters describing 
soaps, Including toilet soaps and = shaving 
sticks. Tiled by Die Eau de Cologne & 
Parfumerie-Fabrik “Glockengasse No. 4711" 
gegenuber der Pferdepost von Verd. Mul- 
hens, Cologne-on-the-Rhine, Germany, Dec. 
29,1925, Claims use since January 1924. 

Gral—Vhis in’ black letters describing 


soaps. Including toilet soaps and shaving 
sticks. Filed by Die Ikau de Cologne & 


Parfumerie-Fabrik “Glockengasse No. 4711” 
gegenuber der Pferdepost von Ferd. Mul- 
hens, Cologne-on-the-Rhine, Germany, Dec. 
29,1926. Claims use since June 1920. 

Preshus— his in black letters describing 
liquid soap, toilet soap, skin soap, bath soap 
and baby soap. Filed by Irving Mclwen, 
Omaha, Neb.. June 22, 1927. Claims 
since June 1, 1927. 

Le Debut Noir—This in black letters de- 
scribing soap. Filed by Richard Hudnut, 
New York, N. Y., Aug. 3, 1927. Claims use 
since July 25, 1927. 

Blockette—This in black letters describing 
chemical substances used for disinfectants, 
air purifiers and deodorizers. Filed by W. 
& F. Walker, Liverpool, Eng., June 1, 1927. 
Claims use since April 2, 1927. 

Lindsley—This in outline letters describ- 
ing fly spray, disinfectants and insecticides. 
Filed by Lindsley Chem. Co., Ridgeville, 
Ohio, June 11, 1927. Claims use since June 
1, 1903. 

Peterman’s Roach Food—This in black 
letters describing insecticide. Filed by Wm, 


use 
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Peterman Inc., Passaic, N. J., July 25, 1927. 
Claims use since Nov. 1, 1&6. 


Trade-Marks Granted 


230,630—Insecticides and 
W. C. McKee, Columbus, Ga. 
14, 1927. Serial No. 247-440. 
May 24, 1927. 

230,640—Iisinfectants, drain 
solvent, insect destrovers, urmal cakes, and 
rat poison. Henry Jacobs, doing business as 
The Chex-O Company, Miami, Fla. Filed 
May 4, 1926. Serial No. 231,107. VPub- 
lished October 19, 1926. 

230,756—Insecticides. \W. PD. 


Co., Inc., Svracuse, N.Y. Filed 


Rodenticides. 
Filed April 


Published 


(coal tar) 


Carpenter 
\pril 21. 


1927. Serial No. 247.776. Published May 
24. 1927. 
230,861-—Soaps. John Wanamaker Phil 


October 
Published 


adelphia, Philadelphia, Pa. Filed 
19, 1923. Serial No. 187,234 
December 25, 1923. 

231,010—Soap. Colgate & Company, Jer 
sey City, N. J. Filed March 15, 1927. 
Serial No. 245.782. Published May 24, 1927. 

231,060—Soap.  Llovd Brothers, Pharma- 
cists, Inc., Cincinnati, Ohio. Filed March 
21, 1927. Serial No. 246.100. Published 
May 24, 1927. 

232,169—-Compound tor killing and repel- 
ling insects and for cleaning. Filed April 
16, 1927. Serial No. 247,514. 9 Published 
June 21, 1927. Class 6. 

231,197—liguid Insecticides for xtermi- 


nating insects. and particularly flies. “The 
Little Brown Jug, Inc.. Reading, Pa. Filed 
Mareh 21, 1927. Serial No. 246,099.) Pub- 


lished June 7, 1927. 
232,246——Soap. ‘The 


Sydney Ross. Ca@, 


Newark, N. J. Filed April 4, 1927. Serial 
No. 246,940. Published June 21, 1927. 
Class 4. 


232,283—Insecticides. Rockland Chemical 


Co.. Newark, N. J. Filed April 28, 1927. 
Serial No. 248,129.) Published June = 21, 
1927. Class 6. 

232,397——Liquid Soap. Woodley Soap 


Manufacturing Company, Roxbury, Mass. 
iled January 25, 1926. Serial No, 226412. 


Published August 17, 1926. Class 4. 
232,438-—Disinfectants and insecticides, 

Baird & MeGuire, Ine... Holbrook. Mass. 

Miled January 25, 1926, Serial No, 226,412 


Published June 28, 1927. Class 6. 
232,462—Soap and cleansers. \Vestern 
Soap and Chemical Co., Los Angeles, Calif. 
Filed February 25, 1927. Serial No. 244,- 
SO]. Published June 28, 1927. Class 4. 
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MYSORE GOVERNMENT 


East Indian Sandalwood Oil 


SOLE DISTRIBUTORS 


Essenflour Products, Ltd. 
Mysore S. India 


Distillers of Essential Oily and 


Manufacturers of Perfumery Products 


HE Mysore Government distills and sells only one 
grade of Oil, a strictly pure genuine Sandalwood 


Oil put up in distinctive cans and cases, labelled 
and serially numbered. Oil supplied in other styles of 
containers may be U.S. P., but we can accept no responsi- 
bility for its genuineness or its freedom from adulteration. 
The buyer who specifies Mysore Oil should receive it in 
original containers and is then absolutely protected. 
This oil we offer exclusively in labelled containers. Fur- 
ther protection is insured by the smaller label placed over 
the cap. This label is numbered and a complete record ot 


each case shipped is kept by us. 


For your own protection, insist on 
Original Cans and Cases 


PACKED IN 100-LB. CASKS-—-EACH CASE 
i CONTAINS 4 25-LB. TINS 
SUPPLIED THROUGH YOUR JOBBER 


+o, 


COX, ASPDEN & FLETCHER 


Sole Agents in U. S. A. 
26 CORTLANDT STREET NEW YORK CITY 
PHONE—RECTOR 4586 CABLE ADDRESS—COXASPDEN, N. Y. 
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— | 
me 9% 
Market Report on 
I ” = i 
(ls of October 8, 1927) the month on spot. Standard brands were in 
EW YORK—A fair volume of business Side at $5.75 Ib. ranging to $6.25 as to seller 
N in essential oils during the past month Easier quotations for shipment and somewhat 
brought) out some revisions of prices and a reduced demand here accounted for the lower 
generally firm undertone to the market. .\fter — PTICe>. Ou. € 
- ° ! n G 
the pronounced dullness of the preceding eer aes a oy ee ov a ee 
month, better demand in late September and anges Onermngs 01 — Mi — 
early October made the market appear more brought some shading in prices during the ae 
active, although quantities involved were most ae hg ere 4 ee psnigent ae 
ly small. Lower prices were noted during the ected at 94.90 Tb. up as to seller. 
period for oils peppermint, bergamot, cassia, — _ OWL CASSTA ; 
cloves, and spike lavender. Cedarleatl, lemon, Us me P. cassia oil is now offered at slightly 
orange, and caraway were firmer. lower prices at $1.80 to $2.00 Ib. as to: seller 
Cues and quantity. There has been no change in 
Pn eageade ioe the technical with 80-85 still at $1.60 to $1.65 
No change i the spot: situation has been 4), spot 
recorded. Spot prices remain at 57¢ to O0¢ Th. (ivi: eae 
a ‘ Pi cinelShe. ten Stackacicenhimes ie : ae a ot 
Loy { - on: | . and MHhe to ANC fot technical TT Good demand and not too large stocks of oil 
On. Beraavtot available on spot brought a firmer position dur- 
Lower prices have been registered during ing the month. Dealers held inside at $1.00 
87 FULTON STREET - - NEW YORK 
“The hesitate ot the House ts uni 
tn the QUALITY of its PRODUCTS.” 
Oil Cl Oil Cubeb 
Oil Nut Oil Patchoul 
try our compounds for 
SOAPS, CREAMS, PERFUMES, etc. 
No charge for samples 
ONLY BY COMPARI OTHERS WILL YOU 
SON OF YOUR PREs- BE ABLE TO COR- 
ENT PER UME RECT POSSIBEE 
— ’ . "% \19 . 7 
MATERIALS WITH Slisnep iN SHORTCOMINGS. 
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BENZYL 
CHLORIDE 


HENZAL- 
DEHYDE 





All grades. Prompt 
shipments. Address 
inquiries to 


SOLVAY SALES CORPORATION 
Alkalies and Chemical Products 
Manufactured by 


The Solvay Process Company 


40 RECTOR STREET NEWYORK 
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Perfuming 
Specialties for 


SOAPS 
Oak Moss Resin 


A pure oak moss 
product at a remark- 
ably low price, of 
special interest to 
Soapmakers. 


Cassie S 


A synthetic cassie 
widely known for 
its fine odor, 
strength and lasting 
qualities. 


Oil of Lavender 


We handle only 
the finest quality 
lavender oils. 


Aromatic Chemicals 


A complete line of 
the best synthetics 
produced in France. 
Their use, only 
sparingly, will add 
a quality note to 
your soaps. 


BENJ. FRENCH, Inc. 
160 FIFTH AVE. - NEW YORK 


Agents for 


Descollognes Freres 
Lyon. France 


Pilar Freres 
Grasse. France 
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Ib. at the close. Cedarwood steady at 30¢ to 
32¢ Ib. in drums. 
Ou. CIrRONELLA 

Demand has been routine without much 
change in basic conditions. Stocks are ample 
and cost in primary markets ts about the same 
as prices here. Spot drums of Ceylon oil 
range from 33e¢ up to 35¢ Ib. as to seller. Java 
oil dull and quiet at 43c¢ to 48e¢ Ib. in drums. 

Ou. CLOVEs 

Cheaper spice during the month 
slight reductions in oil prices, but at the close, 
the market appeared to have stitfened some- 
what. Spot base price for oil was $1.35 Ib. 


further 


Oi LAVENDER 
Spanish spike was slightly easier with offers 
ranging from 90¢ Ib. up to $1.30 as to seller. 
Lavender oil production according to consul 
reports from Marseilles is about normal. Oil 
on spot as to quality and seller ranges from 
$3.50 Ib. up to $4.50. 
Out PEPpPERMIN1 
Inability to move accumulations in primary 
markets has brought further cutting of prices 
here. Offers of natural oil are now down at 
new low levels, $2.85 to $3.00 Ib. U.S. P. is 
held at $3.10 to $3.25 Ib. Demand has been 
fair, but plenty of oil is available. 


SOAP 


"at 


5 

Mlorian Navarro, of the firm of Hijos de 
francisco Navarro, Maria, Spain, and New 
York, producers of Spanish essential oils, 
returned to New York early this month, 
having been in Spain since late last June. 
The firm was established in 1890.) Mr. Na- 
varro being head of the United States branch. 


+@- 


Krederick H. Leonhardt, vice president of 
Fritzsche Brothers, Inc.. New York essential 
oil house, returned from a three months visit 
to urope early last month. Mrs. Leonhardt 
and their two children accompanied him on the 
trip abroad. 

+o 

France exported 632,080 pounds of aromatic 
chemicals last vear, the goods having been 
valued at about $591,790. This represented a 
loss in tonnage, as compared with 1925, of close 
to 115,000 pounds, the decrease in value hav- 
ine reached about $68,000, 

+o 

H. C. Bartold, Jr... formerly with George 
Lueder & Co.'s Chicago branch, is now the 
Chicago representative for Pierre Lemoine, 
Inc.. New York perfuming material importers 
and manufacturers. 








Chicago 


Boston 





PERFUME RAW MATERIALS 


For Soaps, Disinfectants, Sprays, Deodorants 


In perfecting the two lines listed below “SAPORA” and ‘‘SOAPOL” we have carefully 
adhered to the requirements of odor strength and freedom from discoloration in the finished 
product, which are especially necessary in oils to be used in soap manufacture. 

We particularly call your attention to the fact that they make admirable bases which can 
be blended to attain any distinctly individual odor you may desire 

We shall be glad to advise you regarding this feature on request. 


“SAPORA” - $5.00 per Ib. 


Acacia Jasmine Red Rose Bouquet No. 1 
Almond Lavender Reseda ie 7 a 
Buttermilk Lemon Sandalwood ” a 
Carnation Lettuce Sweet Pea = a 
Cologne Lilac Blue Trans. Glycerin “ “ 5 
Gardenia Lilac White Trefle = =e 
Geranium Mus Verbena 6 an. 
Glycerin Narcissus Violet France “ 2 @ 
Heliotrope Neroli Violet Parma - * 2 
Honeysuckle New Mown Hay White Rose ” *“ 8 
Hyacinth Orange Blossom Windsor 66 ~ 
Jack Rose Patchouly Ylang Ylang a 3 
“SOAPOL” 

No. I $ .30 Ib. No. IV $ .75 Ib. No. VII $1.55 lb. No. X $2.10 Ib. 
= .35 Ib. = -85 Ib. « Vill 1.65 Ib. ° 2 us ae 
“ 7 .40 lb. ~*~ I .90 Ib. “ee 1.75 Ib. “« XH . 2.65 Ib. 


For those who wish to do their own blending from the ground up, we have in stock at 
all times a complete line of Essential Oils. Aromatic Chemicals, etc. 


PIERRE LEMOINE, INC. 


108 JOHN STREET 
Factory: LONG ISLAND CITY, N. Y. 


St. Louis 


NEW YORK 
Portland, Ore. 
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We have been making SILICATE OF SODA in various grades and various 
forms, especially adapted to use in the manufacture of soap, so many years 
that GRASSELLI leadership in quality and service is definitely established 
throughout the industry. 


THE GRASSELLI CHEMICAL CO. Az 
LS 











CLEVELAND OHIO 


Established 1839 
Albany Milwaukee 
Birmingham New Haven 
Boston New Orleans 
Charlotte, N.C. New York 
Chicago Paterson 
Cincinnati Philadelphia 
Cleveland St. Louis 


Detroit St. Paul 


GRAS SELLI GRADE 





CA Standard Held High for §§ Years 
































“COLUMBIA BRAND” 


Caustic 


Soda 


SOLID — FLAKE’ 
GROUND — LIQUID 


LIGHT — 
DENSE 








Columbia Ghonias Division 


Pittsburgh Plate Glass Co., Barberton, Ohio 


QUALITY ea ilies SERVICE 


Address all Communications to 


THE ISAAC WINKLER @ BRO. CO. 


Sole Agents 
| FIRST NATIONAL BANK BLDG., 50 BROAD STREET 
| CINCINNATI, OHIO NEW YORK 
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Market Report on 
SOAP AND DISINFECTANT CHEMICALS 








(As of Octobe r 10, 1927 ) 


EW YORK—Early October saw a 

eral expansion in demand for many chem 
ical materials and orders for slightly larger 
quantities were recorded. Prices showed vary 
ing changes with the general undertone firm. 
Shipments of materials against contracts con 
tinued heavy, according to reports. There 1s 
already talk about the price of 1928 alkali con 


Sen) 


tracts. Rosins lost considerable ground in 
price during the period. lower glycerin prices 
have stimulated somewhat better demand = in 


some quarters, 
\LKALIES 
With the first of the vear only ten or cleven 
weeks away, talk of alkali contract prices for 
1928 is already heard. The alkali group ap 


pears to be in a fairly strong position to enter 
the season of negotiations with consumers for 
their next vear’s requirements. 


Produetion is 


large. but has apparently been moved im about 
equal volume if eood export business of the 
past six months is added to the total. ‘The 
euess at this time seems to be. for a continua 
tion of the same base figure of $3.00 for caus 
tic next \sh will carry 
the 1927 price. 


vear, also. probably 
ROSINS 

Net price changes in rosins during the month 
have shown marked losses for all grades. \e 
cumulations in) Southern markets have not 
moved out as rapidly as was noted two or three 
months ago as the result of very careful buy 
Spot prices closed as fol 
89.00 : 


Wood 


ing by consumers. 
lows: B, $9.00, a drop close to $1.50; F. 
N, $9.40: WG, $10.60; WW, $12.35. 


rosin was down to $7.00 bbl. at works. 


(GLYCERIN 
The market has been a weak and uncertain 
affair all month. The failure of prices to firm 
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FLUOSOUR 


The Ideal Laundry Sour 





THE SUPERFOS COMPANY 


Sole American Distributors of electrolytic =| 


CAUSTIC POTASH : 


90/92% Westeregeln Brand | | 

Fused, Broken, Flakes and Powder =| 
Manufactured by the CONSOLIDIRTE ALKALIWERKE =| 
90% actual KOH guaranteed =| 


Imported CHLOROPHYLL, Oil and Fat Soluble : 
Manufactured by HOLZVERKOHLUNGS INDUSTRIE Ba 


Manufactured by the AMERICAN FLUORIDE CORPORATION 











NEW YORK, N. Y. “4 


TT NO EET 








FLUOREX Z| 


A Concentrated Fluorine Insecticide 


































AO S'O 





FACE & BODY POWDERS 


1, ounce to 16 ounces in 


Ten Different Pouches 


handled on one machine 


with so little dust that a re- 
peat order soon followed. 

















filled 
operator on this model MH. 


‘Two pouches simultaneously by one 
We build a single 
station model, also four fully automatic machines 
with capacities up to 60 per minute. 

Send for certified operating and 


maintenance costs. 


NATIONAL PACKAGING MACHINERY CO. 
192 Green Street, Jamaica Plain 
Boston, Mass. 
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[WURSTER & SANGERINC| 








UV SPN 


Glycerine Evaporators 





WURSTER & SANGER Evapor- 
ators obtain the highest yield of 
crude glycerine. Evaporation losses 
are avoided by 

1——Proper design of calandria. 

2—-Improved circulation within 

the evaporator. 
High vapor belt. 
Effective baffles in vapor belt. 
Flick Separator in vapor lines. 


Ji tw 


New Plants Designed— 
Old Plants Remodeled 


Complete Plants for 


Crude. Dynamite and C. P. Glycerine 
Laundry, ‘Toilet and Liquid Soaps 
Spray Process Soap Powdet 
Fatty hich d Distillation 
Fat Splitting, Stearic Acid and Red O 
Refining of Fats and Oils 
Hydrogenation of Oils 


WURSTER & SANGER, INC. 


5201 KENWOOD AVE. CHICAGO 

















()CTO 


up ar 
ment 

bottot 
howe\ 
in sou 
ket tl 
ethyl Ie 
of ny 
waste 
Dynat 
with ¢ 


Gen 
creOso 
lene. 
gal. f 
close. 
holdin; 
Call f 
Prices 
during 
higher 
flake. 


Inse 
were fi 
facturis 
pure 
tie pote 








ae 








= 
~/ 








(OCTOBER, 1927 


up around 20¢ for dynamite was a disappoit- 
ment for many who thought this would be the 
bottom of the movement. The lower prices, 
however, have stimulated slightly better buying 
in some quarters and may bring a firmer mar- 
ket this month. Reports of possible cuts in 
ethylene glycol prices under the quoted level 
Gi 25C, and of glycerin recovery from aleohol 
waste 1n production, have not been reassuring, 
Dynamite glycerin closed the period at 19%, 
with C. P. at 23e Th. 
CoaL-Tar Propucts 

General firmness was noted in eresylic acid, 
creosote oils, tar acid oils, phenol, and naphtha- 
lene. Cresvlic acid was strong at 73c¢ to 76c 
gal. for pale and 71le to 74e for dark at the 
close. Demand for creosote oils was reported 
holding at record levels without change in price. 
Call for tar acid oils was quite active also. 
Prices for naphthalene jumped up close to '2e 
during the period and were very strong at the 
higher level at the close, 5¢ and 5'%e Ib. for 
flake. 

MiIscELEANEOUS PRODUCTS 

Insect powder and granulated) pyrethrum 
were firm and in good demand for 1928 manu- 
facturing needs on contract. Spot prices for 
pure goods from 27c to 3le as to seller. Caus- 
tic potash very firm and in active demand at 











There Are 
Convenient 
Warehouse Stocks 
Near You 








There 1s Only One Standard of Quality in 


DIAMOND ALKALI COMPANY . 


SOAP 57 


7'oe to Se without change. Powdered castile 
soap held at 28e Ib. spot: powdered white neu- 
tral soap at same, 

lowa Soap Wins Rate Case 

Ie. Hh. Kerwin, an Examiner of the Inter 
state Commerce Commission has prepared a 
proposed decision for the Commission in which 
he found that rates on soap, in carloads, from 
Burlington, Towa. Milwaukee. Wis.. and Chi- 
cago, Il. to destinations in western trunk line 
territory and in southwest. and to certain other 
destinations are unreasonable to a certain ex 
tent. The [examiner found also that rates on 
soap. in carloads, from Burlington to destina 
tions in Montana are unreasonable and further 
that reparation be awarded on certain. ship 
ments where through rates were in excess of 
combination rates on intermediate points. ‘This 
proposed decision is in the case of the Towa 
Soap Company against the Chicago, Burling 
ton and Ouinev Railroad Company. 

Real léstate of the Paetfie Soap Base Co., 
Los Angeles. Calif.. was sold at auction on 
Sept. 28 by Trustee in Bankruptey William H. 
Moore, Jr.. to the California Bank of Los 
\ngeles, holders of the mortgage. ‘The plant 
was destroved by fire some time prior to the 
bankruptey. 


the Manufacture of 


DIAMOND 
ALKALIES 











Manufactured from the purest raw materials 
obtainable, processed in completely modern 
plants, subjected to exacting laboratory tests 
at every stage of manufacture, Diamond 
Alkalies are a constant assurance that 
quality standards shall be maintained. 


PITTSBURGH, PENNA. 
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Choice Italian Olive Oil Foots Peanut Oil —_- 
Palm Oil, Lagos & Niger Sesame Oil 
Palm Kernel Oil Soya Bean Oil 
3% Spanish Olive Oil 88/92% Caustic Potash Né 
DEALERS es 
with 
P. S. Y. Cotton Oil Tallow ca 
Winter Cotton Oil Animal Grease a ae 
Crude Corn Oil Red Oil acid ; 
Cocoanut Oil Stearic Acid "An } 
its sti 
Stocks carried in New York Warehouse are pz 
are ag 
~ Cot 
level r 
Welch, Holme & Clark Company st 2 
565 GREENWICH STREET -:- NEW YORK CITY ever, t 
ment » 
Genuine English Lagos — Genuine Benin — Genuine Niger 
And when we say GENUINE, 
we do not mean Grades or Kinds 
SPOT - AFLOAT - FUTURE 
It will pay you to get our prices. 
Since 1897 we have been DIRECT IMPORTERS of 
Choice Green Italian Olive Oil Foots Caustic Potash, Electrolytic, 90/92% Guaranteed 
Palm Oil, Genuine Lagos and Niger Carbonate of Potash, Calcined, All Tests 
Palm Kernel Oil Yellow Pressed Olive Oil Guaranteed Pure 
Degras (Woolfat) Cresylic Acid, 97/99% 
5 { 
Dealers in 
| Red Oil (Oleic Acid) Peanut Oil 
Saponified and distilled . :; 
Stearic Acid Coconut Oil 
Fatty Acids Rapeseed Oil 
| a 
a, Ma. COOPER & CO., INC. 
47 and 49 North Second Street . - ” Philadelphia Pa. woven 
Say you saw it in SOAP! 


























Market Report on | 
TALLOW, GREASES AND OILS | 

















(Written Oct. 10, 1927) 

EW YORWK—Consumers of vegetable oils 

and related products have put in an active 
month, most of the trade being well satisfied 
with the number of inquiries and the volume 
of business done. Prices have changed around 
materially during the period. Tallow is higher, 
as are other related animal products. Stearic 
acid and red oil are up, as raw material costs 
have increased. Cottonseed oil has maintained 
its strong position. Coconut oil is easier, as 
are palm and commercial olive oils. Olive foots 
are again at higher levels. 


CoTTONSEED OIL 
Cotton oil has held at about the same high 
level reported last month, refined goods having 
last sold inside at 11!'4¢ spot and up to 1134¢ 
for futures. Crude sold slightly lower, how- 
ever, the inside being 934c. The latest Govern- 
ment report, dated Oct. & placed the crop at 


12.678,000 bales, this having a tendency t 
strengthen the market materially. 
TALLOW 

Has moved to higher levels in sympathy with 
the general rise in all meat products. [xtra 
last sold at 85xgc f. 0. b. works. Late bids at 
this figure failed to bring out any sellers. 
Fancy tallow sold at 9%e with late bids at this 
figure made and declined. Buying has been ac- 
tive during the past month. Stocks in pro- 
ducers’ hands are not large and consumers are 
believed to be generally well cleaned out. 

Coconut OI 

Has been weak, but a slight improvement is 
noticeable as this is written. Under last 
month's closing at 83gce for tanks Coast and 
from 85¢c to 834¢ tanks New York. Stocks 
are sufficient, but are not pressing in any 
quarter. 

PaLM OIL 
Business has been brisk, but goods have been 





Stearic Acid 


Double and Triple Pressed— 
Cakes and Powder 


Especially suitable for use in the 
manufacture of shaving creams, textile 
soaps, metal polishes, textile specialties 
and related products. 

Large production insures the uni- 
formity of Emery stearic acid and is 
your guarantee that we can meet your 
demands for quality and service day in 
and day out. May we quote on your 
next requirements? 


CINCINNATI 


Stocks carried in prin- 


cipal American cities 





THe Emery CANDLE COMPANY 


New York Office - Woolworth Building - Phone Whitehall 4573 





The World’s Largest Manufacturers of Stearic and Oleic Acids 


Red Oil 


Regular Elaine — Olive Elaine 
Special Olive Elaine 
Fatty Acids 

Special Olive Elaine is recommended 
by the N.A.D.C. for use in dry clean- 
ing soaps. This and other grades of 
Emery brand red oil will improve your 
soaps. polishes and similar products. 

These oils run absolutely uniform. 
with an unusually low percentage of 
unsaponifiable material. Shipments can 
be made at all times, and on short no- 
tice, from warehouse stocks located 
throughout the country. 


OHIO 


Representatives in lead- 


ing foreign countries. 
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FREY & HORGAN || - 


25 BEAVER STREET - . NEW YORK and 
Telephones - Hanover 5527-28-29 Cable Address ‘‘Freyhorgan” | 
° firm 
Vegetable Oils - Tallow - Greases sale 


Coconut Oil Olive Oil Oleo Stearine iron 
ship 


Palm Kernel Oil Olive Oil Foots Oleo Oil 101. 
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PURE VIRGIN drop 
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Charles W. Aiken PEANUT OIL as Ii 
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é ° e 
Consulting Engineer LOW ACID - LIGHT COLOR ms 
las 
or The finest quality a lar 
for soap manufacture vi 
Thirty-five vears ; : at 
= Direct trom the producer to you Cars, 


experience in the de- 
—— ) 
i - » 


sign, equipment and 


























operation of Soap Headquarters for — 
and Glycerine Plants. Boiled Down Cottonseed Soap 
May I be of service Castor Oil Coconut Oil 
to you? Corn Oil . Olive Oil 

Rapeseed Oil Fatty Acids 

Address soe : 
45 Bromfield Street 
See TUNLEY & CO., INC. 
Oo ; SS. Produce Exchange - = New York 
Tele phones—Bowling Green 5070-5071 














Buy VEGETABLE OILS and FATTY ACIDS 


direct from the Manufacturer 


Corn, Coconut, Cottonseed, Palm Kernel and Peanut Oils 
ALSO THEIR FATTY ACIDS 
Sold in Barrels and Drums Write for samples and prices 


C. F. SIMONIN’S SONS, INC. 


Manufacturers and Refiners Since 1876 


TIOGA & BELGRADE STREETS — PHILADELPHIA 
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in better supply than a month ago when a 
temporary searcity turned the market upward. 
Prices have accordingly dropped back to their 
previous level, spot Lagos selling at 754¢, ship 
ment the same, spot Niger from 73sec to 7! 2c 
and shipment at Zc. 
Onive Oi Foors 

Phis item continues in small supply at very 
firm and again higher prices. Both spot and 
balance of 1927 shipment oil offered at 10e, 
from 9'4e to 9'4e being named on Jan.-Mar. 
shipments. “Top, im the latest advance, was 
10'o¢ for spot and nearby oil. 

OLIVE OI 

Commercial oil is) down somewhat, 
offered inside at $1.60 a gallon spot and $1.50 
shipment. The trade is at loss to explain the 
drop as supplies are just as small as usual and 
buving has been done on about the same scale 


being 


as before. 
PariM KERNEL O11 

With other oils and fats up, palm kernel oil 
has had an opportunity to enter the market on 
a larger seale, although sales have as vet been 
comparatively linited. Spot goods are selling 
at 9'4e in drums or barrels and &34¢ in tank 
cars. 

STEARIC .\CID AND Rep On 
soth are higher, reflecting increased raw 


material costs. Makers report more interest 
in Most consuming quarters. 
carlot acid is at 1134¢ inside, triple pressed 
goods are up to 1334¢ for carlots, tank cars of 


By nuble pressed 


distilled oil are at 9c and cars of saponthed are 


now selling at 9'4c. A differential of from 
Mic to 1'4e is maintained for barrels of red 
oil, with less than carlots of stearte acid up to 


one cent over the carlot figure. 
a 

Crude cottonseed oil stocks are once again 
on the increase, refined oil stoéks continuing to 
lower levels. On Aug. 31, crude oil supplies 
had advanced to 26,321,985 pounds, ten nullion 
pounds above the figure reported Dy the Gov 
ernment a month before. Refined oil, on hand 
the same day, totaled 274,711,363 pounds, over 
a hundred million pounds under the July 31 
figure. a4 

Chemical Service Corp., oil reconditioners, 
have moved from 136 Liberty St... New 
York to 273 Water St., Brooklyn, where 
factory for reclaiming waste oil and 
products has been opened. 


Or 


grease 


John Trageser Steam Copper Works, man 
ufacturers of steel barrels and nesting cans 
have moved their factory and main offices from 
New York to Maspeth, Queens, Long Island. 








Tallow - 


429 Produce Exchange 





WILSON BROKERAGE, INC. 
“STRICTLY BROKERAGE” 


Greases - 


Tel.: Bowling Green 4159 


Oils 


New York, N. Y. 

















TUUNULENAUUUU HL 





Olive Oil Foots 
Palm Kernel Oil 


Corn Oil 


25 Broadway 
New York 





Vegetable Oils 


Coconut Oil 
Domestic and Oriental Soya Bean Oil 


FISH OILS - GLYCERIN - VEGETABLE TALLOW 


ROESLING, MONROE & CO. 


327 S. LaSalle St. 
Chicago 


Cottonseed Soap Stock 
Corn Oil Soap Stock 


52 California St. 
San Francisco 
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A good start is half the battle 





CAUSTIC POTASH 
(Flaked, solid or liquid) 


CAUSTIC SODA 
(Flaked, solid or liquid) 


Associated PARADICHLOROBENZENE 


with Joseph Turner 
Electre & Co. 


mractin’c*™ | NTAGARA ALKALI COMPANY. | «sees 
Manutecturer | 9 EAST 41ST ST NEW YORK CITY | 27 Bech 
_ PLANT: Magara Yalls, N-Y- New York 


Liquid Chlorine 
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Y quality of the General log COMPANY val adoption as standard Yy 
o Chemical Company’s ‘ } by discriminating buy- ie} 
by output of Tri-Sodium # ers. 2° 
4 ) 
’ . 
¢ GENERAL CHEMICAL COMPANY ) 
? 40 Rector Street, New York 
Cable Address; Lycurgus, N.Y re 
’ Buffalo Cleveland Los Angeles Pittsburgh San Francisco A 
AD Chicago Denver Philadelphia Providence St. Louis 


The Nichols Chemical Company, Limited, Montreal ¢ 
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CURRENT PRICE QUOTATIONS 








Chemicals 











\ n ( ’ arunis 
\ Borie. bbls 
( li dk., drums wit 
’ ile, drums wal, 
tech th. 
Hy 
1 
cbys. . Ib. 
Ade hydrous, bbls. i 
‘ Bis...) wtb. 
Ethyl, U. S. Ps, bbls. gal 
te Denat., No. 5, drums ext.. gal 
Water, 26 deg., drums wks.. Il 
r., drums wks ‘ ; wtb 





Ammonium Carbonate, tech., bbls. 
Bay Rum, Porto Rico, denat., bbls. 
St. Thomas, bbls 
Domestic, bbls. . 
Benzaldehyde, U. S. P. 











POCHWNICHE | 6 6es6 no ee , i} 
Bleac . Powder, drums 100 
Borax, pad., eryst.. bbls., kes Ib 
Carbon Bisulphide, drums tb 
Carbon Tetrachloride seus Ih 
Caustic, see Soda Caustic, Potash Caustic 
China Clay, Her ss i<s..- tor 
Cre \ ‘) P.. -63 by t 
Cre e, S.. Pi, carbys b 
( Onl, wns wal. 
| lehvde, bbl 











Glycerin, C. 

















Dynamite, th «AY of 
Saponitication, | ! 14 14 
Soap, Lye, tanks ! «Je «ta 
nd Ilexalin, drums P gal 4.75 ( 
- odine, resubl. jars th. 4.6 1,00) 
win lodoform, bottles Ib. 6.00 ( 
oa Kieseleuhr, bags tor 65.00) 0 
25 La i see Adeps Lanae. 
; Lead Acetate (Sugar Lead), white Ih 15 I 
Lime, live, bbls, 100 Ih. 1.10 1.20 
Menthol cases ‘ r ° a 4.00 $2 
at) Synthetic ; ; th. 3.25 3.50) 
Mercury Bichloride tb 1.20 1.30) 
+S Naphthalene, ref. flakes, th O35 05 
04 Nitrobenzene (Myrbane) s th 09 ~I2 
03 Paraffin, cases, slabs re " O¢ 07 
13 Paradichlorobenzene, bbls. Bie Is Jt 
oa) Paraformaldeltyde, cases ... rere a) ot 
A Petrolatum, bbls. (as to color) eth. 04 0 
Al Phenol, (Carbohe Acid), drums wtb. 18 20 
1.4 Pine Oil, bbls. : See ysl 72 73 
2 Potash, Caustic, drums : wtb, 07 OS 
3.00 Potassium Bichromate, casks th. 09 19 
Pumice Stone, powd. . ‘ 10 th 2.00 3.00 
Rosins (600 tb. bbls. gross for net) 
S Grade B to Il, basis 280 bbl. bl 9.00 10 
Grade K to eee F .. bbl 9,20) 40 
“ Grade WG and WW bbl 10.6 2.39 
2 Wood, worl bbl. 7.0 
' Rotte Ston bh Ih 2 ) 
1 Silica. Re 2 Th) 3 ”) 
1 Soda sh, \ bags 1! 1.38 | 
Five bbls., oo tt 22 2 











A new automatic Cutting Machine 

















HOUCHIN-AIKEN 


COMPANY .- 


for TOILET SOAPS 


This new machine, long needed in the soap industry, 
automatically cuts soap into bars as it comes from the 
plodder, then into cakes and then pushes the cakes on to 
a rack or traveling belt to be taken to the press. Its 
speed is governed by the plodder’s output. 


The machine is simple in design and is easily adjusted 
to handle various size bars. It will cut any size cake 
from 1 ounce to 6 ounces. Houchin-Aiken quality, built 
into this equipment, means that it will /ast. 

It will pay you to install this new machine, through 
the saving of the wages of at least one operator and 
through the increased capacity which it will give your 
milling plant. 

You will be interested in having complete information 
about this absolutely new automatic cutter. Write to us. 


HAWTHORNE, N. J. 


Makers of All Kinds and Types of 
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High Production 
SOAP MILLS 














A bird's eye view of one car of a shipment 
of Garrigue Oil Hydrogenation Equipment. 


ARRIGUE Oil Hydrogena- 








tion Plants utilize a process 
well known in this country for 
its simplicity of operation and 
consistent production. The 
equipment is well designed and 
built, under our supervision, in 
shops specializing in work of 
this kind. Maintenance costs 
are therefore reduced to a mini- 
mum. We are also in a position 
to furnish the necessary equip- 
ment for hydrogen gas produc- 
tion and oil pretreatment where 
this is required 


WM. GARRIGUE & CO., Inc. 
9 S. CLINTON ST. CHICAGO 


COMPLETE INSTALLATIONS FOR 


OIL HYDROGENATION 


Fatty Acid Distillation Oil Refining 
Glycerine Recovery and Distillation 








THREE ROLLER TOILET SOAP MILL 
for medium and small output. About 
2200 lbs. finest toilet soap in 8 hours and 
Rolls are hardest chilled 


Extra large 


three passings. 
iron, water cooled, 11”x22”. 
feed box divided in two compartments by 
removable slide permits batch milling with 


a minimum of labor. 


If your production in toilet soap is 
limited, this machine represents the best 
opportunity to avail yourself of the most 
up to date development in soap mills at 


moderate cost. Ask for price and speci- 


fication. 
Inquiries Solicited 
J. M. LEHMANN CO., INC. 


250 WEST BROADWAY 
NEW YORK CITY 


Se solicita correspondencia en espanol. 























Say you saw it 


in SOAP! 
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Soda Caustic. Contract, whs. sld...100 tb 3.00 3.20) Off prime, bbls. arateneia — 14 
Five drums up, solid, local..... 100) th 3.76 3.00 Ae | RE ae ears Seger motes th 12 
Five drums up, grnd. fik........ 100) Wh, 1.41 4.65 Extra, No. 1, bbls. oe th 11! 
gg <a paar: "Semi 1.50) Se, CM chess eat 10 
Soda, Sesquicarbonate, bbls. ..... 100, Th. 3.00 3.75 Pee ee bbl tone : 
Sodium Chloride (Salt) ............. ton 13.06 0.00 et OR eos ih TE Sean I. l ll 
“sas = : Tanks, raw ....... re Ib. 9 
Sodium Fluoride, bbls, ..... eth. 04 10 Boited. 5 bbi, 1 
Sodium Hydrosulphite, bbls. eth. 24 28 aaa eas pth de ese AC OCCT Mn “I 
Sodium Phosphate, bbls. ........... tt 4 05 Menhaden, Crude, tanks, Balt egal. 45 
(Trisodium phosphate) Light pressed, bbls. ...............-th 60) 
Sodium Silicate, 40 deg., drums....1l00 Th Nt 1.25 Yellow, bleached, bbls. ........... gal. 63 
Prums; GO deg. WHS: o6.6c:0-0:0. 00:6 100 th 1.7 2.00 Extra bleached, bbls. ........... gal 09 
In t anks, le less per hundred works. Oleo Onl, No. 1. bok Ne We ccc ances th. 16%, 
far Acid Oils, ry een aE corentoar se wal. 26 30 INGic. (2, (URN TES WO chaos oes aiele wee tb. 15! 
Bint Steasate GINS. cs occ caweneneaess Ih. 19 21 Nis: 5 DE INe Wa eo opeweneeeat th. 13", 
” Olive, denatured. bbls.. N. Y. ...... gal 1.60) 
Oils—Fats—Greases Edible, bbis., N.Y. ......+0...... gal. 2.500 2.75 
Gektor, No: ts blac «chesney th. 13 14%; ee Ne Ve ceeeeeeeeer eres § . 
Btls oe ea, oittae earch aie th. 123 133 iis nan CTCL). pe 
“ES 1 Sa a a Re a th Toi, Palm, Lagos, casks spot se ceccceeeeee tb 07% 
Govanut. tanks: Ne Vs éocecceoccnes th. INSe 08%, SEDI TUEINE 02a co wists Sa eae ee eR Ib. 0734 
ee, ORME soins ack 606 3Ks% th Os “O83 Ps * casks, SPOT ce cee eeereeeeees AE 7 
Fatty acuis, mill, tanks ...06.60806s< th. 07 : aan Be at ea ae eee " th 
Cod, Newfoundland, bbls. ........ val 63 65 ! alm PGCE. OBB sé 6c ose ere es th 09 
Renks. SA OEE Ra ee eal 61 63 MMU S oc nyt cnsts Vek nmiems ade Ih. O88, 
Copra, bags. Coast ....... cates 0 Ss 05 Peanut, rehned, bbls... Ne Yenc ccsas Ih. 14 16 
umn. ret. bhis.. N. ¥. ......... er 12 Crude: BOM. Ne Ben cciea so cucdenwes Ih. 13 
Crude, tank, MRE Vo ick rnd See ae th 98, Red Oil. distilled, bbls. ........ccccece Ib. 9 
oS See al eee nae th. at Saponified. bbls: Gore... ccssneon cone th. 10 101, 
Cottonseed, crude, tanks mill eS i | 10 Rane .kcbece tc, Ih O9l, 
poe Ph le, > gc, PAMKS eee eee eee bee teteeees , ‘ 
Ps \ bbl N.Y. wee ye fa ss AM : 1 A Soya Bean, crude tks., Pacitie Coast. . th. 09 Tg 
Fatty Acits, mill; tanks ...........t:; 07 Crude be NS i 
Degras, Amer., bbls... N.Y. A) 04 06 pies oy 1h ris N_ \ ee ee Pct sae & < 
English, light, bbls... N. Y. ........ Ih, 05! 05%, Refi Ht Z hi. Me ee eo i “he 
Ua 8) ae Pe Se ee (1 043, 05! ; cues ee eee Seren sia = 
Light brown, bbis., N. Y. ........tb 04 04 Stearic Acid 
NS Me Be cei iines ctucs ths 033, 04 Double Pressed... ++ ++. seeeeeeeee > HS aan 
UOUETOL, DIGs,, Iie) Moe. dive orse een ee 07 3 Triple pressed, bys. ....... veeeeeth, 138, 1434 
Greases, choice white, bbls. N. Yoo... s 105, Stearme ole0. ODISs. co 65.55.066.5.5.0.000000 13', 
Yellow PENSE ee wae th 07 Ve Fallow, faney a3 Jee ataetereite th W9Ty 
ne REPS ee Poe Ih 06 3, City, extra loose, fio.b. plant .......%tb. U85% 
House Litt t teen ee eee econ oa es 07! Fallow oils, acidless, tanks, N. Yo... db oka 
Bone Naptha kta Salata aie oie athe he nak th, 06 WES. CARs Beer Bob c see cece xe ooh 11 
Lard, prime steam, tierces -. th 133x Whale, nat. winter, bbls.. N.Y ee Yb. 78 
MOMEPOUI TETCES <3 5-r aces 088 +s eS) 135 Blehd., winter, bbls... N.Y gal AO 
Lard Onl, edible prime It lo Extra bichd., bbls... N.Y. val $2 
i= 5 — - - = = ———}} 





GRANITEVILLE 











stage Chip Soap Drying Machines. 
| may be had with or without Chilling Rolls. 


C. G. SARGENT’S SONS CORP. 





EXT to quality 

comes low price 
quantity production 
in drying chip soap. 
Both quality and 
quantity results are 
obtained by the use 
of the Sargent Three 
Swing Shelf Con- 
veyoOr_ progressive 
These machines 


MASSACHUSETTS 
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HEADLOCK NESTING CANS 


(5 to 355 Gallons Capacity) 
Just right for moving stock, such as liquids, around the factory 


No Spilling—No wasting of materials 
No evaporation of contents 
Water-tight and Indestructible 
Suitable for any liquid, paste or powder 
Easily cleaned—Quickly opened or closed 
Interchangeable Lid 


i 


An exceptionally strong Shipping Container 
Will stand rough handling—No casing required 
Will nest for return shipment 








a eo 
Capacity Diam. Height Weight BLACK 

: 5 gals. 124" 13" 19 lbs. $1.75 

ee 10 gals. 1414” 26” 27 \|bs. 2.25 

Ll 20 gals. 20 * 26” 42 lbs. 4.50 

Black — Galvanized 30 gals. | 2 sa" 65 lbs. 6.00 
Tinned 55 gals. | = * 35" 80 lbs, 7.00 

Prices of Galvanized and Tinned Nesting Cans on Request 
JOHN TRAGESER STEAM COPPER WORKS 

445-459 WEST 26th STREET NEW YORK CITY 




















Se Sate ee etn net attic eet national matt atin at matimatimatin ata maaan nastiness amet atta tiated aot e te ee eee 
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THE for 
NEWPORT soap 
PRODUCTS makers 


TETRALIN and HEXALIN 


Hydrogenated Coal Tar Bases with 
High Boiling Points and 
Better Dissolving Properties 
for oils, waxes, greases and fats than the sol- 
vents commonly used therefore they are 


ideal for incorporation with Soaps and Deter- 
gents destined to be used in textile processing. 


The Newport Chemical Works, Inc. 
Passaic, New Jersey 


Branch Offices and Warehouses: 
Boston, Mass. Providence, R.1. Philadelphia, Pa. Chicago, ill. Greensboro, N.C. 
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— e ° I : , " ‘ , 
— monyrass, native, ins .. . ) 
Essential Oils ' aici 
. bal “8. Linaloe, Mex., cases coer : de of Zeit 
Almond, Bitter, U. S. P. RU area |: 2.75 3.25 i : 
Bitter, Bo i ie Die oie icesinik ots ib. 3200 3.75 Neroli, Bigarde, & 1 Ib. bot. th. 75.00 100.00 
sweet, Cana ... “ae : <> WO. su Ss) Petale, 1 Ib. bot. . + tb. 100.00 125.0 
- Artificial, 1 th. bot Ih. 10.00 20.01 
Apricot, Kernel, cans .. A ‘at 60 62 : 
? , Nutmeg, U. S. P., tins . : I. 1.65 
Anise, Tech., cans «Es 56 8 
S. P.. cans wth. 37 60 Orange, bitter, tins . b 2.70 90 
R = mat ) Sweet, W. Ind... tins e ) y-3 7 

iv, tins , 73 Ti i . 
ra) . . Italian, cop ery b. ae 3.25 
Bergamot, coppers " 6.2 Distilled Ib 2.1 23 

eAainl) cana ) 3.50) ' 

Ar a 1, ca Origanum, cans tech. .. . th. 2 .28 
Birc Far, reet., bot. : 4 Ib. 55 200 fi 

Crude, tims . tb. 58 20 Patchouli es : 7" 8.00 040 
Boise de Rose, tins .. ‘ a Ib. a> 2.50 Pennvroval, dos 7 Ih. 1.90 0 
Cane, Cans .i45; ) ion «29 Imported P . : ». 1.45 1.64 
Cajuput, native, tins b. 75 S80 Peppermint, nat. cases .. tf. 85 
Calamus, bot. . ; th ae 1.00 Redis., U. S. P.. cases . b. 3.10 
Camphor, Sassy, drums i 16 Petit Grain, S. A., tins iD. 

White, drums Ib. 11 le Pinus Sylvestris wae ; th. 85 25 
Cananga, native, tins .. ss A 3.7 Pumiho, U.S. P ans b. 2.05 ; 

fectified ns ! $50 r 
_Re ed, ne Rose, French 00 >< 
Caraway Seed .. ; : «+ IDs 1.60 1.05 Bulgarian ne 7. 50 11.00 
Cassia, S80-85° oe en Ib. 1.00 1.70 Artificial ... Ae are es Aye Z. 2.00 75 

Peis » Ss > s 1S > Or > , } 

Redistilled, U.S. PL, ean tb. 1.80 2.00 Rosemary, U. S. P., drums . : fy 48 
Cedar Leaf, tins : Pree 5. 1.00 1.20 OG Rs HEb ps REINS. wel exe o ih asareiats ee Ib. wad Tan 
Cedar Wood, light, drums .. ery |! ¢ 31) .32 Sandalwood, E. Ind.. U. S. P. ... Ib. 7 G0 25 
Citronella, Cevlon, drums th. Be 35 W. Indian (Amayris) «......... Ib. 2.00 2.29 

Fava, Grums: ...6s24< Teer eres |e $5 0 . oS : 

, y p Gngen frase We So Pioxiac. cactcowas b. L380 1.00 
Cloves, oe .. Cans ene 35 1.45 . - ) 
2 : PUMUNIOM IND Co. fg accreclh weer alice ree + bs aad 8 
Copaiba re Ib. 1.00 1.05 : , U p + : 

: - een Spearmint, be ae ; Ib. 20 3.60) 
Eucalyptus, Austh, U. S. P., cans b. od .o0 

° * . tt Lil i] 

Pennel. UW. S P, dins.... ie 80 90 SIME 0 wiles. oon Ge «el ere amare it; ) 0 
Geranium, African, cans oa Ib. 3.00 3.25 rhyme, red, U. S. P. .. Ib. “0 80) 
= : > } or S 
fourbon, tins .. See ; ws 5 ft 3.00 3,25 White, U. S.P: hilar : ao te ”) .95 
RGGRS «0aae% $s wien : Gs 60 Pr 

Hemlock, tins .... eons .90 1.00 ecl 
Lavender, U. S. P., tins iy 3.50 $30 Vetivert, Bourbon ca wtih b. 9.00 12.00 

Spike, Spanish, cans .. i ids 90 1.25 Java . . . Ib. 20.0 09 
Lemon, Ital, U.S. Ps. Ip 2.30 2.5 Vlang Ylang, Bourbon é ‘ I. 7.00 10.00 








The Kiefer Multiple Pulp Filter 


1 


The most widely used filter in the world. 





Makes crystal clear and sparkling 
SHAMPOOS—PERFUMES—-EXTRACTS 
LIQUID SOAPS--—-TONICS—Ete. 

High speed filtration. 

\ir tight—No evaporation—No leakage. 

Filters large or small quantities. 

Twelve plates. Each plate a complete filter 

Any number of these plates can be used at a time 

Flexible to your daily needs 

Chere is no other filter like it. 


Put the marks of ‘“‘quality’’-—'‘clean and careful manufac 
ture —-on your product by giving it a real filtration with a 
Kiefer Filter 

Send us a gallon of your product and let us show you 


No charge. No obligation. 





THE KARL KIEFER MACHINE CO. 
CINCINNATI, OHIO 
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Toilet Preparation 


and Perfume Formulas 


for Sale 


Save money by making your own toilet pre 
parations. If they aren't in your line now, 
add them! Formulas and manufacturing in 
structions for the preparations below and all 
others immediately available at moderate fees 


Solid Perfumes 


Rouges 


Talcum Powder 
Tooth Paste 
Perfumes 


Creams 
Face Powder 


Make and Sell 
SHAVING CREAM 


Made in from two to four hours by my new 
simplified process. Write for ut 


HERBERT JOYCE 
130 Pearl St. - New York 














ON S3OAse 
J 
“Golden Fleece’ 
’ oii ’ 
’ 
» 
, 
N 
\ 
. , 
* 
> N 
e 
. 
» 
. 6 
4 
i] 
i 
\ % 
Y 
, 
i N 
t ‘ 
ee” y 
| Lanoline | 
U.3. P. 
\ 
“Golden Fleece’’ Lanoline is an y 
extremely fine textured product- ‘ 
practically odorless — and particu- N 
larly well suited for Shaving N 
Creams. Massage Creams and Lan- N 
olinated Soaps. N 
’ All shipments are tested for N 
‘ U.S.P. requirements by German N 
Government Bureau of Standards. N 
If you have never examined a N 
N sample of ‘Golden Fleece’ Lano- ‘ 
y line. why not let us send you one? N 
Hydrous and Anhydrous. Tin and » 
Bulk Packings. Write Dept. F. N 
+ ‘wes: low. nA elie. aed 2 ‘ 
Terpineol Terpinyl Acetate $ 
x Musks \ 
y 
¥ Orris Florentine Yara- Yara \ 
a » 
N 
Pfaltz 2B Inc. | 
tz auer, inc. | 
. 300 PEARL STREET-NEW YORK 
Branches: 
CHICAGO LOS ANGELES & 
{217 E. Illinois St 683 Antonia St. 
SAN FRANCISCO 
440 Sansome St Q 





OLLIE LLL LLL LIL. EN 


Stimulate Your 
Salesmen ! 


In your Sales Campaigns, 
offer them as Prizes 





Phe Famous sds The 
“International” Cold Weather 
gath Robes Necessity 





In Men's and . 
Ladies’ Styles 





Blanket Cloth Each “Interna 


Bath Robes tional” Bath Robe 
$3.00 per piece is. packed in a 
re transparent box, 
$3.50 ‘ 

. together with a 
$4.00 clever enameled 
$5.00 hanger. 


The famous 
“BATH ROBE WITH THE HANGER 
IN THE X-RAY BOX” 
INTERNATIONAL BATH-ROBE CO. 
55 West 23rd St. New York 

















Citron 
Coum 
Diphe 
Geran 
Heliot 
Hydre 
Indol, 
lonon 
Linaly 
Menth 
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Mirhane, reet 


Aromatic Chemicals inlay Realy 
Usk slim brette mee we ea 
ISOLATES Ketone eeccesens ° 
A vlene ; 


Phenylacetaldehyae 


Anethol 





GTA! oeeestcs ANG eer are : oo st eeeee 
Citronellal 7 m Phenylacetic Acid, 1 th. bot. 
ro a eoeoeeereacesece . oeee eee , ) Pil, 
E ivntol eS) pe ; P Phenvlethyvl] Aleohol, 1° tb. bot. 
ucalyptol, U. 3 ate Calaon Rr a ") 5 
RS ie he : Ferpinyl Acetate, 25 th. cans 
renol, . ° . ee eeeecncece wd 4.00 
( t Dp ‘ = a : Ferpeneol, CP. 1.000 th. drs 
mranteal, omestic °° . eee . . wou.) Pre)! E 
Imported, ¥ ae Te 3.75 —— 
pen diciewaniol Hy 3 5 +n Vanillin, S:'F 
Linalool RADE eee aio ae aa ee 1.0) 5.00 Yara ¥ 
Rhodinol  . bias Sve : ; th. 10.0 1.a0 
Safrol pied fueetore re eircetd oe =e aah 29 «al * 
mck U.S P ay Miscellaneous 
Insect Powde - bbls 
SYNTHETICS Concentrated Ext 
Acetophenone, C. PB. oe : 3.0 75 (sums 
Benzaldehyde, tech. ........ <a.area iis 7 y Arabic, Amb, Sts 
White, powdered 





se Ed al by Lao { 
‘1 peekae : : oe Karava Eaten ae , 
’ " . . . boas 1.3) } , 
B a ; 1 , Pragacanth, Aleppo, No 
Benzoate es ea ; ne , we 25 Hea 


Citronellol ......... Po Sats » SHS ot Purkish, N 

13.01 L4.uit Waxes 

Coumarin a igh o ale ted bt ee P wtb 3.61 3.75 Savberry, bes. 

a) 1.00 Rees, white 
African, bgs 


Citronelly] Acetate. : ‘ : Ih. 


DRODCWGD ONES aioe dacsitesloergs o'ciensly 5 As 


G d at eee ware oes Ib 4.51 ou 
reranyl Aceta a -e eID, me Retined, vel. 
Heliotropin, dom, . ; RT Cor ee 1.75 2.00 delitia. I 

s Candelilla, bys. 
BEvdvoxveitronellal 6.66o:6i06 acces oases Ib. 10.00 11.00 


a < Carnauba, No. | 
Sedo Coe kaww as OT ee err S ) Nad Wel 





MONI clo i aan heist siping ile ae ae Ib. 6.00 9,00 No. 3. Chalks 
Linaly] Acetate rrr etre ee Ih. 3.50) 50 Japan, cases 
ere eee ccna peesaaea oN 7 Oo Parafsine veh. 225.830 
Methyl Acetophenone .........006c+.. tb. 3.75 $.25 p ss 
PURBTOMALE sk bcc bee wc Renee 2.50 ine Onl, stm. dist 
Paracresol ..... OP aoe pore rate Ib. 8.00 Far Ge DA. WE ie oes ccaxases 
Salicylate, U.S. P AP oo tDe 40 45 Commercial grade ...... 


th. 
Ib. 


Ib. 


ID. 








CITRONELLAL 
for Soap 


Cheaper than Citronella Java 
Goes Farther 


A. M. TODD COMPANY 


KALAMAZOO MICHIGAN 


BUSINESS ESTABLISHED IN 1869 




























































DOPP- = 


FOR TEXTILE SOAPS 
Sulphonated Oils 















Liquid 
Soaps 
SEAM- ns 
| No. Rivets LESS a 
NO LEAKS! 








ae et Niel id 
Br Type Mize 


LEAK- 
LESS 





2 to 
1,000 
gallons 







STYELI ( Brid > Mixer 


N 
Ask for complete catalog No. 7 describ- \Y 
ing DOPP Kettles, Mixers, Crutchers 


SOWERS MANUFACTURING CO. \\ 
1296 Niagara St., Buffalo, N. Y. 


\ ark ee oe Poront 
Bnkta Avopt THE Dopp Aids 








rate T 1 
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Hopkins’ Granulated and Powdered =| 
¥, pISTRIBLIE ss) 
oy IN EUTRAL WHITE SOAP © 
For manufacturers of dentifrices and toilet preparations = 
iMspecially adaptable for use in tooth powders and pastes, mouth Ke 
Washes, bath powders, shampoos, and lotions = 
re Neutral, non-irritant, snow white, free from a soupy flavor, is not = 
‘. Sista VAP prone to become rancid, or harden with age = 
T seine t saet eet = x 
| J. L. HOPKINS & CO. 
= Since 1890) 135 WILLIAM STREET NEW YORK 
oF 
| 








Why You Should Buy 
GRIFFITH’S 


American Ground Italian 


PUMICE STONE 


1—Purity—99% 

2— Pertect Grading 
3-—Extreme Whiteness 
+—Greater Bulk 
5—Unconditionally Guaranteed 


Nake a trial batch of hand soap 
scouring soap, scouring powder 
or cleaning compound with this 
Pumice Stone and you won't 
ever Want to use any other. 


K. F. GRIFFITHS & CO. 


110 East 42nd Street, New York 











Hackney 


To ship in 


Nothing can get in to 
spoil the contents of 
the barrel. And none 


1159 Continental Bank Bld: 
CHICAGO, ILI 


Removable 
Head Barrels is to assure your cus- 
tomers of absolutely clean products. 
Hackneys are perfectly leak-proof. 


Assuring Clean Products 


of the contents can get out. 
a result, 


dition. 
about assuring 


PRESSED STEEL 
products, 


TANK COMPANY 
$739 Greenfield Avenue 
MILWAUKEF, WIS. 


Fiz 1335 Vanderbilt Concourse B 
NEW YORK. N.. ¥ 


As 
your product gets to the 
customer in its exact original con- 
If vou want to learn more 
clean 
write for 
detailed information. 
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Monsanto Chemical Works is leading the St. 
Louis Drug & Chemical Bowling League with 
1] games won and 4 lost as of Oct. 3. Merck 
& Co. and Mallinckrodt are tied for third with 
Sand 7. Vestal Chemical Co. is seventh with 
6 won and 9 lost. 


+e, 


Tooth exports amounted to 328,334 
pounds, in July, the goods having been valued 
at $278,064. England was by far the largest 
buyer, taking 126,755 pounds. 


soap 


+O, 


Stokes & Smith Co., Philadelphia manutfac- 
turers of tight wrapping machinery, have taken 
over the manufacture of equipment formerly 
made by the .\merican Machinery Co., also of 
Philadelphia. This includes scales, carton fold- 
ing and sealing machinery, bag sealing machines 


and) equipment for filling and packaging 
powdered products. The transfer was etfective 
Sept. 15. 


Du Pont Cellophane Co. are now offering a 
new moistureproof Cellophane which will both 
exclude and keep in moisture when desired, 


SOAP 41 


Laundrymen Convene in Chicago 

National Laundryowners Association held 
their annual convention at Chicago from (Oct. 
10 to 14.) Allied tradesmen exhibited their 
products during the convention period as usual. 
Among the manufacturers of soaps and related 
products, who maintained exhibits were 
Armour & Co., Benner Chemical Co., Cowles 
Detergent Co.. Davies-Young Soap Co., J. B. 
Ford Co., H. Nohnstamm & Co., Larvex Corp., 
Mathieson .\lkali Works, Oakite Products Co., 
Palmolive-Peet Co.. Procter & Gamble Co., 
Solvay Sales Corp.. Swift & Co. and Wm. 
Waltke & Co. 

“Man Bathless 42 Years Finally Goes Mad.” 
This was an item in a Los Angeles newspaper. 
The Editor of Soap Suds, the live house organ 
of the Los Angeles Soap Co., suggested a 
counterpart for an advertisement to go with 
this unusual piece of news. “Use Mission Bell 
Soap and Keep out of the Insane Asylum.” 

+o+ 

Ikastern .\leohol Corp., Deepwater, N. J.. 
owned jointly by Du Ponts and the National 
Distillers Corp.. is reported under production 
in manufacturing dynamite glycerin from mo- 
lasses alcohol still waste for use by Du Pont 
explosives plants. 








You are interested— 





Ferguson & Haas, Inc. 


517 Greenwich Street - 
Manufacturers of 

Toilet and Laundry Soap Wrapping Machines 
Soap Powder Carton Wrapping and Sealing Machines 


Send us samples and let us give vou complete details 


in| wrapping your soap 
neatly and securely at a 
minimum cost. 


This machine 
speed of from 100 to 175 per 


operates at a 
minute, depending on the size 
and shape of the cake to be 
wrapped and the character of 
the wrapper used. 


New York 

















mT LasT— 
Powdered Soap 


Manufacturers 
HERE IT IS! 





Lhe J. & W. Powdered Soap Dispenser 


The glass bowl holds enough powdered 
soap for from 250 to 300 hand washes, 
with a nickle plated, attractively designed base 
containing five compartments. Each compart 
ment holds just enough soap for a good hand 
wash. A plunger discharges the contents of 
one of these sections and fills an empty one 
at the same time. Inside the bowl is an agi 
tator which keeps the soap in motion. The 
dispenser is about six inches high and the 


CALIFORNIA 
DIE CASTING & 
MANUFACTURING CO. 


126 WEST 39TH STREET 
LOS ANGELES, CAL. 
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Chemical Exposition 
(From Page 32) 

John Trageser Steam Copper Works—Showed 
two removable head barrels. one with an agitator 
attached and three sizes of nesting cans. Exhibit 
in charge of A. J. Hassinger, H. H. Hassinger and 
Paul Maisch. 

Chase Bag Co.—Showed samples of their line of 
textile bags. 

Wilson & Bennett Mfg. Co.—-Showed steel bar- 
rels and pails. 

Pressed Steel Tank Co.—Showed line of Hack- 
ney steel barrels and drums. Also steel evlinders 
of various sizes. Steel barrels cut in halt with 
cross section measurements and stecl drum drop- 
ped from 12 feet containing 98% capacity water. 











CLASSIFIED ADVERTISING 


(See Also Page 91) 














ritory. After ability has been proven, we 
will allow drawing account. Must be ex- 
perienced and have clientele. Replies Con- 
fidential. Write Box 8, Sea Bright, N. J. 


Wanted—Capable = soapmaker, — familiar 
with bar soaps, powders, chips, soft soaps, 
glycerin recovery. Ambitious, wide-awake, 
younger man preferred. Must be of good 
character and habits. Drinking man_ will 
not do. Give full particulars about previous 
employment. Address North Coast Chem- 
ical & Soap Works, 6307 Seventeenth Ave., 
South, Seattle. Wash. 


For Sale—Houchin-Aiken soap chiller and 
dryer. Capacity 1,000 Ibs. per hour. Used 
less than two vears. In A-1_ condition. 
(;uaranteed both as to condition and capac- 
ity. For particulars, address Charles \W. 
Aiken, 45 Bromfield St., Boston, Mass, 


Agency Wanted—Man with following 
among buyers of disinfectants, insecticides, 
and specialties in Orange County, New 
York, desires to get in touch with manufac- 
turer wanting representation in that district. 
Write to Box 233, care of SOAP. 

Hand Slick Soap—Manufacturer of this 
product please communicate with Carson 
Pirie Seott, 404 Fourth Av., New York, at- 
tention Miss Lane. 

In replying to advertisements with box 


numbers, address your communications to 
Box No. SOAP. 130 Liberty St... New 


York. Your advertisement on this page will 
be read throughout the soap, liquid soap. 
disinfectant, 
throughout the U. %., 
South Americas. 


insecticide and allied plants 
Canada, Central and 
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INSECTICIDE AND | 
DISINFECTANT SECTION 








Official Publication of The Insecticide and Disinfectant Manufacturers Association, 
Harry W. Cole, Holbrook, Mass., Secretary. 
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How Much Scientific Fact? 

OT LONG ago, the charge was made pri- 

vately by a leading disinfectant manufac- 
turer to a group of his fellows that one of the 
chief troubles from which the disinfectant in- 
dustry is suffering to-day, is a lack of knowl 
edge on the part of manufacturers of their own 
products. He stated that too many of them 
were selling products with which they are not 
famihar. Although each and every product 
might meet the requirements of the Food. 
Drug & Insecticide board, these requirements 
were met without any accurate knowledge of 
their true significance. Hence, when new prod- 
ucts or changed formulas might bring a man- 
wlacturer into conflict with the Government. 
this was chiefly due to ignorance and not to a 
deliberate attempt to misrepresent or misbrand 
the goods, 

Intimate knowledge of the chemistry of their 
products, of bacteriology and of the law gov- 
erning the sale and labelling of disinfectants, 
were pointed out as the things which the rank 
and file of manufacturers lacked. While most 
of the large organizations have more or less 
elaborate technical stats and laboratory facil- 
ities, the general run of manufacturing was 
being carried on too much by rule of thumb and 
with little or no application of scientific knowl- 
Formulas and labels were based mostly 
on outside laboratory tests against 2. fyphosus 
as required by law. Manufacturers cared to 
know nothing further, the charge went on. 
They were merely meeting the legal require- 
ments and any data beyond that actually re- 
quired for this purpose, meant laboratory fees 
which they did not care to pay. 


edge. 


That there is a great deal of truth in this 
indictment of his own industry by a manufac- 
turer, is unquestioned. “Too much emphasis is 
undoubtedly laid on the selling end of the busi- 
ness by the powers that be. ways to meet and 
heat competition, and ways to increase volume. 
The disinfectant business is a scientific business, 
one based on chemistry and bacteriology. The 
greater part which science, and not exclusively 
commercial expediency, plays in its develop- 


N 


ment, the more rapid and certain will advance- 
ment be. Shrewd sales methods have their 
place, but they are not a substitute for tech- 
nical knowledge. 
+o 
More About Fake Insecticides 
HIN it comes to enforcing the law re- 
garding the quality of various disinfect- 

ants on the market, agencies of the Government 
are so straight that they almost lean over back- 
wards. The object of this is, of course, to pro- 
tect the public. \WWhen it comes to the quality of 
insecticides, that is household insecticides, the 
Government is apparently giving them little 
attention, 

Our repeated calling attention to the many 
poor grade household insecticides being sold 
to-day is frankly not in the interests of the 
veneral public. It is the duty of Govern- 
ment agencies to protect the public. But, when 
an industry of great pronuse bids fair to be 
killed off by crooked manufacturers within its 
ranks, it is time for its trade association and 
Its trade press to proceed vigorously against 
such manufacturers, 

\n insecticide 1s designed to kill insects when 
used in such a way as directed on the label of 
the package. Because it lias a petroleum base 
and can be labelled “LOO per cent active” does 
not make it an insecticide. Many products on 
the market carry so little extracted pyrethrum 
that they are practically valueless. They come 
close to being pure fakes. They discourage the 
use of all spraying insecticides and they hurt 
the business of legitimate manufacturers. As 
time goes on, they will hurt it more and more 
unless their sale is curbed. 

We have brought this matter before the trade 
previously and will continue to do so until such 
time as some definite action is taken which will 
put this fringe of fakers out of business before 
they jeopardize the business of the entire in- 
secticide industry. The annual meeting of the 
Insecticide and Disinfectant Manufacturers As- 
sociation cannot pass this problem by this year 
without taking steps for vigorous action to pro- 
tect the industry. The Government cannot 
continue to ignore it indefinitely. 


cn 
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Meet Us in New York 


HE FOURTEENTH .\NNUAL 
CONVENTION of the 
Insecticide & Disinfect- 
ant Manufacturers .\sso- 
ciation will be held in New York 
at the Hotel .\stor on December 
12, 13, and 14. 

Representatives of manufactur- 
ers of disinfectants, household 
insecticides, deodorants, liquid 
soaps, polishes and kindred prod- 
ucts from all parts of the United 
States and Canada will be present. 


Leading authorities from the 
industry, officials of various Gov- 
ernment departments, and experts 
from other fields will discuss 
technical, legal, and — business 
problems which are of import- 
ance to the insecticide and disin- 
fectant manufacturers to-day. 
‘There will be discussions of cur- 
rent matters by the membership 
in open forum. 


An exhibit of products will be 
held in conjunction with the Con- 
vention this year on a slightly dif- 
ferent scale than that of 1920, 
An entire room adjoining the 
meeting hall will be given over 
to the exhibits. Emphasis this 
year will be placed on raw ma- 
terials, equipment, and containers, 





“On KEROETY 1>-- 


for the manufacturer of insecti- 
cides and disinfectants, although 
there will also be displays of fin- 
ished products as well. 

The sessions of the Convention 
and the exhibit room will be open 
to all visitors. Last year, a large 
number of manufacturers who 
were not members of the .\sso- 
ciation attended the meeting in 
New York. They were welcome, 
and vou, as a manufacturer of 
disinfectants, insecticides, or as- 
sociated products, will also be 
welcome at the meeting — in 
December. 

If the figures of the past few 
meetings indicate anything, the 
I4th Convention will be the 
largest attended in the history of 
the .\ssociation. It is an Oppor- 
tunity to meet a greater number 
of manufacturers in your own 
held than ever congregate at any 
other place, to make new business 
associations, and to secure the 
benefits of discussions of our 
common problems. 

Make vour plans now t 
New York on December 
and 14 at the Hotel .\stor! 


be in 
>? 


() 
ie: 


Harry W. Coe, Secretary. 





HOTEL ASTOR, NEW YORK 


December 12, 


13, 14, 1927, 
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Packaging To Sell 


Y 


Fundamental Sales Considerations in Designing or 


Redesigning a Package for Retail Shelf Display 


By S: Car 


CooLInG* 


Metal Packaye Corp. of New York 


PACKAGE is merely a container up to 
the time it goes on the dealer's shelf, 
and from then on, is not only a con- 
tainer, but an advertisement. One 
need to go no further than nature to realize the 
fundamental importance of * packaging. The 
wrappings used by nature are as varied as her 
products. Shells, skins, and husks, rough and 
smooth, white, colored and multicolored. © Na- 
ture wraps her package for exactly the same 
reason that man does. 

My ideas of the packages which sell and 
which do not seli are summarized herewith. 

Phe first and most evident purpose of a pack- 
age 1s the protection it atfords the goods within, 
and [ think the two most important factors 
that enter into this are, characteristics of goods 
to be packed, and how and where goods are to 
be shipped and handled. “There are many con- 
ditions a package must meet in handling, in the 
store room or warehouse, in transit, in jobbers’ 
hands and on dealers’ shelves, and in consum- 
ers) homes. 

In the consumers’ homes, we should 
mto consideration how long the package will 
remain in use, whether it should maintain an 
attractive appearance, whether it will come in 


take 


contact with moisture, heat or other unfavor- 
able conditions, or whether the contents should 
and the 
original package therefore become valueless. 
The ease with which a 
handled from the factory to 
hands is an important factor in the design, and 
other factors to be considered are the ease of 
storing it, the ease of filling and the ease of 
packing in the factory. If the package cannot 
he easily stored in the factory, it may become 
if it cannot be con- 
filled containers may 


be transferred to other receptacles, 


package can be 
the consumers’ 


damaged before use, or 
veniently filled, slack 
result. 

It is also important to see that packages aré 
designed so that they may meet the conditions 
laid down by the transportation companies. ‘The 
package should be easy to handle, as bulky 
packages are frequently put away into 
spaces, and avoided by sales people, but if the 
package is easy to handle it affects the fre- 
quency with which clerks offer the goods for 


odd 


4/ 








The Package 
which sells 


Immedia tely 
identifies the goods 
within, 

Protects 
from breakage or 


goods 


leakage. 
Protects 
evaporation, or ab- 


trom 


sorption of outside 
moisture. 

Is convenient in 
size to handle. 

Is easily recog- 


nized on dealer's 


shelf. 

Has strong dis- 
play value. 

Is original and 


appropriate in size 
and color. 
Meets 


sumer s 


the 


needs in 


con- 
quantity and con- 
tents, convenience 
in using and stor- 
ing conditions in 
the home. 


The Package which 


does not sell 


Does not quickly 


suggest the con- 
tents. 
Delivers goods 


Ina damaged con- 


dition. 


Allow Ss contamin- 
ation from outside 


sources, or leaks. 


Is awkward or 
unwieldy to handle. 


Is indistinct in 
label or design. 


Has little display 


value. 


Is commonplace 
or unsuitable in 


shape or color. 


Is arbitrarily de- 
signed without con- 
sumer's require- 


ments being con- 


sidered. 


How the author summarized the good 
and bad features of packages in deliver- 
ing his paper before the Mid-Summer 
Meeting of the Insecticide & Disinfec- 


tant Manufacturers Association, in Chi- 


cago.—The Editors. 








customers’ inspection, lor example, packages 
for a drug store should be designed to stand on 
end, and we can appreciate the fact that the 
smaller packages are usually placed nearer the 
eve level. 

\ package may be made efficient for han- 
dling by the consumer, by the size which con- 
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forms to shelf, cupboard, refrigerator, or other 
places where the package is kept; by a shape 
which easily fits the hand; and by special tops 
which make using simple and econonieal. 
Ease in handling by the consumer ts_ really 
more important, especially for household goods, 
than case in handling in either packing or ship- 
ping. .\ case in point is where a manufacturer 
of a cooking product. changed from round tins 
to square boxes, so the cans could be better 
packed in shipping cases, but the average house- 
wife found the new package so bulky, it could 
not be held in the hands without slipping, con 
sequently they secured a very noticeable loss im 
sales. 

Next to the color, the size of the package is 
the most important factor in its successful dis 
plav, and some points to remember im deeid 
ing on the size of a package as it effects the 
displav are:—.\wkward or unwieldy ones do 
not appeal to dealers, small packages must re 
lv upon color to attract attention. \ package 
planned for the convenience of the purchaser 
in carrving home always has a decided sales 
advantage over badly proportioned containers. 

Shape of the Packag 

HI. shape of the package covers quite a 

large field, and the publie’s familiarity with 
certain shaped packages for certain classes of 
goods should be considered. Tf the housewite 
is thinking of canned goods she will look for 
the shelves of cans, 1f she is thinking of break- 
fast food, she will look for the square packages, 
and for toilet goods, faney designed packages. 
Individuality in design pays. .\s an illustra 
tion, a shampoo manufacturer who put out a 
tube with a very flat cap to be used as a base on 
which the tube can stand, found it was dis- 
played at all times, instead of Iving flat on the 
shelf, as most tubes do. 

It mav be interesting to know that a test re- 
cently made showed the color preference of 
men to be: first. blue: second, red; third, violet ; 
fourth, green: while with the women their first 
preference was red; second, violet: third, blue ; 
fourth, green, and the colors ranked in atten- 
tion value as follows: red, black, green, orange, 
hlue, purple and yellow. .\ppropriateness of 
package color to package contents is often ad- 
visable as white is suggestive of cleanliness and 
sanitation, warmer colors suggest spices, heavy 
solid blacks, blues. and reds are good for hard- 
ware articles, while toilet goods use practically 
all the brilliant colors of the rainbow. Light 
colors will make a package seem larger, while 
darker colors smaller and faney borders of in- 
trate design often decrease in appearance the 
size of the package. 

The following factors which I think enter into 
the label or design and should have careful con- 
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sderation : its appropriateness to the goods ; its 
visibility on display; its distinetiveness of de- 
sign; the prominence of trademark ; the amount 
of printing a label must carry; its reproduction 
in advertising; (color, black and white: mag 
azines or newspapers) its position on the pack- 
age, easy to carry in mind, and will it help the 
dealer to sell? It should be simple in design, 
simple in color scheme and simple as to the 
printing appearing on it, and tests have shown 
from a viewpoint of rememberability that pic- 
tures rank first; color and design second; 
words next, and combination of letters last. 

\ comparison of container with those al- 
ready on the market in a similar field is a wise 
check, as it shows the form of package in which 
the public looks for the particular product. 
When a package identifies the goods it is doubly 
effective and should, therefore, retlect the 
identity of the goods, be easily remembered, 
and suggest whether the product is useful, 
economical or a luxury. For instance, the 
cracker box designed in the shape of a cir- 
cus cage, which express “animal crackers”: 
the well known tin patterned after a log cabin 
indicates plainly “maple syrup”; while the gable 
top carton of a familiar disinfectant immedi- 
ately makes itself known to the public. .\ 
large designer of packages has said he always 
creates his packages to meet demands of ex 
port. for while he appreciates the fact that a 
foreigner may not be able to read our language. 
still if the foreigner knows the package from 
a design, he feels sure, the home people will be 
more apt to recognize it masmuech as they can 
also read our language. 

Vew Contamer Stimulates Sales 
NEWLY designed package has frequently 
heen the means of developing sales which 

have stopped growing, .\ complete drug line 
Was given a new lease on a 60 year old life, by 
the standardization and improvement of its 
packages. .\ well known soap sold for years 
in foil wrappers, started to market their prod- 
uct in tin boxes, and this brought about a re- 
vival of interest and created new sales, and vet 
nothing was changed but the package. .\ tooth 
paste and a shaving cream appeared with a 
patented top on the old containers and immedi- 
ately jumped into popular interest. .\) man- 
ufacturer of gum drops found his sales steadily 
decreasing, and by putting the gum drops in a 
small attractive package, he increased 30° in 
distribution in less than seven weeks. 

\ new or distinetive package has many times 
been instrumental in breaking into a market m 
which competitors were already strongly en- 
trenched Oftentimes, a change, in the package 
has heen instrumental in boosting sales or enter- 

(Continued on Page 87) 
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TAR ACID OIL 25/7 


Washed frozen free of naphthalene 
Guaranteed to make milk white solution—not pink. 


Neutral Creosote Oil Powdered White Arsenic 
Saponified Cresol 
Liq. Cresolis Compositus, U.S.P. 


Cooper’s Commercial Disinfectant 


WILLIAM COOPER & NEPHEWS 


INCORPORATED 
152 W. Huron Street Chicago, IIl. 























Continental Can Company, Inc. 





We specialize in 
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1&D.M.A. Meets in New York Dec. 12 


Insecticide and Disinfectant Manufacturers Make Plans 
at Board of Governors Meeting at Old Colony Club— 
Exhibits Open to Associate Members This Year 


HE FOURTEENTH Annual Convention 

of the Insecticide & Disinfectant Manufac- 
turers .\ssociation will be held at the Hotel 
Astor, New York, Monday to Wednesday, 
December 12, 13, and 14. The by-laws of the 
Association require that the meeting be held the 
second Monday of December in New York. 
Meetings will cover the three days, beginning 
on Monday at 10:30 .\. M. with the annual ad- 
dress of the President. The annual banquet 
will be held on Tuesday evening, the 13th, at 
the Astor. All regular sessions of the conven- 
tion will be open to visitors. 

At a meeting of the Board of Governors at 
the Old Colony Club, New York, on Sept. 23, 
presided over by Vice-president H. \W. Hamil- 
ton, general plans for the annual meeting were 
made with one or two changes from previous 
vears. There was an expressed sentiment for 
a larger number of papers both on technical and 
commercial subjects from within the member- 
ship of the Association and for increased dis- 
cussion of the more pressing problems of the 
insecticide and disinfectant manufacturers in 
open forum, A limited number of speakers 
from Governmental departments was planned. 
A reduction in the price of tickets covering 
luncheons and the annual banquet, the deficit to 
be pad from the treasury surplus of the \sso- 
ciation which was reported to have become quite 
large, as arranged. 

The annual exhibit of products in connection 
with the meeting wi!l be arranged in somewhat 
different style this year. .\ large room adjoin- 
ing the main meeting hall will be set aside for 
the purpose. Tables running around the four 
walls and in the center of the room will be al- 
lotted to various members in spaces approx- 
mating two-and-a-half feet or three feet wide 
by an equal depth. Associate members will be 
permitted to display their goods this vear along 
with active members. In fact, the sentiment at 
the Board meeting was that in order to make 
the exhibits of interest to manufacturers of in- 
secticides, disinfectants, liquid soaps, ete., the 
emphasis in the display be placed on raw ma- 
terials, containers, equipment, bulk goods and 
similar things rather than on retail packages of 
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products made by the active membership. The 
point was made that there is not a great deal 
of interest in showing these retail packages 
with which everybody is familiar unless a man- 
ufacturer is putting out something new which 
he wishes to display to other manufacturers of 
his industry. .\ detailed notice regarding the 
exhibits will be sent out to the membership of 
the Association in the near future. 

Those who attended the meeting of the Board 
at which the plans were made, were Dr. H. W. 
Hamilton of the White Tar Co.; Dr. William 
Dreyfus of the West Disinfecting Co.; Robert 
J. Jordon of William E. Jordon & Bros.; J. H. 
Wright of the Zonite Co.; C. Campbell Baird 
of Baird & McGuire, Inc.; and Harry W. Cole 
of the same company and secretary of the \s- 
sociation. James J. Readio, Jr., of the Ameri- 
can Tar Products Co. of Pittsburgh, and Evans 
IX. A. Stone of the Standard Oil Co. of N. J. 
are in charge of the program arrangements for 
the annual meeting. President Fred Hoyt of 
Atlanta was not present at the Board meeting, 
but will preside at the annual convention. 

Under date of Sept. 21, President Hoyt sent 
out the following notice to members of the 
Association regarding the annual convention: 

“Fellow Members: Our Constitution says, 
‘The annual meeting shall be held on the 
second Monday in December.” That is Decem- 
ber 12th this year. Less than three months 
from now. 

Your association was organized to protect 
and benefit your industry and your business. 
Its growth and its value depends upon the 
support given it by its members. It needs 
YOUR ideas, suggestions and general informa- 
tion, as much as it needs your dues, to keep it 
active and make it a greater power in the busi- 
ness world. 

Every year it becomes more difficult to im- 
prove on our program. Again I appeal to vou, 
as I have in past vears. What part of last 
vear's program was of most value or interest to 
you? What do you suggest to make this vear’s 
program of greater value? What subjects 
would you like to have discussed? Will vou 
present a subject for discussion 7 


$1 
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Trade Mark Adopted May 5th, 1925 


FremdTex 


The Modern Household Insecticide Concentrate 








Will not stain, poison or e€x- 


plode. Easy to handle — costs 
less — ABSOLUTE RESULTS! 










Does not contain Pyrethrum 


FREMDTEX mixtures are mak- 
ing a good name for themselves 
as a PREVENTIVE and CON- 
TROL agent against MOTHS on 
FURS and WOOLEN GOODS. 








Full information from The Originator 


CHARLES FREMD LABORATORIES 


ROSEBANK STATEN ISLAND, N. Y. 


















PARADI 


Trade Mark Reg. U. S. Pat. Of. 161837 


Paradichlorbenzene 


~~ Oe 








Specially prepared for 
Moth Preventatives 


and 
Deodorizing Blocks 


For Immediate Shipment in 


200, 100 or 50 Pound Barrels | 
Write Us For Prices | 


HOOKER ELECTRO CHEMICAL CO. | 





Sales Offices W orks | 
25 Pine STREET NIAGARA FALLS | 
New York City 


New York 


Member 
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Suppose vou had this job on your hands and 
only a small percentage of the members took 
the time necessary to write in constructive 
suggestions or consented to present a paper on 
Think it over! Write the Sec- 
vour officers all the support 


some subject. 
retary. Grave 
you can.” 
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Correct Poison Act Type Style 

‘Two corrections to the Caustic Act Regula- 
tiuns Were sent out by Dr. J. hk. Haywood, Act- 
ing Chief of Food, Drug & Insecticide Ad- 
ministration, late last month. . They have to do 
with the kind of type in which poison labels 
must appear on packages. The notice and its 
subsequent correction, gave the following in- 
formation: “We desire to draw your attention 
to Regulation IL] (e) and to the sticker bear- 
ing the word “Poison.” Please disregard the 
word “Poison” appearing in the third position 
on the sticker. While this line of type is in 
uncondensed gothic capital letters, the letters 
are not 24 point as contemplated by the act.” 


k:Iko Chemical Co., Nitro, W. Va., manu- 


jacturers of phenols, has been capitalized for 
$350,000 to take over the Southern Dvestuffs 
Corp. 


Suggest Caustic Act Changes 

At a hearing on Sept. 20, in Washington, the 
proposed regulations for the enforcement of 
the Federal Caustic Poison Act were taken up 
by manufacturers and representatives of the 
Department of Agriculture and some changes 
suggested. Manufacturers asked for an inter- 
pretation of the phrase “suitable for household 
use.” A great deal of time was taken up in 
discussing this point as it appears in the act and 
in the regulations. It was argued that prod- 
ucts sold for medicinal or laboratory uses 
should not be subject to the law. It was also 
urged on the Department by some present that 
Regulation IIT, section G, which exempts only 
manufacturers and wholesalers from labelling 
containers with directions for treatment in case 
of personal injury, should be extended to cover 
all dealers up to the point of actual distribution. 


In the collections of samples by the Food, 
Drug & Insecticide Administration for action 
against a manufacturer, it was urged that 
samples of the products actually collected by 
agents of the Administration should be fur- 
nished to the manufacturers for examination 
and to keep the maker informed of the char- 
acter of the samples in question. Methods of 
analysis used by the Department should also 





BROWNS No. 26 CONTINUOUS 


A Whirlwind of Fine Misty Spray Con- 
tinuously Maintained with Slight Effort 





SIMPLE 
STRONG 
EFFICIENT 
POPULAR 
EVERY WHERE 


The 


Brown Co., 

Rochester, 

New York. 

Mail me_ post 

paid a free sample 
of your No. 26 Con- 
tinuous Atomizer. 








Will double the killing power of vour liquid and 
reduce the labor of spraving by more than half 


PUT YOUR PRODUCT AHEAD OF COMPETITION 
WITH THIS CONTINUOUS ATOMIZER 


Pin the coupon to your letter head and mail it in. 
Cc antee that it will bring you a sample of the best insecticide 
sprayer you have ever tried. 


THE E. C. BROWN COMPANY, Rochester, N. Y. 


COMPLETELY 
DEMOUNTABLE 
WITHOUT THE 
USE OF TOOLS 


We guar- 
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DEODORIZING BLOCKS 


Save 5% of your raw material! 


Do away with melting and 5% waste alone will be affected through manu- 


—cold press your blocks, etc. facturing by this new cold process as 
By pressing your deodorizing blocks against the melting process. 
on this machine you can speed up your The Houchin-Aiken press can be 


production, manufacture for less money adjusted 
and turn out uniform, smooth, solid 
cakes that will, in themselves, be an 
advertisement for your business. If you 
are still making blocks by hand, or : pe 
in molds, this equipment will save you ¢qu!pment—if will last. Thousands like 
a good deal more than its cost in short it are in constant use in soap factories 
order. A 5% saving in raw material all over the world. 


to turn out cakes from 2 


inches to 5 inches in diameter and from 
> inch to 2 inches in thickness. Best 
of all, this press is a sturdy piece of 


Why not send us a small quantity of your raw material? We'll 
turn it into sample cakes. These will prove the value of this press 
conclusively. 


HOUCHIN-AIKEN COMPANY 


Hawthorne New Jersey 


Houchin-Aiken 
No. 4 


Soap Press 
























de Mark 


Reg. U. S. Pat. Off. 


TAR ACID OIL 


Chilled - Filtered and Pressed - No Sediment 


Makes up a milk white emulsion with a good odor. 
No waste—cheapest in the long run 


CAI 


TAR PRODUCTS CORPORATION 


(NEW ENGLAND DIVISION, AMERICAN TAR PRODUCTS CO., PITTSBURGH, PA.) 


REFINERS ann MANUFACTURERS 
PROVIDENCE, RHODE ISLAND 
Office—99 Empire St. Works—East Providence 
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be furnished to manufacturers for checking 
purposes, it was suggested. \ | number of 
chemical and drug manufacturers and associa- 
tions were present at the hearing which was 
presided over by W. G. Campbell. At the 
close of the hearing, P. B. Dunbar of the 
Bureau of Chemistry stated that a further hear- 
ing primarily for the retail drug trade, would 
he held at a later date. 
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Files a Protest 

Everybody in our .\ssociation knows, or 
should know J. W. (Bill) Bailey. of Grand 
Rapids, Michigan, who guides the destinies of 
The Tanglefoot Company, says Secretary 
Harry Cole in a recent .\ssociation bulletin. 
In addition, he is the perennial Toastmaster at 
the banquets of our \ssociation. Bill is famed 
for his genial good nature. Once in a long 
while, however, he has other moods. He has 
written in to express alarm at the large number 
of disinfectant manufacturers who have visited 
Europe this summer while he has had to sit 
at his desk in his shirt sleeves and mop his 
brow. Seeking a way to get even, and with a 
desire to be more comfortable, he took a trip 
to New Orleans in August. There he found the 
temperature 98 in the shade, and no shade. All 
“het up” Bill sounds the warning that if these 
disinfectant fellows keep on going to [urope, 
some time upon their return they are going to 
find the quota filled. He is in a belligerent mood 
and threatens to take steps at the annual meet- 
ing to introduce a resolution for revising the 
immigration laws whereby disinfectant makers 
who leave for Europe will not be permitted to 
return. It is rumored that “Doe” Hamilton 
of The White Tar Company who has been 
visiting urope got wind of Bill's intentions 
and took the first boat home. 


“Bill” Bailey 
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1 & D Exports Close to Record in July 

Exports of household insecticides, disinfect- 
ants, germicides, deodorants and related prod- 
ucts amounted to 1,726,264 pounds in July, 
the goods having had a value of $488.71]. 
This tonnage figure to the record 
month, May, when 1.786.682. pounds were 
shipped out. The largest buyers, in July 
follow: nie 


was close 


Pounds 


Germany 301.313 $136.875 


Italy 271,080 62,648 
France 245,764 56,187 
Cuba 124,474 29,584 
Mexico 84,409 21,091 
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’ Insecticide 
“th SPRAYER 

a ContinuousDrip Flange 
Nore SyphoningVecuum Chamber 


ERE at last is a sprayer that does a perfectly 





clean job. Regardless of the angle at which 
it is operated the continuous drip-flange catches the 
drippings which are quickly returned to the tank by 
positive action. 

The vacuum chamber completely eliminates siphon- 
ing. Filled to capacity it can be left lying on its side 
from 12 to 24 hours without dripping enough to run 
over flange. 

In spite of its entirely unique and altogether superior 
character, the Lowell NU-DAY costs no more than an 
ordinary sprayer. For the sake of your repeat sales and 
customer satisfaction, therefore, by all means write at 
once for free sample and quotation on your requirements. 


LOWELL SPECIALTY CO. 


LOWELL MICHIGAN 


































































































() 
SO So Acre (OCTOBER, 1927 “i 
{ . 
| VOGEL INSECTICIDE ng 
ew 
SPRAYER = 
| fort 
| : now 
| A low priced sprayer that will al 
F stand up under hard use. are 
| Also VOGEL’S Continuous Insecticide Sprayer sias 
| s ~ « 
| box 
| Holders for divi 
| fron 
~ DEODORIZING BLOCKS i 
| aed “A 
Decorated and Plain is 
time 
j tion 
| TIN CANS ms 
Special cans for the insecticide trade. ardi 
a 4 any 
All shapes and sizes. sd 
Send us your spectfications and let us subnut samples and prices lic 1 
| line 
WILLIAM VOGEL & Bros., INC . 
’ ‘ com 
37-47 So. 9th Street Brooklyn, N. Y. the 
| IN BUSINESS OVER FIFTY YEARS. — 
aor we meee i a rR On be | 
Ui Lee eee Me Pp 
= & oe = 
F Vaporizing Perfumes z] | tte 
= = buil 
= EADY sellers due to their popularity as Deodorizers in = oo 
= Theatres and other Public Places. = 
= We have several very fine Bouquet Bases for making = -_— 
= them. Used in the proportion of 4 oz. to a gallon. = ‘\ 
= Prices range from $7.50 to $10.00 per lb. = sive 
= If you are interested in an odor which 1s different from = proc 
= the usual run of perfumes for this purpose, we would suggest = is ut 
= that you communicate with us. = ss 
= These same Bases may also be used for making Theatre = not. 
= Sprays. May we submit samples? = com 
= = but 
= P. R. DREYER =] men 
= 26 CLIFF STREET NEW YORK = .3 
= Sole Representative of = sont 
= = man 
~ Bertrand Freres, S. A. : nate 
= GRASSE FRANCE = jelli 
= Sole Selling Agent for = hoxe 
= VANILLIN FABRIK NORD AFRICAN H. RAAB & CO. PAOLO VILARDI = hum 
= Hamburg, Germany COMMERCIAL Roermond, Holland Reggio Calabria, Italy = com 
= Aromatic Chemicals Alger, Africa Artificial Musks Messina Essences = ; 
= Oil Geranium = som 
= = sam 
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Packaging to Sell 
(From Page 79) 

ing new markets, and may I mention just a 
few which were formerly sold singly, or in 
bulk, which are now successfully sold in some 
form of package. Crackers sold in barrels, 
now in individual packages; bread sold from a 
shelf, is now in individual wrappers; tea balls 
are sold in tins; tooth brushes are sold in 
glass bottles; cheese in a variety of containers ; 
meat in tin boxes; books are sold in bon voyage 
boxes; bacon is sold sliced and wrapped in in- 
dividual packages. .\ confection was taken 
from a candy tray and wrapped in pocket pack- 
ages, and they secured 17 new outlets 

Another thing to be considered in a package 
is standardization, and while it is not at all 
times practical to accomplish the standardiza- 
tion on sizes, but it is very valuable to stand- 
ardize the design and label, as this identifies 
any article of a line with the entire line; makes 
advertising more profitable ; impresses the pub- 
lic more quickly; and spreads over the entire 
line the good-will which has been built up by 
the leaders. This standardization may be ac- 
complished through the prominent display of 
the trademark on the package, by adhering to a 
fixed color scheme on all packages, and by keep- 
ing design uniform, even though the labels mav 
be printed in various colors, 

The Package Closure 
ARTICULAR attention should be paid to 
the closure on packages that are used by 

the housewife, and a great deal of good will can 
build up for any product in a package easy to 
open, even though this particular easy opening 
type might add a cent or two to the package. 
It will increase sales through the convenience 
it gives to the housewife. 

A talkative package or one which either pic- 
tures the product or illustrates the use of the 
product helps to make sales, where the product 
isunfamiliar or new The field of the combina- 
tion package is far from being fully developed, 
not only can a manufacturer of an assorted line 
combine his own products in a single package. 
but manufacturers of products which supple- 
ment each other may combine in a unit package. 

The package with a double use has been 
found a great promoter of sales by various 
manufacturers. For example, salad dressing in 
tumblers which can be afterwards used for 
jellies and jams by the housewife; cigars in tin 
hoxes, which afterwards become suitable for 
humidors; soap in lithographed tin boxes with 
compartments and drawers; candy in_hand- 
somely lithographed tin boxes: fruit cakes the 
same way. 

The individual package has valuable means 





is yourbest 
Salesmand 





Put your sprayer problem up to the largest fac- 
tory in the world manufacturing hand-operated 
sprayers and planters exclusively. Our fifty years’ 
experience wil! guide you aright. If our large line 
does not include what you want, we will design a 
sprayer to your specifications, and it will be RIGHT. 











Four Improvements 
Our new No. 200 Sprayer has four distinct im- 


provements. There is a drip cup that keeps liquid 
from dripping on the floor or the person. The air 
and spray tubes are co-ordinated to produce a mist 
or fog that hangs in the air longer. Special pro- 
cessed leather plunger cups take hold instantly and 
give full spray volume. A vent in the can screw 
prevents siphoning and leakage when not in use. 

Every Acme is thoroughly tested and fully guar- 
anteed. 

Write for samples and prices 


POTATO IMPLEMENT CO. 


Dept. 34 


TRAVERSE CITY 
MICHIGAN 








REGISTERED 











SOAP OcrTosper, 1927 


PYRETHRUM = 


IF your problem concerns pyrethrum in any form— 
our analytical and research laboratories are at your 





service. 


DEPENDABLE - GUARANTEED - SERVICE 


Memb: ° 
eo ml by leaders in Pyrethrum Products 





for almost half a century 


4 CORMISK:CO™ wes 














CRESOL U.S.P.| KING & HOWE 


IMPORTERS MILLERS 
GRuDE 

: (Gy 

Cresylic Insect Powder 




















, NOT BRANDED 
Acid NOT MIXED 
Three varieties—closed Dalmatian, lid | 


Creosote half-closed Dalmatian and Japan- 


ese. Impalpable powder or coarse 


O l mesh, ground by our own mills. 


Insect Flowers 


Allow us to quote you direct from 
the go-downs of Japan and the inte- 


Coal Tar Products rior collecting centers of Dalmatia. 


For Disinfectant Manufacturers KING & HOWE 
75 FULTON ST. NEW YORK 


Successors to New York Branch 


WM. E. JORDAN & BRO. McLAUGHLIN, GORMLEY, KING CO. 


2590 Atlantic Avenue, Brooklyn, N. Y. | 
Telephone: Glenmore 7318-7319 “Headquarters tor Bulk Buyers” 





















































—INSECT POWC() POWDER— 
BRAND 


REG. US. PAT. OFF 


Confidential technical service on PYRETHRUM | 
problems and PYRETHRUAI products. | 

| 

| 

| 

| 

| 

| 


Tested PYRETHRUM that assures true buying economy 


JOHN POWELL & CoO., INC. 12 WATER ST.. NEW YORK 
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ij preventing substitution. One large oil man- 
giacturer found that the drums in which he was 
shipping his oil to the dealer were sometimes 
refilled with other kinds of oil, and he imme- 
liately started to put his product out in smaller 
galed tin containers. This prevented all sub- 
stitution, protected the customer and opened 
up new sales channels in specialty shops where 
drums were not practical. After all, the con- 
sumer is the goal we desire to reach, and in 
joking over your package which you are now 
ying or in adopting a new package, bear these 
pints in mind: Is your design distinctive ? 
ls it easily remembered? Does it stand out on 
display? Is it of the size which is convenient 
jor home use? Is it fitted to the hand? Is 
it designed for carrying by consumer where 

Is it easy to opens Is it conven- 
ient to use? Does it protect contents? Does it 
prevent wastage’ And is it so labelled that it 
does not become stained and unsightly after 
being put into use by the consumer ¢ 


necessary 7 
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Puritan Chemical Co., .\tlanta, Ga., now pack 
all deodorizing blocks of their manufacture in 
hermetically sealed packages when they leave 
the factory. The manufacturers claim that this 
insures their keeping indefinitely without loss of 
perfume strength or other vaporization 


+o 


Three of the leading household insecti- 
cides sold in Egypt are American products. 
Other liquids and powders sold are an Eng 
lish powder called “Neatings” (price 30 
cents), a French liquid called “D. 1. N.” and 
a powder “Katol,” manufactured in Osaka. 
Japan, by Azoumi & Co., price 15 and 25 
cents, respectively. Liquid preparations 
which are applied by means of a spray pump, 
such as the three American products, seem 
to be in highest favor. Prepared disinfect- 
ants of all kinds are annually imported into 
Fevpt at a value approximately $35,000, 


1927 SGQAPF 


A\ recommendation for a 30 per cent cut in 
the duty on phenol will be made by the Tariff 
Commission to President Coolidge, reports 
from Washington state. 

John Powell of John Powell & Co., New 
York, returned last week from a six weeks trip 
throughout the Middle-West and West which 
took him to San Francisco and other West 
Coast points. 

H. H. Rosenthal Co. awarded’ a contract tor 
18,040 Ibs. naphthalene Nakes for the U.S. 
Marine Corps at 4.625¢ Ib. 








AGE-PROOF 
COLORS FOR 


DEODORIZING 
BLOCKS 


SCARLET, RED, PINK, ORANGE, GREEN, 
BLUE, VIOLET, BROWN, BLACK 


Free Samples on Request 


PYLAM PRODUCTS CO. 


Manufacturing Color Chemists 
799 Greenwich St. New York City 















422 East 8th Street 





enn —() The LITTLE HERCULES Sprayer 


Small - Compact - Powerful - and 


Gives a powerful, continuous spray with a fraction of the 
labor required by an ordinary sprayer. 
sprayer on the market. 
the sprayer with or without the can. 


JAECKH MANUFACTURING COMPANY 


CONTINUOUS ! 


The best small 


(Capacity, one pint.) We sell 


Cincinnati, O. 
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SOAP MACHINERY FOR SALE 


Sensational Offerings of Soap Machinery 
in Guaranteed First-Class Working Condition 


Dryers 
Two Proctor & 
Dryers complete. 
Three Proctor & Schwartz Soay 
five Chilling Rolls. 
Proctor & Schwartz Bar Soap Dryers 
Condon & Huber Soap Chip Dryers 
Soap Crutchers 
Houchin- Aiken, Dopp & Doll Steam Jacketed Crutch 
ers, 1000#, 1200#%, 13508, 15002, 1800%, 
3000#%, 60008, & 10000#% cap. 
Crutchers for floating soaps. 
Soap Presses 
Tones, Machinery Designing & Ralston 
Presses for toilet and laundry soap. 
Dopp, Crosby & Empire Foot Presses. 
Scouring Soap Presses. 
Grinders & Mixers 
Day Jacketed Marshmallow Mixers, Pony 
Talecum Powder Mixers, Rouge Mixers, 
Mill, etc. 
Schultz-O’Neill Mills. 
Soap Cutting Tables 
Houchin-Aiken Steel Automatic 
spreader & extra headers. 
Wooden Tables with and without self-spreader at- 
tachments. 
Soap Slabbers 
Houchin- Aiken, Curtis- Davis, 
Hand and Power Slabbers. 


Large Roll Soap Chip 


Schwartz 


Chip Dryers with 


\utomatic 


Mixers, 
Ointment 


Table with self- 


Dopp \ Newman's 


Toilet Soap Mills 

3, 4, 5 and 6-r< 
Ho ichin 

Plodders 
Houchin- Aiken, Rutschman 

& 10” Plodders. 

Soap Powder Machinery 
Blanchard #10-A & #14 Swap 
Broughton Soap Powder Mixers. 
Wms. Patent Crusher & Pulverizer. 
Sedberry Crusher, Grinder & Pulverizer. 

-N 5x7 Crystallizing Rolis. 

Filter Presses 

Sperry, Perrin & Shriver Cast Iron Filter 
12", 18", 24°, ac &@ 30 . 
International & Monopod 

Various Other Items 
Wm. Garrigue Glycerine Evaporators. 
Steel Soap Frames, 600#%, 1000#%, 1200Z, 

& 1800% cap. 

Automatic Soap Wrapping Machines. 

Steel, Copper & Aluminum Kettles. 

Scop Remelters, Tube Fillers. 
Filling & Weighing Machines. 

Pneumatic Scale Corp. Can 
cleansers, etc. 

Brass Soap Dies for foot & aut. Presses. 

Soap Chippers, Scales, Motors, Amalgamators, Soap 
Racks, Bottle Filling & Capping Machines. Tal- 
cum Can Crimpers, etc. 


Ml Granite Toilet Soap Mills. 


Aiken 4 and 5-roll Steel Mills. 


& Allbright-Neli 6”, 8” 


Powder Mills 


Presses, 


Filters 


Filling Machine for 


Send us a list of your surplus equipment — We buy single items or complete plants 


NEWMAN TALLOW & SOAP MACHINERY CO. 


1051-1059 WEST 35TH STREET 


CHICAGO, ILL. 


Telephone—Boulevard 1650-1651 








FOR IMMEDIATE LIQUIDATION 
These Items Priced to Sell Quickly! 


CRUTCHERS—2-Jack. Vert. Steel. 

CHIPPERS AND SLABBERS—1-6-Knife Chip- 
per, 22” dia. 2-Slabbers, Huber & Houchin 
Aiken. 

DRYER — 1-Houchin-Aiken Soap Chip Dryer 
1200# per hr.; complete with chilling rolls. 

ENGINES—6-Steam Engines, 15 to 65 H.P. 

BOILERS—6-25 to 150 Horiz. and Vert. 6-25 
to 150 H. P. Horiz. and Vert. 

EVAPORATOR—1-Garrigue Glycerine 48” dia., 
3 section, complete with salting out pan, 
pumps, etc. 

sien PRESSES—3-Filter 

30, 36 and 42 in, sa. 

FRAMES.-1200 and 1500# capacity; steel sides. 

STONE MILLS—1-18”"x24”, 4 roll. 

MIXER—1-Broughton, Soap Powder Mixer; 
to 10004 

PR ESSES—2> “Houchin-Aiken Foot Presses; Em- 
pire State; 1 Jones Automatic; 1 Thos. Al- 
bright 300 ton Tankage Press complete with 
pump. 

PUMPS—+ Worthington Duplex Steam; 9 Cen 
trifugal and Rotary, Iron. 

PLODDERS—4 6”, 8” and 10” Houchin-Aiken. 

TANKS AND KETTLES—30 Jack. Iron Kettles, 
40-2000 gals.; 20 Steel Storage Tanks, 100- 
12000 gals.; 10 Copper and Alum. Jack. Ket- 
tles, 10 to 200 gals.; 4 Vert. Copper Storage 
Tanks, 1400 gals. 

TWO SMALy oe PLANTS 


Presses, Iron, 18 


3-100 


We are always in the market for good ma- 
chinery from single items to complete plants! 


STEIN-BRILL CORP. 
25 CHURCH STREET 
New York City 
Phones—Rector 3168-9 


PHONE! WRITE! 





Buy Used Machinery 


only from a 


Reliable Company 


New Albright Well Feel 


Chippers, 20”, 24” ‘ 

Crutchers—Dopp & 
3000#%, 36004 

Soap Frames—600#, 

Stone as 12”x24”, 3 Roll and 
18”x24”, 


3 Roll 
Steel Mills—H.-A, 14”x36”, 5 Roll 
Blanchard Mill—10A 
and 10”—Huber 10” 


Plodders—H-A, 8” 

Foot Presses—H-A, Huber, Dopp, Emire 

Scouring Presses—H-A 

Power Presses—Ralston, Jones 

Remelters—Acme 30”x1214’, 2 H-A 42”x6’ 

Slabber—H-A 600” 

Continuous Chip Dryer—Proctor & Schwartz 
1500 # 


H-A — Strunz — 1500%, 


1200#, 1500#% 
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Glycerine Evepergiet faa Complete 

Filter Presses—12”, 18”, 24”, 30”, 36”, 42”. 

Kettles and Pote Plain’ Jacketed, or Agitated 
20 gals. to 2000 gals. 

Soap Kettles—4 Kettles 50 tons each. 

Tanks—Rectangular and Cylindrical, 50 to 
14000 gals. 


SEND FOR OUR LIST 
SELL US YOUR IDLE EQUIPMENT 


Consolidated Products Co., Inc. 
15 Park Row, New York City 


Barclay 0603 


_ 
wm 








Say you sawit in SOAP! 

















